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Getting in the Drive-in Business 
Catering to Drive-In Appetites PS 
for FEBRUARY The Business-Like Lee Theatre 
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Wins 2 out of 
Top Honors! 


(Just lrke last year!) 


SH, 
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YOUR PATRONS VOTED M-G-M TOP COMPANY AGAIN! 


The Photoplay Magazine Annual Poll of its readers is considered the most 
accurate reflection of public taste among the real ticket-buyers. Year after year 
M-G-M is tops with the fans. M-G-M has the top picture for the third year in a 
row and for the fourth time in seven years! For the third year in a row M-G-M 
has one of the two top performances! M-G-M has 4 out of the 10 Top Pictures. 
Dependability— that’s the mark of a Champion. That’s M-G-M! 


‘eaten. — Ee wes 





CHALLENGERS IN ’52! 
(Of course ‘QUO VADIS”’) 


‘THE BELLE OF NEW YORK”’ 
Technicolor Musical. The Dancing-On- 
Air Picture. Fred Astaire, Vera-Ellen, 
Marjorie Main, Keenan Wynn, Alice 
Pearce, Clinton Sundberg, Gale Robbins. 


“THE WILD NORTH” 
In New Ansco Color. ''The King 
Solomon's Mines of 1952.’’ Stewart 
Granger, Wendell Corey, Cyd Charisse. 


SINGIN’ IN THE RAIN” 
Technicolor Musical goldmine for Easter 
holidays. Gene Kelly, Donald O’Connor, 
Debbie Reynolds, Jean Hagen, Millard 
Mitchell, Cyd Charisse. 


“SKIRTS AHOY !?’’ 
Technicolor Musical about the WAVES. 
Heralded as another “Anchors Aweigh.” 
Esther Williams, Joan Evans, Vivian 
Blaine, Barry Sullivan, Keefe Brasselle, 
Billy Eckstine, The De Marco Sisters, 
Dean Miller. 


“LOVELY TO LOOK AT” 
Technicolor Musical. The Biggest eyeful 
since ‘An American In Paris.’’ Kathryn 
Grayson, Red Skelton, Howard Keel, 
Marge & Gower Champion, Ann Miller, 
Zsa Zsa Gabor, Kurt Kasznar. 


"“SCARAMOUCHE”’ 
Technicolor masterpiece. Another 
“Three Musketeers.” Stewart Granger, 
Eleanor Parker, Janet Leigh, Mel Ferrer, 
Henry Wilcoxon, Nina Foch, Lewis 
Stone, Richard Anderson. 


“IVANHOE” 
The new Technicolor Giant from the 
“Quo Vadis” Company. Robert Taylor, 
Elizabeth Taylor, Joan Fontaine, George 
Sanders, Emlyn Williams. 


“CARBINE WILLIAMS” 
Another “Stratton Story.” Sure-fire, 
heart-stirring mass entertainment! James 
Stewart, Wendell Corey, Jean Hagen. 


“THE MERRY WIDOW’ 
Technicolor Musical Love Triumph. As 
bubbly as champagne. One of the year’s 
top attractions. Lana Turner, Fernando 
Lamas, Una Merkel, Richard Haydn, 
Thomas Gomez. 


“BECAUSE YOU'RE MINE”’ 
Technicolor Musical Romance with 
Box- office sock. The star of ““The Great 
Caruso” does it again. Mario Lanza, 
Doretta Morrow, James Whitmore. 
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. Just like the Trade 
"WARNER BROS. HAVE 


} CARY GRANT A SMILE TO THE FACE 
BETSY DRAKE.“ROOM FOR ONE MORE” | 























































































































MORE 
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Papers said “a NOW IN 38° WEEK IN BUFFALO! 
AN ATTRACTION TO BRING (ee tta.7--<0T) , PITTSBURGH / | 
OF ANY SHOWMAN!" uexuo fie umin edo Ot LAKE AND | 

ROCHESTER: 274 every new opening past as big! : 


with Lurene Tuttle * Randy Stuart « John Ridgely « Irving Bacon « Mary Lou Treen 
amd The we- Iris os ¢ George Winslow ¢ Clifford Tatum, Jr. * Gay Gordon « Malcolm aac Larry Olsen 
Produced by irected by 


Jack Rose = ond Melville Shavelson + max stene: * Henry Blanke « Norman Taurog 











CENTURY-FOX 
presents 


| Pine 

B. Pa 

¢. From a 
Stranger’ 





SHELLEY WINTERS 
as a honky tonk strip tease 
whose warmth and wit bring 
the strangers together. 


GARY MERRILL >) 
as the stranger whose 
phone call helps him , 


straighten out his own life. 
MICHAEL RENNIE 


as a doctor who made a 
mistake and whose conscience 
won't let him forget it. 


KEENAN WYNN 
as a traveling salesman { 
whose good natured vulgarity ¥* 
will mislead you. x 


BETTE DAVIS 


as the woman who teaches him the 
difference between adolescent - 
and adult love. _ 


siness! 
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After Fourteen Years 


T 10:15 on a rainy morning, July 20, 1938, Mr. Paul 
Williams, special assistant to the Attorney General, 
acting on the orders of Mr. Thurman Arnold, chief 

of the Anti-trust Division of the Department of Justice, filed 
with the clerk of the Federal Court in New York the complaint 
in the historic Paramount ef al case. On Wednesday of this 
week, nearly 14 years later, the final decree, one negotiated 
by the Department of Justice and Loew's Inc., was filed in 
the same Federal Court. At last a legal finis has been written 
to the principal issues involved. 

While into the indefinite future the court will be asked to 
interpret various provisions of the decrees, the formal end of 
the case offers an opportunity for summing up. The primary 
objective, in the words of the Justice Department, was 
“restoration of free enterprise and open competition amongst 
all branches of the motion picture industry.” The complaint 
sought a condition under which films would be bought and 
sold “upon a fair and equitable basis in a free, open and 
untrammeled market." 

In a publicity release issued in Washington shortly after the 
case was filed the Department of Justice said that it "desires 
to encourage and not to retard the development and orderly 
operation of the motion picture industry." 


HETHER present competition in the industry satis- 

fies the Washington planners is unknown but it is 

certain that these fourteen years in Federal Court 
have hardly contributed to "the development and orderly 
operation of the motion picture business.'' Any serious, objec- 
tive investigator would come to the conclusion that the last 
word has yet to be written with respect to the marketing of 
motion pictures. Clearly utopia has not been reached. 

It is well to recall the words of the late Sidney R. Kent, 
commenting on the Government suit late in July, 1938: ‘The 
most intelligent and satisfactory solution of our problems even- 
tually will be reached through self-regulation, rather than 
through litigation." Time may prove the correctness of Mr. 
Kent's statement. 

One result flowing from the new system imposed through 
litigation has been that most exhibitors are so busy buying that 
they have relatively little time left for merchandising films 
finally booked into their theatres. Few exhibitors know what 
their programs will be far enough ahead for adequate ex- 
ploitation. In no other business is there such a short time 
between the buying of product and offering it for sale at the 
local outlet. Contact with the potential customers has suffered 
on account of the energy which is required for buying and 
booking. 


and divestiture are higher film rentals. The increased 

hazards of production clearly make it necessary for 
successful pictures to recoup losses on films which fail to 
achieve a sufficient volume of satisfactory engagements. In- 
creased competition for the public's time and entertainment 
dollar have also tended, since the war, to curtail sharply 
grosses on films which fail to reach the hit category. 


— the effects of the new order of divorcement 





MARTIN QUIGLEY, ]R., Editor 








Irrespective of the legal points involved, the abolition of 
block-booking, reductions in clearance and the introduction of 
competitive bidding have all contributed to making the busi- 
ness unstable. 

Solutions, it is to be hoped, will be found to all the current 
problems. It is likely, as Sidney Kent said, that the solutions 
will be found in some form of self-regulation. For too long 
the industry has been looking to the courts for answers. The 
experience of the Paramount case shows that, at best, court 
dictation is a mixed blessing. 


Lo the Salesman! 
Rvs sales meetings have emphasized that 1952 is not 


only a year of challenge to production and exhibition but 

also to the distributors’ salesmen. The vital role of the 
salesman in the motion picture business is often overlooked. 
It is the salesman who has to meet the natural resistance of 
the buyer on the one hand and on the other attempts to 
satisfy the inevitably unsatisfiable pressures of sales supervisors. 
No matter how well a salesman functions in this or any other 
field his boss always points to a higher peak to climb. 

The motion picture salesman carries a heavy responsibility 
for the economic wellbeing of the industry and for this he is 
entitled to due recognition. In most businesses the salesman’s 
work has been done when the order is secured. While no 
manufacturer is indifferent to how the retailer makes out with 
goods ordered, no business depends so much on what hap- 
pens after the “sale” is made as the film business. 

Obviously the rental a distributor is to receive from any 
percentage engagement is not known until the run is over. 
Indirectly, flat rentals also are related to the grossing expec- 
tancies. This all adds up to the fact that the salesman's work 
is really not over until the run is completed. It is only then 
that the monetary value of the particular booking can be 
gauged. 

Although many salesmen can only visit their exhibitor cus- 
tomers at long intervals they should not forget their function 
as merchandisers. Even on an occasional call a salesman has 
a responsibility beyond just getting acceptable contracts 
signed. After all, a salesman ordinarily sees many more theatre 
operations than an individual exhibitor. He is in a good position 
to pass on good ideas that will help the exhibitor's gross on 
a particular picture or help build the status of the theatre in 
the community. Even more than that the good salesman should 
encourage exhibitors by applauding examples of real show- 
manship. 

Some exhibitors perhaps do not recognize the values of the 
film salesmen who call on them as roving ambassadors. The 
exhibitor, however, has a certain community of interest with 
the salesmen. In the ideal setup, the more the profit for one 
the more profit for the other. While in the larger sense each 
branch of the industry depends on the other, in a very per- 
sonal way there is an interdependence between exhibitor and 
salesman. The salesman serves the exhibitor by being the 
personal link that brings him product. The exhibitor serves the 
salesman (and the salesman's employer) by bringing the prod- 
uct before the eyes of the greatest number possible in his 
community. 
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INSTITUTE MOST 
HELPFUL MEDIUM 


To the Editor: 

| believe The Herald Institute can 
be a most worthwhile, constructive 
and helpful medium for the improve- 
ment and greater progress of the 
business as a whole—CHARLES A 
CABALLERO, Pacific Drive-In The 
fry ] 


atres, Ime An , California. 
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Stop Selling to TV 
lo THE EpiTor 
I npetiti¢ hat we have from tele- 
I if the film 
ilize the simple 
opl won't pay tor 
itt I refer 
If we are 
have free 
npetition 1 
ic can get at n¢ 
| heartily agree with Jack Kirsch. Let 
hose producers who want to sell TV stay 
theatres. When they are selling 
theatres to a free medium, 


charge 


pl iving with — fire son ebody iS 
burned. I urge every theatre 

» does not want to get “burned” 

refuse to buy pictures from those stu- 

who persist in selling their wares to a 

tree medium. I refer to Monogram, Repub- 
lic, United Artists and Lippert. There is no 
reason or necessity for these people to sell 
the pictures that the theatres paid for, to be 
used to destroy the theatre men’s business. 
They are just over-hungry and money mad. 
The public will tire of the television studio 
vaudeville and corny comedians 
But they won't tire of feature 


movies, or maybe they will if they get too 


programs, 


on television 


inv of those tor free, too 
's fight it and stop this outrage before 
r have any strength to fight— 
1NZLER, Community Theatre, 
R] 
Riding Two Horses 
[o THE Epiror 
The problem faced by the picture producer 
is the making of films that don’t offend 
frustrate the intelligent. 


two horses at once re- 


innocent 
planning. It can be done.— 
ALD, Wald-Krasna Productions, 
California 


Settle Our Problems 
lo THE EDITOR 


g on art 


on is this: it’s up 
individual to settle his own problems 

ilone or through his exhibitor organ 
zation.—Pennsylvania Exhibitor. 


All-Inclusive 
lo THE EpITor 

eve in an all-inclusive arbitration 

where either party may ask to arbi- 

trate any industry grievance of any kind or 


ture —Minneapolts Exhibitor 
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Developments and trends that shape 


the motion picture industry's future. 


> Allied’s approval of a detailed but 
flexible plan of arbitration, coming 
on top of TOA approval of a simi- 
lar if less complete outline, puts the 
issue squarely up to distributors. 
However, since the Allied plan lays 
down the condition that any plan 
must have the approval of the De- 
partment of Justice and the New 
York Statutory Court which ruled 
in the Paramount anti-trust case, it 
will be some time before any sys- 
tem can be in operation. The next 
step may be an all-industry meeting 
to discuss the question. 


> British studio unions may hold 
the key to the fate of American 
companies under the British mone- 
tary agreement. Unless they relax 
their present restrictions, the addi- 
tional production by Americans in 
Britain will not be economically 
feasible, and unless that production 
is increased, it is now indicated, the 
conversion of sterling will be cur- 
tailed. British Government circles 
now are talking about devising “in- 
ducements” to American produc- 
tion. 


> The tri-partite convention in Chi- 
cago next November of Allied 
States, the Theatre Equipment and 
Supply Manufacturers Association, 
and the Theatre Equipment Dealers 


Association will be watched with 
interest by the industry as the first 
such real joint motion picture ex- 
position. Previous attempts at a 
joint exhibitors and equipment con- 
vention failed because of the in- 
adequacies of location or facilities. 
Chicago should provide both very 
well. 


> U. S. producers are taking their 
time in approaching the State De- 
partment for aid on a new U. S.- 
French film pact. The present one 
expires early this summer, and usu- 
ally new negotiations would be in 
sight by this time. But MPAA and 
SIMPP feel that the French are 
now in serious dollar difficulties, 
that things may possibly improve in 
several months, and that it might 
pay to delay. 


> FCC officials say they hope 
they’ve seen the last postponement 
of the theatre television hearings. 
They’re optimistic about the pro- 
ceedings actually starting on the 
new March 10 date. 


> Even if the television freeze 
should be lifted late this month or 
early next, as FCC chairman Wayne 
Coy recently predicted, it will be 
many more months before new sta- 
tions get on the air. It'll take the 
Commission several months to pro- 
cess pending applications, even 
where there’s no contest for avail- 
able frequencies, and still more time 
for the stations to be built and start 
operating—assuming they get build- 
ing clearance from the National 
Production Authority. 


BROTHERHOOD 


The motion picture industry is proud to be called again to play a 
key role in Brotherhood Week, scheduled this year for the period from 
February 17th to 24th. Here in America citizens may freely learn to 
appreciate the full meaning of the Brotherhood of Man under the 


Fatherhood of God. 


In some other lands attempts are made to usurp 


the Fatherhood of God with the vicious concept of an all-powerful 
dictator and State which makes a genuine understanding of the brother- 


hood of man impossible. 


At home progress in the field of individual 


and group relations is not only possible but easy when the approach is 


made with wisdom, prudence and zeal. 


full support by all.—M. Q., Jr. 
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ALLIED STATES: 





APPROVES ARBITRATION 
AND ELECTS SNAPPER 


’ 


Directors Accept Myers 
Detailed Plan, Demand 
Approval by Court 


by J. A. OTTEN 


WASHINGTON: Allied States Associa- 
tion this week came up with the most com- 
prehensive and detailed arbitration 
plan recently proposed in the film industry 


Wednesday, the directors elected 
Wilbur Snaper, president of Allied 
Theatre Owners of New Jersey, presi- 
dent of the national organization. Ben 
Marcus is treasurer, John Wolfberg, 
secretary, and Stanley Kane recording 
secretary. Abram F. Myers was re- 
elected general counsel and chairman 
of the board. 


Allied’s Board, at its mid-winter meeting 
at the Statler Hotel in Washington, stamped 
its approval on a 16-page draft of an all- 
inclusive arbitration system for the industry, 
which was prepared by Mr. Myers. The pro- 
posal, which suggests arbitration of every- 
thing from film rentals and competitive bid- 
ding to damages, will now be put before the 
distributors. The distributors, in turn, can 
forget about the whole thing, discuss the 
matter further with Allied, or call an all- 
industry conference on arbitration. 


Calls for Active Fight 
On Admission Tax 


most 


While arbitration was definitely the high- 
light of the two-day session, it was by no 
means the whole story. With an agenda so 
heavy that committees were forced into un- 
usual early morning and late night sessions, 
the Board also: 

Instructed Allied delegates to COMPO to 
urge that organization to undertake a cam- 
paign for repeal or reduction of the Federal 
admission tax. 

Decided to revitalize the Allied national 
film committee by having the new president 
appoint members located in the vicinity of 
New York so that discussions on rentals 
may be resumed with distributors. 

\uthorized the National Film Committee 
to draw up a specific formula for imple- 
mentation of the participating partnership 
percentage plan for rentals originated by 
Allied of Michigan. 

Discussed print shortages, but decided to 
delay action until the course of the arbitra- 
tion plan is decided 

Charles Niles was named chairman of the 
Caravan Committee, succeeding Col. H. A 
Cole. Members of the committee are True- 
man Rembusch, Ruben Shor and Leo Jones. 
Mr. Rembusch, retiring national president, 
Col. Cole, Nathan Yamins, Mr. Snaper, 
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ABRAM F. MYERS, chairman and general counsel, addresses directors in Washington. He is 
flanked by Col. H. A. Cole, left, and W. A. Carroll. 


Abe 


repre sent 


Lauritz Garman, 


Johnson are 


Benjamin Berger, 
3erenson and Allen 
atives on COMPO 


Earlier, the Board had heard Mr. 
Myers make an annual report sharply 
pessimistic in tone, in marked contrast 
to the optimistic tenor of his reports 
last year and the year before. The 
general counsel warned of the sad state 
of the industry’s public relations and 
cautioned against over-optimism on a 
successful outcome to the theatre tele- 
vision proceedings. He attacked: in- 
dustry leaders for not undertaking re- 


WILBUR SNAPER, newly elected president of 
Allied States. 


search to ascertain the public’s criti- 
cisms of the industry; the Theatre 
Owners of America for launching their 
own campaign to repeal the admissions 
tax, rather than working through the 
Council of Motion Picture Organiza- 
tions; and distributors, for their film 
rental policies. 


\lhied’s 
Boare 


\rbitration Committee and the 
1 itself made 


Myer 


only two slight change 


arbitration plan draft—one, a 
other, approval of 


board to hear 


ge and the 

appeals fron 

irbitration tribunal a mech 
Mr. Myers himself had 
Otherwise, after a “par 


1? 


para 
paragraph” going over of the 


committee and the board found 


t a thoroughly satisfactory basis for di 


ion with the distributors 
In rele 
phasized that the 


to the 


asing the memo, Mr 
text would 
and thi 
itely then be up t het H 
that Allied’s 


bound 


distributor 


would defi 


it the next move 


ilso made it clear bitration 
committee wa not 
original plan, but could agree on a 
thought advantageou 

pendent exhibitors. 

\llied will insist, Mr. Myers said, that 
any plan finally agreed to by the industry 
be approved by the Department of Justice 
and the New York Statutory Court and 


cluded a 


terms they 


Paramount 
He said the decision to use 


an amendment in the 


1 
aecrees, 


tration must be a voluntary one 


once a party decides to use it, he 


agree to accept wha award 
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Sees Possibility of Boards 
Awarding Damages 


Calls Arbitration Better 
Than Bidding System 


If the distributors reject the arbitra- 
tion proposal and do not voluntarily 
reduce the “hardships of’ competitive 
bidding,” exhibitors will have to take 
other steps to get relief, Mr. Myers 
warned 


e modification, the pattern of 


of the 1940 consent decree 


VIII 
Mr. Myers sai 


signed to “prevent circun 


hapter 

d. One change would be de 

vention of the 
j j 


clearance award through pretended print 


ortage 





ALLIED ARBITRATION 
PLAN HIGHLIGHTS 


Following are highlights of the 
Allied arbitration plan, approved in 
Washington this week. 

The document is a first draft, more 
details must come after study by dis- 
tributors. 

The plan must be voluntary and ap- 
proved by the Justice Department 
and the court. 

Distributors will contact other ex- 
hibitor groups. 

Arbitration should cover rentals, 
bidding and runs, forcing of pictures, 
contract right, and—if the distributor 
wants—damages. 

Setup must be simple, probably 
with a different three-man board for 
each case. 





nonetary 
reward 
ioh 


ise judgment 
and the court,” 


The general counsel said that he was 
now getting many complaints of al- 
leged forcing of features and that he 
“should think the distributor defend- 
ants in the Paramount case would 
want to have such complaints arbi- 
trated before enough are accumulated 
to warrant submitting them to the 
Justice Department.” 


inimum 
Tore fo the 

here the exhibitor 
to designate a com 
exhibitor is repre- 


plan was just the 

tration scheme, but 
ing would be in order 
ind distributors had 
questions of coverage 
ned his annual report with 
» wondered whether Allied 
devote too much time to 


akings and not enough to 


matters of immediate concern to the inde- 
pendent exhibitor 

“Bluntly stated,” he said, “the question is: 
did the film companies take advantage of the 
. to jack up 
film prices, spread competitive bidding, con- 


preoccupation of exhibitors 


trol admissic and impose other ob- 


jectionable practices ?” 


ym price S 
He proposed a new 
a balanced 
coming year between all in- 


Nanning 


g committee to suggest 
program for the 
lustry undertakings and those designed 


£ 


give assistance to the independent 


listributot 


ovies 


He declared, “No program for pull- 
ing the business out of its present 
slump can be complete or wholly effec- 
tive that does not include a modifica- 
tion of selling policies to encourage 
and enable exhibitors to expend the 
time, effort and money necessary to 
carry on the fight for patronage.” 


The report also criticized industry leaders 
for not having given more assurances that 
Communist infiltration of the studios is elim- 
inated and for not attacking new instances of 
oral depravity” in Hollywood 
sound public 


“is contrary 


Every definition of rela- 
tions,” Mr. Mvers said, to the 
notion now prevailing in the industry that 
the public can be made to understand and 
iccept the industry’s point of view on every 
controverted Sound public relations 


consists in ascertaining the public’s point 


issue 


of view and coniorming to it as far as prac- 
ticable.” 

Turning to the Paramount anti-trust case, 
Mr. Myers said he hoped the Justice De- 
would be “determined to see to it 
that the decrees live up to their early pro- 


partment 


1S€ 


Unless the distributors agree to end 
compulsory competitive bidding the 
Department of Justice should ask a 
court ruling on the matter, he argued. 
If distributors insist that bidding is 
the only way in which they can legally 
offer their films in competitive situa- 
tions, “then the organized exhibitors 
must insist upon a judicial determina- 
tion of the issue,” he declared. 
continued, “there will 


“Failing that,” he 


be legislative ac tion.” 


FCC's 


eter 

Because of the 
with the anti-trust issue, Myers said in dis- 
cussing theatre television, “‘Allied regrets 
that the Motion Picture Association of 
America has seen fit, or has been permitted, 
to take a prominent part in a proceeding 
which should have been left to the exhibit- 
ors.” He declared that the “film companies 
and certainly their trade association, should 
interfering in exhibitor 


serious concern 


now abstain from 
affairs.” 

In another action, Allied’s board admitted 
to membership Allied Theatre Owners of 
Oklahoma, making the 20th Allied member. 
This does not count Eastern Pennsylvania 


Allied, still under suspension by the Board. 
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IIPEF 


...They were all brunettes alias under 30 


vn mS 


eo er 
4 


..and they all crossed the path of “THE SNIPER" 


‘ 


1 ; \ \ 


HISTORICALLY. OUR INDUSTRY LIVES IN THE PRESENT. SELDOM DO WE 
SET OUR SIGHTS — AND OUR HOPES — ON WHAT IS TO COME... 

ONE OF THESE EXCEPTIONS IS THE STANLEY KRAMER COMPANY 
PRODUCTION. THE SNIPER. AND THEREFORE IT JUSTIFIES THIS 


ADVERTISING SO FAR IN ADVANCE OF ITS RELEASE! GZ 
“ 








HUGHES 


SCORES 


COURT VICTORY 


Rules Lower Court Erred 
in Forcing Him to Sell 
RKO Theatres Stock 


now im 


Would Need 


effect 
New Order 
was that a 
ve to clearly define 
could be 
\ccording to the 
e | Black 


cerning the District 


Hughe 
lugo | 
sale of Hughes’ 
| per hearing 

Robert H. Jackson and Tom ¢ 


evs Gene ral, ab 


litigation 


became 


the consent decree, with new 

lower court did have the juris 
the sale 

RKO 

Hughes must sell his stock 


orig consent decree re 

vat Mr 
her the new production-distribution ot 
resulting from the di 
sell it, the stock 
a court appointed trustee 
for Mr 


hibition company 
If he 


held by 


contained no 


rcement did not 
nuld be 
deadline 


The decree 


Hughes 
Court Set Deadline 


In March of last year, the Justice Depart 

la victory through a lower court 
rder which set the deadline In its 
argument, the Government claimed that Mr 
retention of stock on 
collected dividends had the effect 
company RKO 
thus defeating the 
Che department ad- 


ent gainec 
sale 
Hughes’ the trusteed 
which he 
ot having his picture favor 
Theatres with product, 
purpose ot the decree 

ded that 
the court to set 


i provision in the decree permitted 
‘other condi 
trust had 
the jurisdiction on setting a deadline for the 
stock 

The Supreme Court, however, argued di 
Mr. Hughes, the 
“would have no choice if the 
sell the stock and 
ilternative was also to sell the 
stock.” Justice Black cited the language of 
the trust 
Hughes sold his stock, and 
would mean that Mr 
the court decide 
hould be sold”. The 


could not 


terms and 


tions” for the voting and thus it 


sale 


rectly against this thesis 
decision said, 
hirst 


the second 


alternative was to 


the decree that 


until Mr 


11 } 
| that this 


would remain in 
force 
Hughes 
could whether his 
“other terms and 
language “support an 
that the 

Hughes of 


ilternatives’ he said 
s “Evils” Neutralized 


Black 

th 
thout Mr 
hearings and 
Supreme Court decision also said 

idence that a 

Hughes is indispensable if competition is to 
d. However, in Section V, the 
id the District Court provided their 
detailed plan to the 


court was empowered to 


either of his expressly 


nted 


added that the express lan 


e consent decree could not be 
Hughes’ consent or 
findings 

night show sale by 
be preserve 
parties ar 
neutralize evils 
Whatever 
now or hereafter for new 
of Hughes’ stock, 
support for 1 


own 
trom such ownership Justitica 
tion there may be 
sale 


terms that require a 


ink there iS no tatr read 
e of 
1 the 


guag 
l 


icc? 

} 1 th nr 

hen pt was con 
when tl riginal decree was 

re there fact made 


an order of cor rv sale of 


ck.” 


Loew Decree 
Submitted to 
U.S. Court 


Che Justice Department and Loew’s have 
reached agreement on a special provision 
added to the proposed anti-trust consent de- 
cree submitted to the New York 
Wednesday, and approved. 

The aimed 
company in situations where it has ground 
leases and built the theatres itself. The 
original decree provided that Loew’s sub- 
lease certain theatres providing the sublease 
called for no greater rent than Loew’s was 
Where Loew’s only has a ground 
would mean a much 


court in 


amendment is at aiding the 


paying 
lease, this obviously 
lower rental than Loew’s was paying. 

therefore, that Loew’s 
subleasing firm a 
extra pay- 


agreed, 
with a 
separate agreement permitting 
ment over and above what Loew’s paid for 


It was 


could negotiate 


the ground lease. 

Meanwhile, an analysis of the divestiture 
provisions Ot the consent revealed 
that of approximately 120 Loew’s theatres, 
47 are wholly unaffected. The 47 houses 
which Loew’s may retain without qualifica- 
tion do not constitute the total of its opera- 
tions after all divesting provisions have been 
met. The total of the new theatre company 
resulting from divorcement, and after di- 
vestitutre, will probably nearly double that 


decree 


number. 

Following are the theatres that are un- 
affected: San Francisco, Warfield; Bridge- 
port, Globe, Majestic, Poli; Wilmington, 
Aldine ; Washington, Capitol ; Columbia, Pal- 
ace; Atlanta, Grand; Indianapolis, Loew’s; 
New State; Boston, Orpheum; 
Springfield, Poli; Kansas City, Midland; 
St. Louis, Orpheum, State; Jersey City, 
Loew's: Newark, State; Buffalo, Buffalo, 
North Park, Lackawanna, Teck; New York 
\pollo, ¢ apitol, State, 175th 
Rio; Niagara Fails, Belle 
Syracuse, State, 


Canton, Loew’s; 


Orleans, 


City, Spooner, 
Street, Orpheum, 
vue; Rochester, Loew’s; 


\kron, 


Loew’s; 


Strand; Loew’s: 
Dayton, Toledo, Esquire, Valen 
tine; Harrisburg, Regent: Reading, Loew’s; 
Providence, State; Memphis, Palace, State; 
Nashville, Vendome; Houston, State.; Nor- 
folk, State; 


Richmond, Loew’s 


UA Gets Film vern in 
New Eastman Color 


“Royal Journey” the first full-length 
motion picture filmed in the new Eastman 
color process, has been 
Artists for release in 
Produced by the na- 
Canada, the film is 


negative positive 
acquired by United 
the United States 
tional Film Board of 
an account of the recent visit to Canada 
and the United States of England's Prin- 
cess Elizabeth and the Duke of Edinburgh. 
Osmond H. Borradaile, long-time associate 
of the late Robert Flaherty, documentary 
pioneer, photography. 
David Tom Daly 


was executive producer 


director of 
directed 


was 


Fairstow and 
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WEN GEROW/M0 


SINS FOR VEWGEANOE 


WWE CROWDS WI 1G 
CRY FOR MORES , 
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= EONARD SHAL iin A 
sce MONTGOMERY LONG RED ni) ee 


Screen Play by KENNETH GAMET and RICHARD SCHAYER - Produced by BERNARD SMALL: Oiected by RAY NAZARRO 











1931 Vicket 
Tax Revenue 


Close to 1930 


WASHINGTON admission tax 

: collections in 1951, reflecting box office busi 

lat were | Tast ¢é ness trom December, 1950, through Novem 
engines boasting 160 ‘r, 1951, were less than three 
epower. One advertiser r cent below 1950 collections 
niy perhar 


erry lamsaye Says 








General 


and one-half 


the Bureau 
Internal Revenue has rept rted 
Total collections for the 12 months in 
1951 were $344,642,962 Collections for 
950, reflecting box office business from De 
cember 1949, through November, 1950 
vere $356,723 866 Phe 1950 collections 
e slightly ove 


tor 1949 
Collections last Decet 


Novembet 


cent below il 


nber, reflecting busi 
imounted to $26,032,781, 
$26,622,501 in December, 
1950 Bureau rep l 
ecom ve month 
1950 « 
1950 collections 
OOO.000 in October 


Enthusiastic Response to 
TV Movietime Salute 


Industry executives 


" 
lly t 


ive responded 


Movieti 


, 4 } 
cs jwur-long 
over ( 


attituck 


that the 
anizations 


the 


COMPO 


nt 
ent 


mende 1 
gesture Vv arl J. Hud 
Detroit 


traced 
ictures \dolp] 

Ruby Keaton and 
Gilbert he only sequence 
n how was taker 
l ica Stanley Kramet 
Noon.’ 1 fil 


companies 
ivailable 


Spyros Skouras Speaks 
To UNESCO Commission 


oughout the 
ording to 
20th Cen 
st week 
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FCC Hearing 
On TV OF 
To March 10 


WASHINGTON: The Federal 
cations Commission last week 
start of its theatre television hearings from 
February 25 to March 10 and at the same 
time enlarged the scope of its inquiry by 
idding two issues. 

One of the original issues in the proceed- 


Communi- 
pe ystponed 


ings was to determine whether, if frequen- 
allocated for a theatre T\ 
service, such a service should be on a com- 


cies are to be 
mon carrier or a non-common carrier basis. 
To this the commission last week added the 
If the frequencies are made avail- 
non-common what 
the conditions the 
would be made available, “including 


question 


able on a carrier basis, 


would be under which 
service 
conditions designed to maintain competition 
within a theatre and as 


between a theatre TV service and competi- 


televison serv ce; 


tive services 

The second issue was: ‘To ascertain the 
proposals of the parties with respect to the 
standards of licensee eligibility in’ any 
theatre television service, with special refer- 
such the 
public interest would be served by granting 


ence to questions as to whether 


licenses for stations in such a service to 
persons also engaged directly or indirectly 
in the furnishing of network or other pro 
for reception, to 
sons engaged directly or indirectly in the 
production of motion pictures or other pro- 
grams for a theatre TV service, or to per- 
sons engaged directly or indirectly in the 
exhibition of motion pictures or of the pro- 
grams of such 

FCC officials said these questions would 
have come up anyhow during the hearings, 


gramming broadcast per- 


a theatre television service.” 


but said that, had they not been included on 
the agenda, witnesses and attorneys could 
then 
they were not prepared Theatre television 
proponents promptly discounted the enlarge 


have begged off on the ground that 


ment of the issues, declaring the commission 
“is not asking for anything that we had not 
intended giving it anyhow.” 

\s part of last week’s order, the FCC ex 
tended to February 15 the deadline for filing 
Newly admit 
ted by last Theatre Net 
work Television, the Alliance 
ot Theatrical Stage Employees, Fair Tele- 
Practices Committee, American Fed 
Amer 
\rtists, 
Directors Guild, and 
No. 829 


and statements 
week’s order were 


appearances 
International 


vision 
eration of Labor, Authors League of 
ica, American 
Radio and 
United Service 


Federation of Radio 
Television 
Artists Local 
Approve Schine House Sale 

The Buffalo District Court this week ap 
proved the sale of the Schine circuit's Lake 
theatre at Canandaigua, N. Y., to James 
J. Mirras. The theatre was sold for $40,000 
under the divestiture provisions of the anti 
Mr. Mirras, an 
manufacturer, will 


ice 


take 


trust consent decree 
cream and candy 


ownership February 16 
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Philadelphia Exhibitor Pushes 


Film Program Unit Plan 

Paul Klieman, the 
W. & R. Theatre Enterprises in Philadel 
phia, next week will “blanket” the nation’s 
exhibitors with literature pertaining to his 
Unit Show Plan. This plan, as detailed re 
cently by Mr. Klieman, calls for a top tea 
featurette 


general manager ot 


ture with two established stars; a 
of opposite appeal to the feature; a public 
cartoon It 


theatre 


relations short subject, and a 
is Mr. Klieman’s belief that a 
gram containing only these four basic com 


pro 


would be instrumental in boosting 


grosses. Mr. Klieman’s brochures 
not only to exhibitors but to every important 


ponents 
are going 
producer, distributor and home office execu 
tive. The public relations short, he has said, 
should contain 
of the positive accomplishments, experiences 


“subject material to consist 
human relationships, incidents, philosophies, 
racial and religious teachings, the parts dit 
ferent races and religions had in the prog 
ress of the world, the teamwork of all re 
ligious and racial groups in the winning of 


the American wars, and so forth.” 


Reports Film 
Ruinin Cairo 


“The industry 
fered a tremendous blow” during the recent 


cinema in particular sut 
riots in Cairo, according to a first-hand ac 
count received in New York this week from 
Rupert E. Gowar, manager of the Western 
Electric Company in the Near East 

Mr. Gowar, whose headquarters 
\lexandria and Cairo, estimated that out of 
the 20 theatres whose equipment is leased 
and Western Electric the 
two theatres served by the company, approxi 
half were destroyed by The 
MGM house was ransacked and _ partially 
burned, he reported. The 
Palace, belonging to 20th Century-Fox, es 
which 


are in 


serviced by and 


mately fire 


Cinema Cairo 
caped with the exception of the stage, 
was completely destroyed by fire 
The most important first run theatres in 
the including 
equipped or serviced by Mr 


center of Cairo, some not 


Gowar’s firm, 
also were rep¢ wrted ravaged by hre | Wo 
motion picture recording studios, Nahas and 
Misr, were said to have escaped. As of 
January 30, he said, all picture 
theatres in Alexandria also were closed 


motion 


Paramount ue Raloase 
64 Short Subjects 


Paramount will release 
40 to be in color by 
during the 1952-53 season, it was announced 
this week by scart \ Morgan, 
sales manager of short 
mount News. The 
eight Pope ve cartoons 
six Noveltoon cartoons, four 
iusical 


1 total of 64 short 
subjects, Technicolor, 
rene! il 
subjects and Para 
schedule includes 
Cham 


Herman 


release 
four Popeye 
pions, 
and Katnip cartoons, 


cartoons 


Kartune 
two-reel mus 


\lso 
Sport 


sIx nl 


Six ( asper and six 
ill of which are in 
Pacemakers, 12 Grantland Rice 


lights and six Toppers 


cals, Technicolor 


SIX 


if TV Pays 


It Gets Film: 


Balaban 


WASHINGTON 


to television is a 


Che release of new 


tion pictures 
attor¢ 
} 


when television can 


the companies 
films go the air 
the testimony ot 


Paramount 


money. If and 
to pay adequately, 
glad to let their Phi 
Bar 


, 
Pic 


secom 


on 
was the substance ot 
Balaban, president ot 
tures and the first 
phase of the Federal Communications Con 


ney 
witness in the 
mission catch-all Paramount hearings 


opened here late last week 


Would Be Pleased 


“Nothing would please me 
the day when we can liquidate our in 
ventory” by films the Para 
mount library to television, he 
FC( 
cove red 
Paramount 


more 
See 
selling from 
said 
The hearing, betore examinet 
Resnick, already has 
the FCC’s charge that 
Allen B. DuMont 
currently concerned with the proposed met 
of United Theatres and the 
Broadcasting wel 
Paramount's 


Laboratories, 
get Paramount 
\merican 
as. the 
to own 


Company as 
question ot eligibility 
operate television stations 

Paul A 


Balabat 


and 
questioning by 
Mr 


uneconomical 


In response to 


Porter, Paramount counsel 
said that “‘it 
Paramount to dilute and give 


stantial assets until such time 


would be for 
its sub 


as the dollar 


away 


return” from television or any other mediun 
the 
its pictures 


“reasonable 
He 
Paramount had no policy of suppressing or 
but pointes 


will give company compen 


sation” for 


keeping films from television, 
that the 
‘substantial.” 

The 


ir can 


out reissue value of a 


present 108 television stations on the 


return only a limited am 
Mi Balaban said, 
than 1,000 T\ 


barrier” of 


none and until there 


ire stations on the ait 
the 


to pay 


more 
television’s inability 


Hollywood filn 


“mayor 


enough money tor 
remains 
Che Paramount president deni | 


preoccupation with  productior 


would keep 


lopment ¢ 


company’s 
ind exploitation of pictures 
full 


Paramount's rela 


from working toward deve 


television. Concerning 


tionship to United Paramount Theatre 


described it as the 


position ot 


ouple who don’t speak to one 


Discusses Trade Practices 


Mr 


himself 


Balaban said he 


with his company’ practice 


until the Supreme Court declared them ilk 


, he added, “I ue 


He 


gal. Following this 


instructions t¢ decree 
he did not consider 


bl ck be “ king 


that he 


contorm to 
said such 


methods as ind formula deal 
illegal, 
plaints from independents, but once the 


was made, sales 
and put 


ind had never received co 


ruling the 
vised to revise 


trade practices 


tandard 


matter ot 


} 


will be 


] 


which 


than to 


Leo 


testimony on 


controls 
In It is 


l 


! 


maintained that 


1 


picture was 


unt of 


d that his 


i 


] 
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=| The Oregonian — 


or McKa of 
1 10 000 Pushing Film Fans Turn , 
Oregon procia 
Premiere Here Into Mob Scene 


3-day “Covered Wagon 





- ™ Centennial” as premiere 
AES STEWART-JULIA ADAMS-ARTHUR KENNEDY-ROCK "HUDSO f feature. 
e SEND OF THE RIVER TECHNICOLOR | 5, = 


¢ Ce J RY Cc FLIPDEN ORI NELSON ore Pte FETCHIT 


Unprecedented 


WORLD PREMIERE 


activity makes headlines 
for 6 successive days in 
Portland, Ore., highlighting 
smashing national press 
coverage by visiting 
correspondents from 
coast to coast! 


; : , : 
Largest Banquet in history of Portlan 


launches premiere events. 

















SMASHES ALL EXISTING RECORDS 
IN ENTIRE NORTHWEST TERRITORY » 













In town after town, bucking 


Sternwheele by 
Race on 


winter's worst weather, 
“BEND OF THE RIVER” is 
‘smashing its way to new 


boxoffice records... 


Fag §~World’s Largest 


; e 
| Indoor Square topping even the 


Dance unites 


\Y ay § 
; sy people of Oregon 


$5: Eee fabulous 1947 grosses 


da PNA premiere activity, 
ee.” . 
Cea of “THE EGG AND I”. 
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COLUMBIA SETS ee 
$86,713,357 


in Canada during 1950 totaled $86,713,357 
exclusive of $11,841,704 in amusement taxes, 


“Around-the-World”’ Sales A i ty rig aig. retta Young, Alex according to the Dominion Bureau of Sta- 
Campaign to Cover U. Bu > NIE melodrama based on a present tistics, and indications are, that the 1951 
“ z . iy problem, pre db anley Kramer figure will be announced at $100,000,000 
Foreign Organizations ! x Poster, Stanley Kramer produc- after taxes 
ages spies bes wie p i The first figure includes revenue from all 
types of film exhibition—regular theatres, 
drive-ins, community enterprises and_ itin- 
erant or travelling showmen The per 
capita expenditure for 1950 was a record 
$7.12, compared with $6.89 in 1949, $6.50 
in 1948, $5.77 in 1945 and $5.01 in 1942 
Paid admissions during 1950 totaled 231, 
746,881, an increase over 1949 Che break 


.o= 


down of the $86,713 357 is as follows: 62 


Murphy 

Pechnicolor dr drive-ins, $2,290,697; community — enter- 

alitornia territory prises, $1,251,311; itinerants, $463,605; 

eresa Wright 

Sete sS be : "7 hn , ind the balance from conventional houses. 
ale " e " ‘ APT \ , I ITIN echnicol a e 

sontinbinn ant al , i Sehetin: hero. starrinc For purposes of definition, the Dominion 

Bureau of Statistics lists all places charging 

, : idmission to film exhibition as specific es- 

; : re ‘ ae hig ses , tablishments. However, of the 2,624 total 

listed by the bureau, the components for 

; 1950 were 1,801 regular theatres, 62 drive 

starring Paul Henreid ins, 586 community enterprises, and 175 

MAN Uprisinc, an Edward Small Super itinerant exhibitors 

roduction Mont : x - 

mer New theatres opened in 1950 totaled 147 

MONTANA ‘TERRITORY Fechn outdoor 

drama with Lon McCallister, W 


ee ee anda, Hedi Uphold Chicago Property 
Okinawa, drama of the Navy starring Pat Purchase by Essaness 


(Brien wit meror chell Richard ; Ae 
Deni G The Appelate Court of Northern Illinois 


Harem G omedy starring Joa: Wi this week reversed its decision of last July 
in the suit against Edwin Silverman and 


UA Theatres Report Net Essaness over the purchase of the Woods 


theatre building, Chicago, from the Fran 
Of $402,290 for 1951 ciscan Fathers This week’s decision up 
Ne 


t income of United Artists Theat: 1 holds the decision of the lower court which 


Tt 


uit, Inc., tor the year ended August 31, 5 ruled the purchase legal and valid. The 

vas $402,290, compared to HSI mm July verdict required Essaness to sell the 

innual state building to the plaintiffs Minnie Stern, 

1 the company Mrs. Melvoin, Mrs. Altschuler, Mrs. Glass 

the vear, er and James Booth—on the terms at which 

$481,367 of Essaness bought 1 ) ase it to the 

panies less plaintiffs for three years at the rental whicl 

Foreign Winners to Come Here i agg ; ree # vas being paid to the Franciscan Fathers 
{ rofits in 1950 amounted to $780.500 Phe plaintiffs may now appeal to the State 


tor " nt ! neome betor 1 ucting mter t leprecia Supreme Court 


Legion Approves 13 of 
14 New Productions 
The National Legion of Decency 


H veek revue ed 14 1s ) ing ine im 
L. B. Mayer Buys Rights 5 view 5 putting nin 


Secti morally unobjectionable 


To ‘Paint Your Wagon"' fon l patronage ; four in ClassA, Se 


Lou B. Maye unobjectionable tor idults, 
) orally objectionable 

I are “David,” 

hat vila Palooka in Triple 
“Jungle Jim in the Forbidden Land,” 
Hunters,” “Magic Garden,” “The 

e White Suit,” “Royal Journey” 
to Blue River.” In Section I] 
s Point,” “Fighting Rats ot 
Green Glove,” and “The I 


lass B is “Rashomon.” be 


ggestive sequence.” 
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MORE REACTION 


TO PRICE RISE 


IN A RECENT issue Motion Picture Herald published the results of a survey of the indus- 
try undertaken on behalf of the Herald Institute of Industry Opinion on the advisability 
of increased admission prices on certain high quality pictures. In that connection, a large 


number of letters were received, detailing 


a sampling of that reaction. 


exhibitor 
Institute are 


rypical of comment reaching 


The these 


Up to 7,500 Population 


“In a very few instances, I believe a pic 


ture warrants a slight admission charge above 
but only if the picture 1s ol 
like and Delilah 


But there should be a na 


regular 


prices, 
outstanding value ‘Samson 
‘Quo Vadis,’ ete 
tionwide policy on these pictures in regard 
to what 


charged. My admission 


should be 


and tot 


pe rceentage ot imecrease 
is 35 cents 
roadshows they want me to charge $1.25 o1 


thereabouts 


o all 


\ 30 per cent increase applying 
little 
lackson 


theatres would be a easier to 


handle.”—S. 7 
Flomaton, Ala 


There's 


Jackson Theatre 


only about one picture in 
years that warrants pre-release, increased ad 


mission price engagements. Holding the line 


on admissions has had much to do 


increased business 
of the Larry Il 
{rcadia Theatre Co., Wellsboro, Pa 


“Much more 


releases than on regular pictures 


wit my 


h 
My theatres are still out 


luxury price class 


interest is centered on pre 
More ef 
fort on regular product will make it unneces 


] WR 


‘splasl 
} i l 


Tl. Theatres, Kenbridge, Pa 


sary to have a in the pan.” ’ 


very 


pay advanced prices for the 


unfair to expect 
patrons to r 
and better pictures when I do not fund 
the noney on the bad pictures l am forced 
to buy and play at times’.—/llinois ea 
hibitor 
They should see the good with the bad 
the same price” 


‘Too 


ion 
sions 


Long Island exhibitor 
often producers ask for advanced 
due to high cost of production. 
wrong and resentment 


strong. We 


to tewer 


from the pub 


generally well 


YTOSS 


people. Those th 


iway hn ) r tor of entertainmet 


we destroy the success of motion pict 


he habit of going to the movies” 
Jersey exhibitor. 
Extra 


regular 


ost instances, is better thi 


play ing time at 


sions 


in n 


d prices —Vorth Carolina exl 


7,.500-30,000 Population 


It is. the 


general concensus Of opinion 


mission 


mong inde pe ndents that increased ad 
prices on special pictures at this time are 
lefinitely ce preciating the value of the excel 
lent general release product, both by creating 
resentment in the minds of the already reiuc 
tant patrons and at the same time creating 
that the 


entertainment 


in their minds 


yen ral releases are 
The back 


hone of the industry is based on large audi 


second-rate very 
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opinion on the question. Below is published 


the prices In 


, 
creased admission 


ences at most reasonable 


prices theretore, become 
an internal attack on a fundamental policy.’ 
—Fred A. Beedle, president, Allied MOTO 
of Western Pennsylvania, Canonsburg, Pa 
“We are 
Mille’s) being roadshown or pre 
We have found that it 
area customers protest this by staying away 
We have taken a lot of bad 
with the 
ind patrons a break w 
We 


played at 
l 


against any picture (even De 


released at 


advanced prices this 


pictures along 
good, not give exhibitors 

nething excep 
» lost money 


tion il comes ilong 


every picture increased 

increased rental, not to mention the ill 
that 
Wilma 


d'Alene, Idaho 


“Admissions in_ the 


prices 


created by this policy 


md Dream Th 


tres 


South hav 


been below national average. An inere 


over 100 per cent on roadshows 1 
edly too great. Theatres with an ad 


of 50 cents (above average in this territory 


should increase than 50 per 


t 
\ guaranteed profit plan (used 
‘David 
equitable 


profit 


no more ent ” 
pre-releases 
by 20th 


sheba’) is the 


Century-Fox on 


only Wav 
situations to show a 

F, W. Davis, Davi 
ton, N.C. 

“They thanked us 
was the best $1 
‘David Bathsheba’)” 
exhibitor 


commented it 


worth thes 
ever got (for and 


New Jersey 
30,000-100,000 Population 


“Increase in price, if it has to be, 
be in the same ratio 
New 
ind, when they 
cent hike 


base 1s 65 or 


is prevails in t 
cities York gets $1 regular adt 
go to $1.20, it i 
Not so i 

70 cents 

‘ent hike The stock 

thev feel justified to 

such and such i picture 


verse themselves and 


reduced rates” Vain 
“Good product « 
public respects any 1 ercl 
t prope 
same principle should 
hibitors 


hat is i rtion te 


ipply 

should cease to 

ind adapt their policy to tl 
*—Wiconsin « 


Over 100.000 


on certain pir tures 
increase on what each 
iether 


top pictures wl 


justify it or not 


ards to be met be subjected 
to these 
a “9 
Birm 

A fixed increase of 25 cents in the 


well see it it’ poli ies,” 


Vorris Hadaday, Ale Cheatre 
n yh am Ala 

5 itter 
noon and 50 cents in the evening plus 


regular admission (for pre-release engag 


ments) will be accepted by patrons without 


resentment if it is not overdone.”—T7ho 


James, Comet Theatre, St. Lo 

‘We feel that 
their so-called special 
‘David Bathsheba’ 
Named 


that this 


Vy 
tis, Mo 
if distributors had released 


features, such as 


and \ 
regular 


and Streetcal 


Desire,’ at admission 
New 
. tremendous lift toward an increase in box 
otheces, : 


~Philip 


prices 


England area would have had 


} 


which is sorely needed at thi 


Smith, Smith Manage 
Vass 

1 would gene! illy 
gageme involving 


} 


creases DbeCaust l ) 


ents if, even thoi 


picture 


ivancer 


ur Nat 


1 
admissions 


ittained 


entertain 


producti 


] 
ige in quality \ ANSAaS 


Distribution 





TOA ATTACKS 
COMMU 


NEW IDEAS for the industry, at the recent assemblage of TOA executives in Los Angeles. 
Above, some of the studio chiefs who were guests and speakers, and their hosts, Charles 
Skouras and Mitchell Wolfson. Seated, Dore Schary, MGM, and Darryl F. Zanuck, 20th-Fox, 
and Mr. Skouras, board chairman of the TOA. Standing, Steve Broidy, Monogram; Mr. Wolf- 
son, TOA president; Leonard Goldstein, Universal-International; C. J. Tevlin, RKO; William 
Periberg, Screen Producers Guild; Harry Cohn, Columbia, and Jack Baker, Republic. 


Some TOA members: Mike Comerford, Scran- 
ton; John Rowley, Dallas, and Harry Nace, 
Phoealx. 


Among the delegates: Art Adamson, Port- 
land, Ore., and Dan Field of Beverly Hills, 
California. 

it sustains our nation agaist any 
ve torce within or without.” 
nembers had been acquainted witl 


adopted some time ago 


Post No 
all motion 


ution 
ood At 


Legionnaires to picket 


rican Legion 
calling on 
pictures with which known Communists are 
identified 


News 
s listed as one of the 


Hollywood 


factors in 


ibout Communist i 


wa leading 
s slump, bringing an untavorable 
press. Elmer Rhoden, president ot Fox Mid 
west TI led the discussions on publi 
+] 


relations wich brought out that 


the busines 


heatres 


tinent influences were 


oncerning Holly 





reportorial emphasis on multi-million dollar 
sections of the 
distributor-the 


industry's own resort to 


law suits between separate 


industry; wide reporting of 


itre divorcements ; 


the public wailing wall, and irresponsible 
specifically ex 
empted Louella Parsons and Hedda Hopper 
trom the latter 

PFOA members 
to offset the 


providing 


columnists Mr. Rhoden 
category 

were urged to take 
etfect these 


constructive m 


steps 
influences by 
ws and information 


in greater measure 


Highlight TV Competition 


lorton Thalhimer of Richmond, summing 


he effect of television on the box office, 
that TOA resolution 
g TV co but Charles 
president of National Theatres, 


He pointed out that many ex 


ended idopt a 


petition, 


present were tro 


itfected by 


areas not vet 
television, whereas 


showmen whose area is 


channels, 12 to 16 hours 


foretaste of the inroads 


ienced in other areas 


the Southern 


Owners, told the board 


ilitornia theatres 


1 
weekly loss, 


Southern ¢ were sut 


$75.000 


collectively, 


directly to television 


ceable 
The TOA executive committee, in an un 
| the budget 


finished session, approved and 
consideration 


treasurer's report, and gave 


to a proposal by Gael Sullivan, executive 


that TOA 
Dean of 


approve the 
Western 
University and Extension, for installing mo 
lecture 
throughout the country to encourage an in- 
theatre attendance 


director, program, 


sponsored by the Reserve 


tion picture courses in_ colleges 


terest in 


House Votes to Cite 
Buchman for Contempt 


WASHINGTON: By 
voted 


nev Buchman for c¢ 


vote, the 
producer Sid 


unanimous 
to cite 
mtempt of 


House Tuesday 
Congress for 
retusing to he- 
fore the 

€ ommiuttec 


It is now up to the U.S 


answer a subpoena to testify 
House Un-American Activities 
district attorney 

Mr. Buchman 


veat 


art court proceedings 


a prison sentence Of one and a 


f $1.000 if convicted 
Rep. Francis F. Walter (D., Pa.) pointed 
out that M1 had admitted to the 


Committee in Hollywood that he had been 


fine o 
Buchman 


a Communist, but said the legislators want 
ed him recalled to answer questions about 
the financial backing of the party in Holly 
wood 

former ex- 


Writers 
Committee but 


Pomerance, 


William 


secretary of the 


Earlier, 
ecutive Screen 
Guild, appeared before the 
practically all questions 
Red affiliations on the 


answers might incriminate him 


refused to answet 


concerning alleged 
ground the 
He said he 


refused to say 


is not now a party member, but 
“last 
Two previ- 


whether he was one 
time in the 
had told the 
Pomerance was a party member and a mem- 
ber of the 
SWG 


night” or any past 


ous witnesses Committee Mr 


Communist fraction in the 
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in the brawny, brawling story of a 
love as dangerous as the molten 
fury of the blast furnace! | 
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Blumenstock 
To Burbank 


Mort Blumenstock, Warner Brothers vice 
president in charge of advertising and pub- 
licity, will transfer his headquarters from 

New York to the 

company’s studios in 

Burbank, Calif., in a 

move designed to 
speed up promo- 
tional service to dis- 
tribution and exhib- 
ition. 

Mr. Blumenstock, 
who expects to be in 
studio office 
by February 15, re- 
turned to New York 
last week following 
a series of meetings 
with Harry and Jack 
Warner, and Ben Kalmenson, vice-president 
in charge of distribution. The new move 
was described by a studio official as reflect- 
ing “the current distribution and exhibition 
requirements which call for more and more 


his new 


Mort Blumenstock 


concentration on early individual film cam 
paigning.” 

The home office advertising and publicity 
departments will continue under Gil Golden 
and Larry Golob, respectively, who, in turn, 
remain under Mr. Blumenstock’s supervision 
from Burbank. Alex Evelove will continue 
as studio publicity director. 


Niles Quits Editing of 
lowa Allied Bulletin 


“Pressure of a new business venture” has 
caused Charles Niles to give up his post ot 
publisher of the Allied Independent Theatre 
Owners of Iowa and Nebraska bulletin. Re- 
placing him is Charles Jones, newly-elected 
secretary of the organization. Mr. Niles, a 
director of national Allied, will continue 
pro tem in that post. At the organization’s 
board meeting in Des Moines recently, 
Elmer G. Huhnke was stepped up from sec- 
retary to treasurer, replacing Tim J. Evans 
The following officers were reelected: Al ( 
Myrick, president; Leo F. Wolcott, board 
chairman; Arnold Meierdircks, Thelma 
Parsons and Al P. Wuebben, vice-presi- 
dents, and Ben Kubby, general counsel. 


"Copper Salvage” Flyer 
Goes to Theatre Men 


To spur its drive to save copper and 
copper scrap for the defense effort, the Na- 
tional Production Authority of the Com- 
merce Department has sent out a four-page 
flyer on copper salvage to every theatre and 
projectionist in the United States. The flyer 
urges projectionists to save all metallic drip- 
pings from lamphouse carbons, to put the 
drippings in a container to be delivered to 
the equipment dealer and to burn carbons to 
minimum length. It points out that 
although individual accumulations may seem 
small, the total from all theatres will make 
a sizable defense contribution. 


also 
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People in The ews 


Eric JOHNSTON, head ot the Motion Picture 
Association of America, last week re- 
ceived the Senate’s confirmation of his ap 
pointment as chairman of the International 
Development Advisory Board 


STANTON GRIFFIS, retiring United States 

Ambassador to Spain and chairman of the 
committee of Paramount Pic 
tures, returned to this country this week 


executive 


and announced his intention to retire to 
private life, although he intends to keep 
his Paramount title 


Hersert J. YATES, president of Republic 
Pictures, this week donated $20,000 to the 
St. Joseph Hospital fund-raising drive in 
Hollywood. 


James V. O’Gara, New York, Philadelphia 
and Washington district manager for Re 
public Pictures, this week was named su 
pervisor of Republic distribution in Can 
ada through Empire Universal Films. The 
new duties will be in addition to those he 
now holds. 


Associ 


will 


Sir PHitip WARTER, chairman of 
ated British Picture Corporation, 
arrive in the United States next week for 

study late technical 


a five-week visit to 


developments in T\ 


Joun Leo, formerly a district manager with 
Eagle Lion, has been named district of 
fice manager of Manhattan Films Interna- 
tional’s newly opened San_ Francisco 

office, Ropert I. KRONENBERG, 

announced, PETE JOHNSON, tormerly with 


KTTV, has been added to Mr. Kronen- 
berg’s staff in Los Angeles. 


president, 


MILTON LIVINGSTON, and trade 
press contact for Universal Pictures in 
New York, has been appointed assistant 
publicity chairman of the industry’s part 
ticipation in the 1952 fund raising cam 
paign of the National ¢ 
Christians and Jews 


publicist 


onterence ot 


RKO Theatres Present 
Top Stage Attractions 

The comedy team of Martin and Lewis, 
the Ballet Russe de Monte Carlo and the 
Broadway musical comedy, “Gentlemen Pre 
fer Blondes,” been set for “in per 
son” engagements at RKO the- 
atres, supporting the policy of RKO officials 
to present important stage attractions when 
ever they are available. According t 
William Howard, 
Theatres, negotiations are way fot 
more attractions of the Films 
will not appear on any of the bills thus far 
set. The Ballet 
nights only, has been set for RKO houses 
in Trenton, Syracuse and 


have 
various 


vice-president of RKO 


under 
same calibre 


Russe, which will play 


Providence, 


DuREAU, new president of Para 
mount Gulf and NORMAN 
L. CARTER, outgoing president, were hon 
New O1 


GASTON J 
Iheatres, Inc., 
ored at a testimonial dinner in 
leans last week 


J. D. Trop, producer and distributor, has 
been chosen by FATHER ALFRED J. Bar- 
rETT, S.J., to conduct a class at Ford 
ham University on the subject of ‘Motion 
Picture Appreciation.” 

Joun H. Row .ey, executive vice-president 

Rowley United Theatres, Inc., was 

at a testimonial dinner in Dallas 

it the conclusion of two years’ 
barker of Variety Club 


honored 
last week 
service as chiet 


Tent No. 17. 


FRANK KinsoraA has been reelected presi- 
dent of Detroit’s Local 199 of the IATSE 
Other officers named are Roger M. KEN- 
NEDY, business agent; Git LIGHT, vice 

THOMAS O'TOOLE, 

secretary; J. SULLIVAN, 

RUBEN, financial secretary, and SAMUEL 

J. COMELLA, sergeant-at-arms 


recording 
Roy 


president ; 
treasurer ; 


formerly associated with Uni 
versal-International Pictures, 
appointed director of Information Services 
of the National Municipal League with 
York 


RALPH OBER, 


has been 


offices in the league’s New head 


quarters 


Dr. HARRY 
Theatres, Inc., 


J. ScuAp, president of the Schad 
Pa., has 
vice-president of the 
Paut H. Esrerty, manager of the 
Strand in Reading, was reelected racing 


Reading, been 


reelected Reading 


Fair. 
secretary 


Jonas ROSENFIELD, JR., has been appointed 
director of public relations for the Italian 
Film Export, agency formed to promote 
Italian product in this country. Mr. Rosen 
field was previously an executive in the 

advertising and publicity department of 

['wentieth Century-Fox. 


Rochester, N. \ Martin and 
will play continuously, have been booked 
into the RKO 
March 1 “Gentlemen 
starring Carol and other 
members of the original cast, opens at the 
RKO Palace, Columbus, O., March 18 


Lewis, who 


Albee, Cincinnati, 
Prefer Blondes,” 


starting 


Channing with 


Macy's Picks "Phone Call" 

“Phone Call form a Stranger,” 20th Cen 
tury-Fox film starring Shelley Winters and 
Garry Merrill, has been selected as Macy’s 
“Favorite Picture of the Month” for Febru 
iry. Advertisements in all the New York 
dailies commend the producers as a “studio 


provocative 


with an outstanding record of 


screen entertainment.” 





ALLIED. TESMA, Firfeld Ask 
TEDA TO MEET 


Joint Annual Convention 
Set for Chicago Next 
November; Move Hailed 


Allied state \ssociation | 
Equipment and Supply Manufacturers 
(TESMA) and the Theatre 
Dealers Association (TEDA) 


reached an ag tl 


Equip 


have 


lation 
ment 


reement hold annual 


the 


nvention and. trace jointly 


innouncem 
by Jack Kirsch, 
or \llhed, and 
said that floors 


150 


president. It » complete 


space ommodate overt 
oft trade shows 
ntions ot 
itions will 
neously, the 
by TESMA issumed 
bi details 


onsibility tor 


irrangements” 


Allied Responded First 


The negotiatio1 betwee Allied 
SMA were conducted by Mr 

The action resulted tron 

York among 


president: 


} 


and 
Kirsch and 
1 meet 
Trueman Rem 
Jack O’Brien, 
Mr. Hoff 

p« als 


and 


were 
Theatre 


\llied 


time 
ips this week 
hy the value ol 
Kirsel 


nventior logical step 


convention, Mr 
the motion picture bust 
it many others, 


otion picture producers, wi 


ws adding color and inter 


ised that ““we 

that TESMA 

1 past several 
effort will be made to 
uipment manutac 


y distributor to 
wants and 
Called Real Opportunity 

Ray Colvin, TI 


said 


DA executive 

| am greatly pleased with the fact that 
irrangements have been compl 1 | 
holding ot a joint i 
States, TESMA and TI DA and know 
expression fe 


Theatre Equipment 


convention ot 


same r all mem 


Dealers’ 


I can vowe the 
bers of the 
Association 


Not onlv does this plat 


THE AGREEMENT for a joint convention and 
trade show in Chicago of Allied States 
Association and the Theatre Equipment and 
Supply Manufacturers Association, is signed 
in Chicago by Jack Kirsch, left, 1952 Allied 
convention chairman, and J. Robert Hoff, 
TESMA president. The affair will be at the 
Morrison Hotel, November 15-19. 

portunity of greatest trace 
held by the 
three 


presenting the 


show ever to be industry, it 


brings together very important units 


hand tor the betterment 


This to me 


working hand in 
industry that a 
the right taker 


toward complete unity within the entire in- 


ft the means 


step in direction has been 
dustry.” 


"Quo Vadis" Exhibits 


Stout Holdover Power 
MGM this week reported 
Vadis,” ] 


taken place 


with 31 openings lt 
York 


\stor 


month 
Novembet 
, It is now 1n Its 
in New York and 


rhield, Sa 


is week moves 
n Buffalo 


after six weeks at the Buffalk 


Lopert Sues Rossellini 
= 


Distributing 


Lopert, president of Loy 
Corporation, has 
Rome against Roberto Rossellini 

the Western Hen isphere 

rights to “La Macchina Amazz 
jointly by Mr. Loper 
Rudolph Solmsen and produced by Mr. Ros 
sellini. Mr. Lopert claims the filn sold 
without right to others in Rome 


pute over 


tor 


tivi,”” financed 


Was 


United Front 


PHILADELPHIA: “ re 
fighting for our 
20th Century-Fox vice-pres 


is not enough 
Charles Einfeld, 
ident, told nearly 
at the company’s first re- 
held at the 


business,’ 


1,000. exhibitors 


gional merchandising meeting 
last 
Calling for a solid front against detractors 
the industry, Mr. Einfeld asked that en- 
for the business, leveled agaist 
Hollywood and its 

watchword of the industry. 
illustrated his 
superiority of film 


ing kinescope eXalll 


Erlanger theatre here week 


destructive critics of 


xlucts, be the 
20th-Fox executive 


mecerning the 


shows in compari 
of the company’s 
ise, “With a 


Susan 


Song 
Hayward 
ngs identified witn 

Jane 
Home office 
ploitation men 


feld in the 


idvertising, publicity anu ca- 
with Mr 
program were 
Rodney . Stirling Silliphant, Alec 
Moss, lartin Michel, Eddie Solomon, Earl 
Wingart, Dean Justin, Will Yolen and Ira 
Pulipan 


"South Pacific" Trio 
Promotes Brotherhood 


rhe five newsreels will be provided with 


a special 


who joing Ein- 


presentation of the 


two-minute clip featuring Richard 
Rodgers 


Bill 


trom 


and 
Taught” 
connection with 
their participation in National Brotherhood 
Week National 


of Christians and Jews from February 


and Oscar Hammerstein 2nd, 
Tabbert singing “Carefully 
“South Pacific,” in 


observation by the Confer 
available io 
semi-weekly 
intro- 


inclusion in the 
will be 
Hammerstein and will feature 


I ebruary 14, 


it the piano accompanying M1 
entertainment industry has an 
$150,000 contributions 


he | this year 


Pickman Heads Coast 
Merchandising Parley 
. 


TY ] 


aramount this week in Hollywood held 


series of studio merchandising 


conferences 
gged to the coast pre-release engagements 

The Greatest Earth,” set ior 
ind to the release of other top 


The talks. 


vice-president in 


Show on 
ebruary 21, 

or Spring and Summer. 
Pickman 


advertising, publicity and explot- 


Jerry 


designed to implement the com- 


] 


tation, are 
, adopted 


panv’s recently policy of individual 


handling of each picture “The 
Earth” 
the Orpheum in downtown 


Warners 


iscussed included 


Greatest 
Show on simultaneously at 
Los Angeles 
Bevet ly Hills. Othe 
“My Son John,” 
Punkin Crick,” “Any 
“Red = Mountain,” 
‘and “Los Alamos 


opens 
ind at the 


Slick fror 


thing an Happen,” 


Denver & 
Story.” 


Rio Grande 
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| | 
Manouncing | 
THE SALES 


PLAN FOR 
M-G-M’s 


QUO 





Supplementing 
the Recent 
Announcement 
of the Sales 
Plan for M-G-M’s 


Famed Screen 


= 





‘| 


MORE FIGURES 
THAT PROVE “QUO 
VADIS” IS THE BOX- 
OFFICE GIANT OF 
ALL TIME! 





VADIS Triumph 


rane Sd QUO VADIS 























(COhiy THE NEXT STEP 
IN THE MERCHANDISING OF 


M-G-M’s BOX-OFFICE GIANT! 


QUO YADIS 


With the cooperation of our exhibitor customers, arrangements for 
the first run exhibition of “QUO VADIS” in the larger cities through- 
out the country are now being completed and we are therefore happy 
to announce that we are ready to go forward with the arrangements for 
the first run exhibition of “QUO VADIS” in cities having a population 
of approximately 25,000 to 100,000. 


Any exhibitor having a suitable theatre who is interested in 
exhibiting this picture first run in a city with a population of 
approximately 25,000 to 100,000 should notify our nearest exchange 
of that interest within seven (7) days after the publication date of 
this announcement. 


: é : : ’ : “Business 
His request will receive due consideration and at the appropriate js 


time a form will be forwarded to him on which to make his offer, @velossal!” 


We repeat our appreciation for thé support given us in the playing of 
this great production. 


LOEWS INC. 





FRENCH PROBE 
SCREEN CRISIS 


by HENRY KAHN 
in Paris 

The French Government has decided to set 
Press and 


\ssembly, 


up a sub-committee of the Cinema 
Radio Committee of the National 
to inquire into the causes of the plight of the 
French film industry. It will concentrate on 
the finances of the busines 

produc 
Che jury 
to make an 
1952, de 


Currently, only eight films are in 


tion against 24 this time last year 


of the Prix Louis has refused 


iward for the best 


that the 


French film of 


quality ¢ 


claring produced 


during the year was too low 

Commenting on this, the Paris evening 
paper, Paris Presse, wrote that throughout 
the world the quality ot films 
lo support this opinion, the paper drew the 
he popularity of Hopa 


United States 


has dropped 


public’s attention to tl 


long Cassidy films in the 


oducers have called on the 
s the National Cinema 


French film pr 
Government to suppre 
Cente! 
tion of the “lv a 


The producers have made elimina 
which the 
Govern- 


condition on 
negotiations with the 
depends 
point out that they deplored 

Action Committee, 


includes many Communists, but they say that 


opening o! 
ment now 


The producers 


the policy of the which 


the film industry alone remains under con 
trol of the Government. Until these controls 
re lifted 


the Center, the producers will not be 


and a new organization set up to 


re pl ic¢ 
ible to meet the 
This 


ter, M. 


ition but it is 


wthorities 

Minis 
s closely examining the situ 
unlikely that he will produce 
his plan until he has the report of the sub 
National Assembly, which 
industry 


Bureau understands that the 
Louvel 


committee of the 
now discussing the 
Furthermore, changes in the 
being demanded by the industry, 
made by the National Assembly, and 


Aid Law, 
now can 
mly be 
The producers in 


needed if the indus 


this means a long delay 


st that prompt action 1 


try is to be saved 


— 


The French Gaullist Party has introduced 
1 bill in the 


by both 


French Senate which, if passed 


Houses of Parliament, would elim 
te those production companie 
emi-nationalized and 
Che largest of these is the Union 
de la Cinematographic 

\ speaker said these 


i good example or the 


ina which art 


directed bv the state 


Generale 


prevails when the Govern 


industry which is best nm 


He asked that th 


prisc¢ 
lated within six mo 
M Louvel, re} ctl 
ted that the Fret ] 
serious position. “I 
desperate condition,” 
ertheless I am not at 


He went on to show th 


32 


reasonably film industry, and 
quoted figures to show how French produc 
tion had benefited from the Aid Law 
He said 2,800 theatres out of a total of 5,200 
had received aid from the 

The Minister 


would maintain tighter control over disposi 


prosperous 
funds 


fund. 
indicated the Government 
tion of aid money, with the producers re 
quired to show what salaries are being paid 
renting 
film stock. Certain increases w 
Ministry 


the cost of studios and the cost ol 
1 
lil 


be allowe d 


where costs have risen. The is cur 


rently studying 


I 
the working of the Aid Lz 


to improve 


GREECE 


by D. PAPADOPOULOS 

in Athen 
Che 

half of the 

rhe rest was divided up among the 

(15 per cent), Greeks (15 per cent), French 


accounted tor 


} 


more than 


\mericans 


pictures shown here during 1951. 


Italians 
(10 per cent) and Britain (10 per cent) 
Greek production was quite active during 
the year. Four new domestic productions 
recently, including “One Night in 
Paradise,” “Bloody Christmas,” “Bitter 
and “The Death City 
Recently several of the distributors have 


opened 
Bread” 


reissues and they have done well, 
Warner film 

Some new theatt 
the Elli in Athens and the Olympion in Sa 


lonica 


SWEDEN 
by SVEN WING 


in Stockholm 


released 
particularly the “Casablanca.” 


Ss have opene 1, including 


ns opened at Stockholm 
Of them 212 came 


rest divided as fol 


A total of 337 
first runs during 
from the U. S., with the 

Great Britain, 47; Sweden, 
25; Italy, six; Austria and Germany, five 
ach; Czechoslovakia and Denmark, 


each; Finland, Mexico, Russia and Switzer 


lows 29; France, 


two 


land, one each 

“Samson and Delilah” had the longest run 
with 13 weeks, iollowed by ‘On the Riviera,” 
*“Nachtwache,” the British “The 
Browning Version” and the Swedish “Tul 
which ran 11 weeks. “The 


“King Solomon’s Mines” 


the German 


Bom,” each of 
Great Caruso” and 
id 10-week runs 


production, which had been lag 
the first 11 months of 1951, 
during December, with the 


declar ing officially 


ging during 


started slowly 
\ssociation 
1 come to an 

with tl 

Governme 

rom bot) a 
, 9 
producers 
will 


or the 


sident 


that 


However, the prt 
‘production 


deciared 


issociation 


start very slowly until we know if it is pos- 
sible to make films under the 


Only on 


new conditions 
prevailing.’ picture, “Hon Dan- 
sade En Sommar,” was produced under spe- 
cial license during the production blackout 
rhe film was to be shown at the Punta del 
Este festival in Uruguay. 

Swedish banned 14 pictures in 
1951. Two of them, “Rawhide” and “The 
Missouri Raid,” later allowed 
ifter some cuts. Still banned, among others, 
ire “Kansas Raiders,” “Dial 1119,” “Guilty 
of Treason,” “The White Hand,” “He Ran 
All the Way” and “His Kind of Woman.” 
All the pictures are American. 

rhe activities of the Swedish Censorship 


censors 


Great were 


Board were the center of considerable criti- 

m during 1951 newspapers at- 
tacked banning of such films as ‘Guilty of 
on the ground that this kept the 
public from knowing the truth. 
Discussions started again when the censors 


Some 
Treason” 


Swedish 


cut some scenes from the French film, “Sous 
les Ciel de Paris” 
yperation on a human heart. 


which showed a surgical 


AUSTRALIA 


by FRANK O'CONNELL 


in Sydney 


Hoyts Theatres has reopened the Palace 
to pictures at the end of last month. This 
house, which was bought by Hoyts several 
vears ago as a film outlet, has been running 
legitimate shows since May 27, 1949. First 

into the Palace then will 
be United Artists’ “Cyrano de Bergerac.” 
Oddly enough, the film which was last shown 
it the was also from UA—‘My 
Dear Secretary.” When the Palace reverts 
to movies it will give Hoyts nine first run 
theatres in Sydney. Its closest competitor, 
Greater Union, has five first run houses in 


film show since 


Palace, 


the city. 

Che Palace was made a glamor first run 
house by Hoyts several years ago to clear 
iway the heavy backlog of product that had 
accumulated. It had started well, but the 
trade believes that later films did not 

success of the first ones. Now the cir 
uit is out to try it again. Hoyts has an 
impressive list of films backing up. With 
l'wentieth Century-Fox buying so many out 
side pictures for this territory, that list is 


have 


growing. 
V 


honors in the 
were Charles E. 
Now only in- 


men who received 
King’s New Year’s list 
Munro and Maurice Sloman. 


rested in rural and neighborhood houses, 


Film 


hoth men were once top Hoyts executives, 
managing director. 
(Member of 


Munro being a former 
Both men received an M.B.E. 
the British Empire) for services rendered to 
the Australian Comforts Fund during the 
war 
Paramount has entered the 16mm field in 
New Zealand Pacific 
This phase of the company’s op- 
rations will be under the charge of George 
Nackard, form 
hen manager of the top-line Metro house, 


and the 


er independent exhibitor and 


the Minerva 
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- HATS. IN THE AIR / TEXAS 
PREMIERE 
STATE-WIDE 
FEB. 14th 


ell! 
“Rett just + attack fe 
bs ere ection! 
“Smith, - 
| monn rine Div., Kore 
| Fir _ 


a dir 


3 


¢ 


* 


Near | 
A STAR-SPANGLED ENTERTAINMENT TRIUMPH FOR OUR 
INDUSTRY TO TAKE PRIDE IN —— FROM WARNER BROS. 


Screen Play by Story and Produced Directed by 


RETREAT WELL att ita ty ni Ania Lo i 
* Milton Sperling and Ted Sherdeman —oyMilton Sperling Joseph H. Lewis WY a United States Pictures metcior-ostonis Warner Bros, 





Migh Court to 


Mear Appeal 
On “Miracle” 


1SHID 


to the Supreme 
distrib 


validity of 


eph Burstyr 

s the 

New York State Edu 
exhibition of a motion 
ise granted by the 
ion or its director 
ginally passed by the 
1 1 Regents subse 
on the ground 
New 
ourt whether the 
t V olate the due 


ist in 


ourteenth Amend 
lates the con 
rate state and 
ringe or le Tree 
ind whether it imposes 
restraint on freedom of 
munication 
e the question of filn 
taken to the 
back in 


) pictur Ss 
n picture 


Supreme 
1915 


were 


Was 
1 ti 
titutional 


prot ction as 


‘ mimMut tor ! dium 


Pathe Gives Leet ei RKO 
Month Delay in Suit 
The Loew's and RKO 


(Wf 


letend 


circuit 


(M) trip] 


nt ' “ 


IN NEWSREELS 





Undisturbed 


MOVIETONE NEWS, No. 1l— Preside t Tr uman fi e e 
ESTES By British 
Sie MPa British 


s. Taft. M Dimes 

MOVIETONE NEWS, No. 12-1 
NATO f 1 J 

ts Iw I r ( nter n yses big 


NEWS OF THE DAY, No. 25 
pt . Tks 


NEWS OF THE DAY, No. 246 
I } ’ 


y Gr t \ t g 
Pris | 
Racing “ ee 
PARAMOUNT NEWS, No. 4-0 
page. Peo t t Adr 
ur Marion M W 

Lewis debat Egypt. A t ports 

PARAMOUNT NEWS, No. 49 New 


Rackw ir walke 
TELENEWS DIGEST, No 


R 


ce Posies " 
EWS DIGEST, No 


UNIVERSAL NEWS, No. 53! 
Marcl f Dir f \ 


ere of “Ber f the R 
VERSAL NEWS, No. 532 
s ewel th ¢ K " 
a ms Backw 

WARNER PATHE 
China Nar in Ko 
flood. Paratroope 1 Adr 
to NATO post. Mar f I 


NEWS, 
Pres 


skiing 

WARNER PATHE NEWS, No. SIR 
gins tour. Eisenhower reviews army. Ir 
jependence, South Korean “West Point 
am, Eddie Cantor re 
Tima. Olymg skaters. World's 





Warners Names Winners 


Of 1951 Sales Drive 

Winners of the Warner 1951 
which ended last December, were announce 
this week by | 
in } ore i distr ition lo 
st was W 


sales drive 


Kalmenson, vice president 
1 ps in the 
O. Willian 


1 dis 
southeastert “ 
prize in last ye 
iger winners 
ferent competiti 
kd Wilhatr 
Livingston 
Denver 
n the Vitaphone 
subjects, Warner 
trailers, prize winning I 
Francisco, ( \; Charlotte, Group 


Denver ro ; Calgary, Group D 


New York Tou! Inducts 
New Officers Feb. 19 


Che Variety Club of New York City, Tent 
No. 35, will hold its annual induction lunch 


incomi 


\ 
ef barker 


. is Herman Scheier, Morto 
ind Max Wolf. Officers to be 
Mr. German are Ira ni 
stant chief barker; Char 

Edward Lact 


ind Saul 7 


istant 
rauner, 


will become interna 


Pact Threat 


PETER BURNUF 
ONDON: On the \merican 
here took discernible 
ing Chancellor of the Exchequer R. A 
innouncement that, although he 
American film-hire remittances 
the time be- 
he would require an examination of the 
onetary agreement before next September 
Fayette W. Allport returned from his 
American vacation a week the 
to be on the spot when 
the Butler Mr. All- 
feels that nothing particularly harmful 
will develop in the 


surtace ex- 


without any 
flinch 
sutler’s 
vould permit 
to run at their present level for 


betore ex- 


pected date in order 
declaration was made. 
to American interests 
course of Ttuture 

The ground will be well prepared in ad- 
vance of any formal discussions. There will 
be private talks between shrewd and long- 
sighted Rupert Somervell and _ equally 
shrewd and patient Allport. Britain’s Treas- 
ury and Board of Trade appreciate to the 
full that the crux of the present problem is: 
How far can the Chancellor of Exchequer 
go and still leave this a worthwhile market 
to Americans ? 

It can be stated with the utmost authority 
that there will be no repetition of the mal- 
Hugh Dalton and his ill-famed ad 
valorem duty. 

Mr. Butler has told the Commons that he 
and indeed hopes, for a proper bal- 
ance in sterling and the dollar in the second 
half of 1952. Whitehall officials are think- 
ing at the means of 


negotiations, 


adroit 


plans, 


moment of ways and 
enforcing American production here as a 
quid pro quo in any deal they make with the 
Motion Picture Association and its 
It is not suggested that the “enforce- 
statutory, but that much stronger 


associ- 
ates 
ment” be 
‘inducements’ be devised 

It is anticipated in Whitehall that the 
American party will be invited here toward 
the end of June 

Tied in with discussions on the future of 
the agreement is the question of American 
production here. In spite of frequent protes- 
tations of good will to this country, Ameri- 
cans have become increasingly reluctant to 
embark on large-scale production in British 
private, Hollywood executives 
agree that this reluctance 
primarily in the restrictive practices imposed 
by studio unions; in other and blunter words 
by the Association of Cine & Allied Tech 
The feeling studio 
them 
overplayed its cards 


studios In 


readily derives 


nicians. among 


grows 


selves that the union has 


work peopl 


RKO Reissues "Joan of Arc” 

“Joan of Are,” historical drama produced 
by Walter Wanger and starring Ingrid 
Bergman, will be presented by RKO Radio 
at popular prices in 23 theatres in the metro- 
politan district of New York beginning 
February 8 
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Arch Oboler 


3-Dimension 


by WILLIAM R. WEAVER 
Hollywood Editor 


Industry-old dreams of a satisfactory three- 
dimensional motion picture occupied a good 
deal of the attention of the TOA delegates 
assembled here in mid-Winter meeting last 
week, and this week Monday Arch Oboler an- 
nounced his intention of finding out whether 
the exhibitors of the nation really mean what 
they say about the benefits third-dimension 
might bring the trade. Specifically, he an- 
nounced that he will produce a feature pic- 
ture this Spring that any exhibitor with two 
machines in his booth can exhibit in full 
three-dimension to his audiences if they will 
wear Polaroid glasses. The picture will be 
filmed in Ansco color, and any exhibitor who 
doesn’t want to use it in three-dimensional 
form can use it in the conventional two 
dimensions. 


Use Natural Vision Process 
Shown Last Summer 


Last week the TOA directorate listened to 
Dr. Lee DuBridge of the California Institute 
of Technology. Addressing them on the pos- 
sible gains to be had from establishment of 
a research foundation and laboratory such as 
other industries have used successfully, he 
mentioned three-dimensional pictures as a 
possible profit to be had in from two to 10 


years. He didn’t know, and neither did many 


Will Make 


Picture 


others present, that the Metion Picture Re 
search Council, long-standing and useful sub 
sidiary of the Association of Motion Picture 
Producers, has been engaged in that type of 
research, and in testing thousands of volun 
teered three-dimension processes, for a great 
many years now, without fruitful result. 


Thinks Million Dollars 
Would Finance Research 


Nevertheless, Dr. DuBridge 
thought a dollars would swing a 
pretty good research setup, which of course 


said he 
million 


would research other matters as well, and 
TOA board chairman Charles P. Skouras 
said he thought all branches of the industry 
should chip in to make up such a fund. (No 
body mentioned the $15,000,000 the late 
George K. Spoor spent on three-dimension 
research, nor the other millions spent by 
other capitalists and nearly all the major 
studios. ) 

The Oboler picture will be filmed with use 
of the Natural Vision process, invented by 
Milton L. Gunzburg and demonstrated in 
Hollywood last Summer. 
its mechanisms are 


The process and 
quite simple, boiling 
down to the simultaneous photographing of 
a scene on two strips of film exposed in iden- 
tical standard cameras set eye-distance apart 

Simultaneous these 
strips through two standard projectors syn 
and aimed 


projection of two 


chronized properly gives the 


youl ike the 


viewe! (11 


who has witnessed test screenings ol 


porter 
issorted motion and in color) 


sequences in 
the same impression of the scene he’d have 
had if he were standing behind the cameras 
when the footage was shot 

Mr. Oboler will film the novel “Spear in 
or “He and She,” Oboler original 
Cast and distri!ntor haven’t been picked but 
Mr. Oboler himself direct. He in- 
tends to make it exhibitors 
generally after a few big city openings un 
der special handling. He doesn’t pretend to 
know, any better than anybody else knows, 


the Sand” 


will 
available to 


whether three-dimension motion 
will thrive any better than the two-dimen 
sional kind, but he thinks it’s a good time 


to find out 


Four Pictures Started 


started 


pictures 


Four during the 
week. 

Rita Hayworth got started in “Affair in 
Trinidad” for Columbia, with Glenn Ford 
opposite and Vincent Sherman directing, 
and the first sequence shot, when shown the 
POA film cold, 
sizzled 


MGM's 


pictures were 


delegates before the was 
Franklin launched the 
Mademoiselle segment in MGM’s truncated 
“Three Love Stories,” with Vincent Minelli 


Leslie Caron, Farley Granger and 


Sidney 


directing 
others. Technicolor. 

Joseph Kaufman rolled “Sudden Fear,” 
which RKO will distribute, with David Mil 
ler directing Gloria Gra- 


Joan Crawford, 


hame and Jack Palance. 
Rudolph Mate began directing “Sally and 
Saint Ann” for U-I, Ann Blyth 


Edmund Gwenn in principal roles, producer 


with and 


credit going to Leonard Goldstein 





THIS WEEK IN PRODUCTION: 





STARTED (4) 


COLUMBIA 


Affair in Trinidad 


MGM 

Three Love Stories 
(Mademoiselle Se- 
quence—T echni- 
color ) 


RKO RADIO 

Sudden Fear (Joseph 
Kaufman Prod.) 

UNIVERSAL-INT'L 


Sally and Saint Ann 


FINISHED (7) 


INDEPENDENT 
Models, Inc. 
Prod. ) 
MONOGRAM 
Texas Marshal 
Leathernecks 


(Mutual 


3owery 


REPUBLIC 
Song of Youth 
color) 4 
20TH CENTURY-FOX 
Phe Full House 
(Part 3—‘The Clar- 

ion Call”) 
We're Not Married 


(Tru 
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MGM 


One 
Suit 


WARNER BROS. 
Alexander, the Big 
Leaguer 


SHOOTING (27) 
COLUMBIA 


The Happy Time 
(Kramer Co.) 


Piece Bathing 
( Technicolor ) 
Mr. Congressman 
( Washington ) 
Days Before Lent 
Pat and Mike 
Because You're 
( Technicolor ) 


Mine 


PARAMOUNT 

War of the Worlds 
( Technicolor ) 

Caribbean Gold ( Pine 
Thomas Prod 
Technicolor ) 

Military Policemen 


Botany Bay 


INDEPENDENT 

Park Row (Samuel 
Fuller Prod.) 

Loan Shark (Bernie 
Luber Prod. - Lip- 
pert release ) 

The Ring (King Bros. (Techni 


Prod.) color ) 


(Hal What Price Glory 


( Technicolor) 


Jumping Jacks 


Wallis Prod.) 


REPUBLIC 
Black Hills 


UNIVERSAL-INT'L 
Ambush Just Across the Street 
“Girl 


Street”) 


(formerly 
Across the 


Almost Married 
Against All Flags 
( Technicolor ) 


RKO RADIO 

Hans Christian An 
dersen (Techni 
color) Goldwyn 
Prod 

Man Is ne 

File Man Io, tn WARNER BROS. 
(Wald-Krasna ) 

The Story 
Rogers 
( Technicolor 
(Technicolor ) The Miracle of 

Dream Boat Lady of Fatima 


Les Miserables Man With a Gun 


20TH CENTURY-FOX 
Condor’s Nest 





with Robert Mahar to be man 
Skyview Ralph Getter 
office manager at National 

has resigned to enter another 
ness The Beacon Hill has installed n 


than 75 lounge 


tree drive-in, 
iger of the 
field of busi 
chairs in the mezzanine 
than 600 Heywood-Wakefield 

the orchestra, by Eastern Seati Compan 
in readiness tor the opening ot 
Man’s Poison,” Interstate Theatres 
reopened the Modern Brockton attet 
ing of several months 
was taken at the 900-seat Esquire 
for the special invitational 
With a Song in My Heart.’ 
Ross, independent film distributor, 
brating 40 consecutive ve 
picture business in New E1 
in 1912 as a 
ind has been connected wit Unive 
Players, Louis B. Mayer, Firs 
United Artists 


BUFFALO 


‘Quo Vadis” | 
Buffalo after 
ox Office records. The next 

town will be The Gre 
I it 


more 


i clos 


theatre 


screening 


irs in the 
wland. He 
salesman with Genet 


mous 
tional and 


having ken atten 


due to bow 
ry 19. E. J. W 


getting 


screen Service, 


‘Another 


Ne irly every seat 





WHEN AND WHERE 


February 12: Anr 
February 13: An: 


get back in the theatre business soon 
Dave Miller, chief barker, Tent No. 7 

a his committee did a great job on the 
promotion of the Gene Autry show which 
donated a portion of its receipts to the Vari- 
ety Club’s Cerebral Palsy Clinic Fund. The 
next event will be the Providence-Butfalo 
the receipts of which also will 
same clinic fund Arthur Kro 
lick arranged a special screening for all the 
Buffalo record dealers ot ‘The Greatest 
Show on Earth,” for which RCA-Victor 
has prepared a special albun Sam Gil 
man has succeeded Harold Mortin as mana 
theatre in Syracuse He 

had been manager of Loew’s in Harrisburg. 
Bill Trambukis, who was manager of the 
Strand in Syracuse, is taking over Mr. Gil 
man’s job in Harrisburg, and Eugene Moul 
ison, who has been an assistant manager at 
Providence, is the new managet 
Strand Philip Tudaro 
has been appointed manager of the Mercury 
ere, it has been announced by James M1 
chaels, general manager of Mercury-Cinema, 


hockey game, 


go to the 


ger ot! Loe w's 


Loew's in 


the Syracuse 


Inne Mr. Tudaro was assistant manager at 
Mercury-Cinema, Inc., is op 
Murray P. Slotnick 
| have been directing 
Cinema, are president and secretary, ré 
ively and Mr. Michaels is treasurer as 

5 general manage Mi Michaels said 
iiton Harris will continue as manager of 
Cinema, a post he has held since last July, 
d that Margaret Janis will remain as asso 
nage! is it is in American 

s Cabin” still 


the Mercury 
erating both theatres. 
Philip Cohen, who 


left, according to re 


Howard G. Carroll, who played 
] 


it the Capitol, Rochester. 


CHICAGO 


First run business was good here as sev- 
eral Loop houses, with the Woods (“Death 
of a Salesman”), Roosevelt (“Wild Blue 
Yonder” and “Drums in the Deep South”), 

| Oriental (“I Want You” and stage show 


Boswell ) 


Connee 








racking up top 
The Grand failed to open Sat 


250 000 


February 20, 21: Anr 


— 
( 


March 


5] 


4-6: Na 


A r + 


March 23-25: Anr U 


k 


April 13-15: 


+ P 


> + 


Atlanta, Ga. 
May 19- 21: A 
Jent Theatre 


Jer 





urday, February 2 because of a dispute with 
the operators’ union as to whether there 
should be one or two men per shift in the 
hoot! The house had two men when the 
scale was raised for “Streetcar” and 
union wants to keep the two-man shift 

n effect Warner Bros. are giving up 
the lease on the Orpheum, Hammond, Ind., 
effective February 13 Harris Dudelson, 
Lippert division noving his 
ieadquarters from Detroit to Chicago : 
Max Roos of the American Ticket Corp., 1s 
back from a vacation in Florida .H.&E 
Balaban circuit has won bidding for Detroit 
premiere of “Quo Vadis” at the Adams the 
itre Edwin Silverman of Essaness has 
returned from Palm Springs . The Royal 
theatre, Sheffield, Ill., will February 
14... . Warner Theatres here will present 


(Continued on opposite 


manager, 15 


close 
page) 
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(Continued from 


pposite page) 
cartoon shows (25 cartoons for 25 cents ad- 
mission) at all their houses except the Cap 
itol the mornings of Lincoln’s and Washing- 
ton’s Birthdays, both school holidays. 
The B. & K. Garrick TV center was for- 
nally presented at a buffet and cocktail 
party for advertisers and the press. ... Jim 
Stewart of the Clark theatre is home re- 
cuperating from an emergency appendectomy. 
Senator Kefauver denied the rumor, 
printed in a local gossip gossip column, that 
Gael Sullivan would be his presidential cam- 
paign manager. . Last Sunday’s Chicago 
Tribune carried a picture story on William 
Beaudot, prexy of the National Association 
of Pop Corn Manufacturers. . . . Spero Pap- 
pas of the Towne theatre, Milwaukee, is go- 
ing to Florida. 


CLEVELAND 


“Quo Vadis” with a 12-week current run 
at Loew’s Stillman has beaten the “Gone 
With the Wind” 10-week record. . . . James 
Ochs, junior at Bowling Green State Uni- 
versity and youngest son of Herbert Ochs, 
drive-in circuit operator, reports to the army 
on February 15. . . . Eddie Cutler has re- 
signed as RKO booker to move to Miami. 

Cleveland Salesmen’s Club, headed by 
Harry Weiss, will be represented at the Will 
Rogers Hospital when, in appreciation of its 
$250 contribution, a plaque will be erected in 
the Hospital in memory of Dave Kaufman, 
Warner salesman, who was killed last year 
in an automobile accident. . . . Lou Ratener, 
operating Ohio drive-ins, returns about 
February 17 from California. Milt 
Mooney re-opens his Buffalo Co-operative 
booking agency in mid-February. . . . How- 
ard Roth, Paramount head booker, under- 
went minor surgery and is back at his desk. 

Meyer Fine, president ot Associated 
Circuit and Mrs. Fine sail February 8 on 
the S.S. Independence for a three-month 
Mediterranean cruise including a visit to Is- 
rael.... Neighborhood Detroit and Garden 
theatres boosted admissions five cents to 50 


cents 


COLUMBUS 


Safety Director Donald Cook has called a 
halt to bingo games whether conducted for 
charity or not. The one exception to Mr. 
Cook’s directive to police, is game operated 
by the Charitable Aid Association. Mr. Cook 
said operators will be arrested if they do not 
“first warning and reasonable 
period of grace.” . Paul Hegenberger won 
the “Meet Danny Wilson” contest conducted 
by WVKO and RKO Palace. The 22-year 
old winner is a line repairman for the Ohio 
Bell Telephone Company... . Harry Knight 
has resumed the lease on the Royal. 
houses, all but one of which were 
older theatres, have closed here the 
war, but new theatre construction and drive 
ins have given the city an increase of hun- 


abide by a 


seven 
since 


dreds of seats since the war 


DENVER 


Sonja Henie and her 1952 Ice 
played to the biggest gross ever enjoyed by 
a traveling attraction in Denver. Showing 
7,689-seat Coliseum, the show 
$240,000 without 
Fire destroyed the 


ntinued page 40) 


Review 


in the new 
ended with a 


taxes, in 10 shows. 


gross ol 
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MARTIN SMITH, EVER 
THE INDEPENDENT 


by WALTER BROOKS 


Martin G. Smith is a little more than a 
pioneer in this business; he is a little more 
than an industry leader, among industry 
leaders; he is a little more than an inde 
pendent exhibitor among his affiliates, and 
a little more than a friend to those who 
call him Martin George, because they know 
he likes his middle name. 

He is a member of Motion Pi 
Pioneers, because he qualifies with plenty 
of margin, with years of experience. He 
is an exhibitor leader, because he | 
served in official capacity with exhibitor 


organizations for more than 30 years. 


ture 


Truly an Independent 


He i 
in his partnership with Jame 
Toledo, Ohio, he operates five theatres, 
ihe East Auditorium Eastwood, the 
Westwood, the Park and the Royal. He 
has two other theatres in Toledo, Pantheon 
and Palace, operated with the Skirball 
Brothers. Smith & Beidler Theatres are an 
independent organization. 

This independent operation has been of 


ince Martin 


; an independent exhibitor, because 


A. Beidler in 


the 


value to many independent 
George uses his own theatres as a 
board to obtain i 
for the causes and complaints of the inde 
exhibitor. If exhibitor oraan 
ever needed or gained a champion 
Smith & Beidler Theatre 
became an example in trade practices. 

He was born in Toledo in 1892, son of 
Augustus J. and Emma (Grossman) Smith; 
married Mary Ermina Pheatt and has tw 


children 


attention in high pla 


pendent 
tion 


it was when the 


Martin James and 

was educated at Howe Mili 
the University of Michigan 

and is a member of Phi Kappa Sic 
i Navy 


served |8 months in_ the 


World War |. 


A Prized Position 


on many 


fact, if you knew Marti 
alled Pete Phil, you were 


inner circle of independe 
these Allied 
growth of Allied State 
small 
council of 30 state grout 


He 


A 


tates. He 
i7AtIC 


ana weak rganiza 


erved the inc 


MARTIN GEORGE SMITH 


Comm ttee ar wa hairmar 
tneatre livi t the War 
War Loan 

War 


the Fifth trive 
mmittee f 


the executive 
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ntinued from page 37) 
Deadwood, De idwood, S. D 


Black Hills Ar 


Owned by the 
usement Co., the theatre will 
vw rebuilt as s00n as possible Eddie 
Kobin, owner of the Grand, had the Harlem 
Globetrotters basketball team on Stage tora 


15-minute show on one of the nights he 
howing “Harlem Globetrotters.” 
H. Ricketson III, Intermountain The 
atres booker, was elected secretary of the 
board of directors of Goodwill Industries of 
Denver. He is also father to a new daughter, 
Rose Anne. This makes Frank H. Ricketson 
Jr., Fox Intermountain president, a grand 
father again led Kirkmeyer, Fox Inter 
mountain City manager at Ogden, Utah, his 
wite mother, are on a two-month 
311] Dollison, formerly a Fox 
Kirkmeyer’s 
treasurer ot 


rhe 


Was 
Frank 


Fox 


and her 
European trip 
booker, is 
absence 
Allied 


itres 


managing in Mr 
Mrs. Mary Lind, 
Rocky Mountain Independent 
and owner of the Ute, Rifle, Colo., 
underwent an appendectomy at St. Luke’s 
hospital, Denver Quo Vadis” is set for 
the P February 15 
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Felevision Co, of Des 
irticles of incorporation. 
Myron H. Blank, presi- 
und tr re ind Jacqueline N. Blank, 
ecretary. Mr. Blank is 
State Theatre orp 
held a meeting at 

for the 

TOW 


(otheers 


lent 


heatre 


1 town during the 
} 


inagers also have pledg 

earl Gquesstord is the 

Weave woker at 

has been name 
, 


for the newly 
Sam McCau 
um in Daven 
and arms and a 
the rear of the 

1d the Merchant 
Rapids filed 
possession ol 
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lease 


closed down for 


several weeks. Mrs. Phyllis 
Dezel, wife of Albert Dezel, independent 
film distributor, is recovering from serious 
injuries received in a fall at home... . Dave 
Idzal, opened the doors of his Fox theatre 
tor a fashion and cooking show sponsored by 
the Detroit Times. All profits went to aid 
the March of Dimes can paign 


HARTFORD 


Richard Cohen has resigned as office man- 
iger of the Monogram exchange, New 
Haven, to become associated with the Samp- 
son Spodeck interests, operators ot the Lin- 
coln theatre, New Haven, and Art Cinema 
theatre, Bridgeport. Mr. Cohen was in the 
distribution field of the industry for mere 
than Joseph Thompson, former- 
ly assistant at the Astor theatre, Bridgeport, 
Conn., been named manager of the 
Strand, Bridgeport, replacing Don Felix, 
resigned to manager of the 
theatre, Bridgeport William 
Mazzadra has resigned as manager of the 
Art Cinema theatre, Brid Michael 
J. Carroll, n e American The 
itre, Bridgeport, Conn., and Mrs. Carroll 
ire making their 15th wedding aniversary. 

. Peter Perakos of the Perakos Theatres, 
New Britain, Conn., is vacationing in Flori- 
mc. Mrs. Fred R. Greenway, wife of the 
Palace, Hartford, manager, is a surgical 
patient at Mt. Sinai Hospital, Hartford. . 
Lou Cohen, Loew’s Poli, Hartford, manager, 
ind Mrs ire back from a New York 
acation Bob Skinner nage and Sound 
Service Hartfor itive, and Mrs 
Skinner are marki i wedding 
inniversary Amadeo, general 
Pike Newington, Conn., 

suburban outdoor 

1 1 that date, weather permit 

Visitors: Harry F. Shaw, Lou 
Brown, Loew’s Poli-New Engl rheatres ; 
B. A. Simon, Sar 20th-Fox ; 
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ce $11.600 
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KANSAS CITY 


March of Dimes collections in theatres are 
running far above those of previous years 
in some theatres. The Paramount had large 
returns, stimulated by the feature “Room for 
One More,” in which a character has polio. 

The poll for choice of president began 
February 1 in Fox Midwest circuit theatres 
Newspapers are reported pleased with this 
type of polling. The Philarmonic 
orchestra played selections from “Quo Vadis” 
at a recent concert. Macy’s display of 
rooms for which decorative suggestions were 
made by Hollywood stars, has placards des- 
ignating particular items which the stars 
mentioned, photos, and some mentions of fea- 
ture pictures, including, “Quo Vadis”. : 
Leo McCarthy is managing Dickinson cir- 
cuit’s Kimo, art theatre, Kansas City. He 
was transferred from the Glen, to which 
Mrs. Helen Surber has returned. . Six 
weeks of “Quo Vadis” at the 3,500-seat Mid- 
land broke the record. “Lavender Hill 
Mob” is in its 12th week at the Vogue. 

[he motion picture feature broadcast of 
KMBC, mentioning current attractions, in 
cluded a dissertation on the “art” theatre 


LOS ANGELES 


Eddie Barison, Cinema Distributors, re 
turned from Manhattan after having lined up 
future foreign product for release on the 
West Coast . Out-of-towners seen on the 
Row were: Lloyd Katz, Las Vegas; Harold 
Stein, Sierra Madre; Jimmy Parks, Taft. 

Joe Sarfaty, Warner salesman, while 
attempting to demonstrate his culinary art, 
suffered third degree burns on his arm and 
hand when a pan of hot grease ignited aye 
R. J. Cadman, former sales man of Lippert 
Pictures, has formed his own distribution 
office and will handle various releases under 
the name of Royalty Productions. Sam 
Russo, Casino, . Diego, paid one of his 
rare visits to the Eddie Duran, 
Warner shipper, is a very proud father. His 
baby daughter’s picture has been chosen as 
one of the final ten in the Suzan’s Baby 
Contest Tom Quinn, booker for Vin- 
Theatres, was married to Myrna B. 
Lawson of the MGM exchange. 


LOUISVILLE 


Clyde Marshall of Columbia, Kentucky, 
has purchased the Veteran’s theatre at Tomp 
kinsville, Ky. The Columbian, Columbia, Ky. 
is owned and operated by the Marshall's. 

Mr. and Mrs. Paul T. Mitchell have 
innounced the birth of a daughter Paula Ann 
Mitchell, who arrived January 19, 1952. Mr 
Mitchell is vice-president of the Barbourville 
Amusement Co., which controls the Magic 
ind Mitchell Theatres in Barbourville, Ky 

Out of town exhibitors seen on the row 

ntly included: Shirley Chism, New Ace 
heatre, Brandenburg, Ky.; J. K. Bale, Twin 
Citv drive-in, Horse Cave Ky (seorge 
Lindsay, Lindsay, Brownsville, Ky E. L 
Ornstein, Rialto, Marengo, Ind.; 
Peytor Griffith, LaGrange, Ky 
Crouthers, Harrod, Harrodsburg, Ky 
Lutes, Capitol, Frankfort, Ky.; and 
Baker, Star, West Point, Ky \ report ot 
state revenue, compiled by the Department of 
Department of Revenue 
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(Continued from opposite page) 
an increase of $29,048 for December, 1951, 
‘over December, 1950. Tax Revenue for July 
through December, 1951, was $871,789 as 
compared to $810,941 for July through De- 
cember, 1950, for an increase of $69,848 for 
1951 over the same period in 1950. 


MEMPHIS 


Clarence Hobbs has been named manager 
ot the Rialto theatre at Morrillton, Ark., 
succeeding Jack Bundy, now manager of the 
Crittenden theatre in West Memphis, Ark. 
Mr. Bundy succeeded Bruce Young as man- 
ager of Crittenden when Mr. Young was 
promoted to city manager of Saenger, Malco 
and Strand theatres at Pine Bluff, Ark. All 
are theatres operated by Richards-Lightman 
Corporation and Malco Theatres, Inc. 
Everette Leon (Dink) Hurt, Sr., projection- 
ist at Loew’s State in Memphis for 25 years 
before he became ill last October, died at the 
age of 86. Mr. Hurt had served as business 
agent for the International Alliance of The- 
atrical Stage Employes & Motion Picture 
Machine Operators (A.F. of L.) union for 
12 years. ... Fred Myers, recently resigned 
as branch manager of Lippert Pictures in 
Memphis, has purchased half of the Realart 
Pictures franchise which is now bing oper- 
ated as a partnership by Myers and Clifford 
Wallace. W. P. Dowling, who bought 
the Palace and New theatres at Greenwood, 
Ark., was in Memphis. He said he would 
close the New and operate the Palace with 
bookings handled out of Memphis. . . . Mid- 
South exhibitors booking and buying on film 
row included Fitz Farris, Clarksdale; J. W. 
Parham, Forrest City; Gene Higginbotham, 
Leachville; W. F. Ruffin, Jr., Covington; W. 
H. Gray, Rutherford; T. E. Helms, Scott’s 
Hill; N. B. Fair, Somerville; Henry Pickens, 
Steele; and Paul Myers, Lexington. . . . D 
H. Kinke, Coinometer, Chicago, was a Mem 
phis visitor on Film Row. 


MIAMI 


With a city-wide transit strike coincident 
with the opening of “Callaway Went 
Thataway,” George Bolden, of Claughton’s, 
was agreeably surprised to find a score of 
patrons named Callaway, who took advan- 
tage of free admission on “Callaway Day”. 
... Reversing the roles, ushers of the Miami, 
Carib and Miracle theatres presented depart 
ing patrons with dummy tickets plugging the 
future showing of “Death of a Salesman” 

The fifth annual “Show of Shows” 
sponsored by the Variety Club, will be held 
it the Olympia on February 12. Co-chairmen 
are Sonny Shepperd and Al Weiss, Jr., with 
issists from Carl Jamroga, Tom Jefferson, 
Mitchell Wolfson, Alan Courtney, Bill Dock, 
Bob Dougherty, Mrs. Rita Friedman, Don 
Lanning, Eisenberg, Leon Kramer, 
Bernie Saffer, Dan Fitch, Sid White, Les 
Rohde and Walter Morris, Jr “Quo 
Vadis” due at the Paramount and Colony 
Art on February 15... . “With a Song in 
My Heart” set for a world premiere at 
Carib, Miami, Miracle on February 21, with 
Jane Frohman and Thelma Ritter slated to 
make personal appearances. 


MILWAUKEE 


\ press luncheon was held in honor of 
Loretta North, “Miss Kangaroo of Austra 
lia” and a real kangaroo for the forthcoming 
film “Kangaroo”, ...A group of exhibitors 


Sig 
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By Walt Disney 











in the north western part of Wisconsin held 
a meeting recently at Chippawa Falls. Sig 
Goldberg, AITO president, and Harold 
Pearson, executive secretary of Wisconsin 
Allied were their guests. Mr. Goldberg ex 
plained in detail the workings of the Wiscon- 
sin Allied organization. Eight new members 
were signed up... . Ben Marcus, Mr. Gold- 
berg and Mr. Pearson went to Washington, 
D. C. to attend the National Allied board 
meeting, and then on to New York to visit 
home offices of some film companies. . . 
Wisconsin’s Variety Club, Tent No. 14, has 
moved from the Wisconsin Hotel to the 
Schroeder Hotel. .. . Fred Florence is now 
assisting John Schuyler, Delft and Affiliated 
theatres, in the buying of film... . Virginia 
Stewart is the new manager of the Climax 
theatre. .. . Nick Maur is a new booker at 
the MGM exchange here after 11 years in 
shipping. 


MINNEAPOLIS 


Business operations of three leading Min 
neapolis theatre equipment firms, Altec 
Service Corp., the American Seating Com 
pany, and the Minneapolis Theatre Supply, 
were hard hit when fire destroyed an ad 
joining building with a lives, 
early Monday morning in sub-zero weather. 
The plant, which supplied heat to the three 
firms, was located in the fire-swept building 
\long with the loss of 
itemployees 


loss of 17 


and was destroyed. 
heat, water supplies were cut oft 
and officers of the three firms wore overcoats 
at their desks. ... Mrs. Betty Peterson, sec 
retary for North Central Allied Independent 
Theatre Owners, has returned from a vaca 
tion trip to Florida. . Ralph Green, owner 
of the Radio theatre, a neighborhood house, 
has sold the theatre to interests who will 
convert it into a supermarket. 
McBride, Paramount branch manager, is in 
Chicago on a business trip. Robert 
Karatz of the Badger Outdoor Amusement 
Company, is vacationing in Florida 


NEW ORLEANS 


Ken McCartney resigned as manager of 
Kay Film Exchange At the annual meet 
ing, the Colisseum of Motion Picture Sales- 
men, Local Lodge No. 2 Paul Ket 
chum, president; Harold Wycoff, vice-pres- 
ident; E. E. Shinn, secretary and treasurer, 
and Al Boykin, sergeant-at-arms. ... Bayou 
Theatres, Inc., Baton Rouge, La., have 





named 


named their new drive-in “The Rebel.” . 
W. A. Porter announced that he has assumed 
operation of the Vicksburg drive-in, Vicks 
burg, Miss. . .. Louisiana exhibitors making 
the rounds were Mr. and Mrs. Gilbert 
Romero, Lafayette; Donald Fiske, Oak 
Grove; Sam Pasqua, Gonzalez; Harold 
Dacey, Raceland; J. M. Gauthier, White 
Castle; Robert Long, Bayou Theatres Corp., 
Baton Rouge; Roy Pfeiffer, Baton Rouge; 
Milton Guidry, Lafayette; Mrs. Claude 
Darcey, Morgan City; A. W. Ansardi, 
Burras; Frank Olah, Albany; Mrs. O. J 
Barrie, Luling; O. Gaude, Port Allen; 
Ernest Delahaye, Maringuoin; Ann Melzon, 
Labadieville, and Mayor Lew Langlois, New 
Roads. ... Frank Francois is now connected 
with Ernest Lanadaiche in the management 
of the Beach drive-in, Biloxi, Miss. 
Friends of film executives Gaston J. Dureau, 
newly elected president of Paramount Gulf 
Theatres and their outgoing president, Nor- 
man L. Carter gathered to honor them at a 
testimonial dinner. The Saenger theatre, 
one of the three largest theatres in the entire 
south, marked its 25th birthday on February 


5. Holland M. Smith is theatre manager 


OKLAHOMA CITY 


H. H. Clark, a familiar 
western show business and well known to 
many Oklahoma exhibitors, ts retiring be 
cause of ill health. He has been a division 
manager of the south central division of Para 
mount Pictures, with headquarters in Dallas, 
for many years. He has been active 
in affairs of the Variety club and from 1930 
to 1932 was assistant national chief barker 
“Heartland-USA” the film on 
Oklahoma which has proved so popular, was 
on the program ot the Harber theatre. The 
film was produced by the University of Okla 
homa for the Planning and Resources Board 
Because of its high quality, the Chamber of 
Commerce obtained a print for use of local 
clubs and groups The Midwest theatre 
installed about 1,000 new International 
*Tembo” the Center 
theatre. Jake theatre, Shawnee, Okla., 
had a Penny Day. One paid admission plus 
1 cent admitted two adults or two children 


OMAHA 


Dale McNabb is the 
Circle theatre, formerly one of the Epstein 
houses. [he Variety Club Inaugural 
Ball at the Blackstone Hotel was attended 
by over 200 persons. A. A. (Jack) Renfro, 
chief barker, announced the tent would con 
tinue its traditional interest in Children’s 
Memorial Hospital, the Hattie B. Monroe 
Home for Children and other charities 
installed were Glenn Slipper and 
Weiner, first and vice-presi 
Henry McGrath, Jr., 
Shafton, secretary. Joe 
transferred from De 
Monogram booker 
Neu Theatre, badly dam 
ing rebuilt Pri-State 


tha, Orpheur 


figure in south 


new color 


has 


seats. showed at 


new owner of the 


second 


treasure? 


atres, the Or 
vill admit free any person 
tion to the ble od bank 

Hibernian St 


innual 
dinner and jubilee will be Pat 
persists he will depict Father 
third Boys To 


it. the 


wn picture, 
discussion stage On 


of Myron N. Blank, 


ed on page 44 


aha repre 


Central Sti 











He | te 
| OR MAIDEN’S KISS THESE 






OR MIGHTY KINGDOM 


{ _ FLASHING, DAZZLING 


Fe eh 
y' 


SONS OF ADVENTURE 5 i 





_ DEFY A THOUSAND 4@¢ 








| 


Vy 
ROBERT DOUGLAS - GLADYS ner ys 


» 
| \\ 
| ° \ . 
ona 
—F 
= 
Nes 


-CORNEL WILDE: MAUREEN OHARA 


TECHNICOLOR 


F LEWIS ALLEN recacesoy JERROLD T. BRANDT seooonsoy WALTER FERRIS ooo JOSEPH HOFFMAN 





ing center 


troubles and 


H)-acre 


PHILADELPHIA 


nges at 


project 


following 
its houses here and in 
Phillippe moves from the 
rcle, changing places with 
Purtell transfers to the 

the Lindley, which Maurice 
lage temporarily. Charles 

om the leadet W ynne 
n Kenly was promoted Irom 
iger of the Queen, Wilmington, 
n that city 
transferred 
J David 
sessed at $28,700, 


announced the 


to the 


iger of the Towne 
‘aul Marsden, who 


Sydney J. Poppay, 
Majestic and Strand in Get 
is elected president of the 
Shrine Club in that city 
Harry Botwick, 
chairman, theatres throughout 
took up “March of Dimes” 
Birk Binnard, new lessee of 


Reading ra.. hi mad a 


uirmanship otf 


on charges to bring 
other neighbor 
the RKO 

the Drew 

Bert 
tollowing 

William 
Hippodrome, 


San 


own, Glens Falls 
s Landing, N. J 
me time, is now 
Norval E. Pack 


Sam Hyman 


¢ 


th Cameo 


Hospital and 


Jer 





makes Plaza theatre 
a grandpop for the . 
Joseph Feldman, assistant zone manager of 
Warner Bros. 70 theatres in the Pittsburgh 
irea, announced his resignation to enter the 
advertising agency field. He will leave 
Warner Bros. February 15 to assume the 
vice presidency of Dubin Advertising, Inc., 
in Pittsburgh, which, after that date, will 
bear the name of Dubin & Feldman, Inc. 


PORTLAND 
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Business is on the upgrade here despite the 
fact that most of the downtown houses have 
holdovers and moveovers Phe 
filmed “Bend of the River” did a record 
breaking business at the Broadway, and this 
second week looks great too. “Westward 
The Women” is held for a third week at the 
United Artists, while “Two Tickets to 
Broadway” over to the Mayfair; 
‘Room for One More” is at the Oriental and 
Paramount, “Japanese War Bride” at the 
Orpheum, and “Operetta” at the Guild are 
this week. Marty Foster, Guild man 
ager, has returned from a San 
trip and has opened a beautiful 
house The 
drive-in was in town and 
with U.A. salesman Jack O'Bryan Phe 
Orpheum theatre 1s 
overhaul job 
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othce adjoin 
Medford 


spent some 


ing his owner of the 


undergoing a complete 
Virgil Faulkener 
Hamrick, is pushing 


house to make the “Quo 


manager tot 
his Liberty 


opener February 26 


VANCOUVER 





Eddie Zetterman, managet 
via theatre, New Westmin 
ll years and a me 
organization for 24 vears, di i 
Columbia Hospital, New Westminster, 

Tor 


} 


mbet 


reatre Was 
Theatre men 


thicient 


newcol 
at the 
1] 
ol roadshow 
An Aj 
1 


ina 


erican 


1 week at tl 


The Variety Club of Washington will have 
its annual Kick-Off Luncheon for Brother- 
hood Week, on Monday, February 18, at the 
Washington Hotel’s Hall of Nations Room 

Harry Tolson, a charter member ot 
Local 234 of the Motion Picture Operators 
Union, died at the age of 73. He started as 
a motion picture operator with Harry Cran- 
dall’s theatres, in 1911 . “A Place in the 
Sun” began its fifth month at the Trans- 
Lux heatre. This is the longest rua ever 
chalked up in Washington film history. 
Sam Galanty, Columbia Mid-East Division 
manager, attended meetings in Pittsburgh. 

“Quo Vadis,” after setting a high box 
office record at the Loew’s Palace theatre, 
for five weeks, has moved over to the Colum- 
bia... . The Variety Club Board of Gover 
nors met on February 4. 


MGM Plans Rome Meeting 
For "Vadis" in March 


MGM's top international sales personnel 
will gather in Rome March 23-29 for what 
is termed ‘fa colossal ‘Quo Vadis’ confer- 
Arthur M. Loew, president of Loew’s 
announced. The 
ing, at which the sales policy of “Quo Vadis’ 
will be set, will be attended by 82 
cluding New York executives, territorial di- 
rectors, key sales heads and publicity chiefs, 
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International, has meet- 
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countries on both sides of the Iron 
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MGM Great Britain; N 
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Cleveland Exhibitors 
Reelect Schwartz 


Ernest 


Schwartz last week was unani 


ously reelected to his eighteenth str 
term as president of the Cleveland Motion 
e Exhibitors Assoct Others re- 
‘ted were Albert E. Ptak, vice-president, 
Ted Vermes, 


) the board ot 
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COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 


PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 











A Stanley Kramer Company Production 


MY SIX CONVICTS 


Millard Gilbert John Marshall 
MITCHELL - ROLAND - BEAL - THOMPSON 


creen Play by MICHAEL BLANKFORT © Based on the book by DONALD POWELL WILSON 
Music Composed and Directed by Dimitri Tiomkin 


As ate Producers—EDNA and EDWARD ANHALT © Directed by HUGO FREGONESE 





Broderick Donna John 


CRAWFORD - REED - DEREK 
. SCANDAL SHEET.. 


Rosemary DeCAMP - Henry O'NEILL - Henry MORGAN 


Screen Play by TED SHERDEMAN, EUGENE LING and JAMES POE 
Produced by EDWARD SMALL « Directed by PHIL KARLSON 





PAT O'BRIEN 
. OKINAWA 


JOHNNY WEISSMULLER .. 
JUNGLE JIM 
IN THE FORBIDDEN LAND 


Angela Jean Lester 
GREENE + WILLES - MATTHEWS 
and TAMBA (The Talented Chim 
Written for the Screen by SA L NEWMAN 
Based upon the famous Jungle Jim K 
Syndicate newspaper feature 
Produced by SAM KATZMAN « Directed by 


th 


RHYS WILLIAMS 


ng Feature 


LEW LANDERS Directed by LEIGH JASON 





CAMERON MITCHELL - RICHARD DENNING 


Screen Play by JAMESON BREWER and ARTHUR ROSS 


Produced by WALLACE MacDONALD 


GENE AUTRY 


World's Greatest Cowboy 


and CHAMPION 


World's Wonder Horse 


NIGHT STAGE to GALVESTON 


with Virginia HUSTON + Thurston HALL 
Judy NUGENT anc PAT BUTTRAM 


Produced by ARMAND SCHAEFER 
Directed by GEORGE ARCHAINBAUD 
Written by NORMAN S. HALL * A GENE AUTRY PRODUCTION 
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LOUISIANA 

NEW ORLEANS 
MAJESTIC SHREVEPORT 
HART BATON ROUGE 
PARAMOUNT LAKE CHARLES 
JEFFERSON LAFAYETTE 
PARAMOUNT ALEXANDRIA 
ACADIA CROWLEY 
FOX HOUMA 
AMITE AMITE 
BURAS BURAS 
OPERA HOUSE FRANKLIN 
TOWER MINDEN 
STRAND JENNINGS 
POLK LEESVILLE 
DELTA OPELOUSAS 
BAILEY VILLE PLATTE 
BAILEY BUNKIE 
BAILEY MARKSVILLE 
BAILEY TALLULAH 
VENUS WINNFIELD 
DIXIE ABBEVILLE 
COLUMBIA HAMMOND 
DIXIE RUSTON 


TUDOR 


GEORGIA 
PARAMOUNT 
wes 
ALBANY 
BRADLEY 
PARK 
RITZ 
ROKY 
FIRST AVENUE 
EMILY 
TOS 
GRAND 
MaT 
LA GRANGE 
BACON 
PARK 


ATLANTA 
SAVANNAH 
ALBANY 
COLUMBUS 
TRION 
TOCCOA 
BAXLEY 
ROME 
HARTWELL 
REIDSVILLE 
CORNELIA 
HAWKINSVILLE 
LA GRANGE 
ALMA 
PELHAM 
ALABAMA 
BIRMINGHAM 
MOBILE 
MONTGOMERY 
TUSCALOOSA 
JASPER 
AUBURN 
SELMA 
RITZ ANNISTON 
ROBERTSDALE ROBERTSDALE 
MISSISSIPPI 
SAENGER 
PARAMOUNT 
PARAMOUNT 
TUPELO 
VARSITY 
TEMPLE 
SAENGER 
PARAMOUNT 
GLOBE 
PRINCESS 
MART 
HONEY 
GLOBE 
DIXIE 
AMORY 


MELBA 
CENTURY 
CHARLES 
RITZ 
JASPER 
TIGER 
WILBY 


BILOXI 
GULFPORT 
JACKSON 
TUPELO 
COLUMBUS 
MERIDIAN 
HATTIESBURG 
GREENVILLE 
DREW 
BOONEVILLE 
CALHOUN CITY 
INDIANOLA 
SHAW 
FULTON 
AMORY 
FLORIDA 
TAMPA 
JACKSONVILLE 
ST. PETERSBURG 
PENSACOLA 
DAYTONA BEACH 
MADISON 
HELENDALE 
FT. LAUDERDALE 
PLANT CITY 
OKLAHOMA 
OKLAHOMA CITY 
TULSA 
BLACKWELL 
MIAMI 
NORMAN 
ENID 
OKMULGEE 
CHICKASHA 
SEMINOLE 
STILLWATER 
BLAINE HENRYETTA 
GRAND HOLDENVILLE 
KEY WEWOKA 
PLAZA PICHER 
MELBA GUTHRIE 
STOVALL SAYRE 
STATE PAWHUSKA 
MOORE DUNCAN 
KAY PONCA CITY 
ALAMO MARLOW 
DEL RIO CLINTON 
CENTRE EL RENO 
ARROW BARTLESVILLE 
PETTIT HOMINY 


STATE 

RITZ 
ROYAL 
SAENGER 
NEPTUNE 
SWAN 
HELENDALE 
LAUDERDALE 
CAPITOL 


STATE 
RIALTO 
PALACE 
GLORY B 
SOONER 
CHIEF 
YALE 
RIALTO 
SEMINOLE 
CAMERA 


GRC 
HAA 
CEN 
BAIL 
FOX 
CHICK 
RITZ 
CRITERION 
NUSHO 
PRINCESS 
CASTLE 
DELTA 
SRONCHO EDMON 
MUSHO CARNEG 
RIALTO AL 
RITZ MAD 
REX KONO 
WOODWARD wooow 
WIGWAM COALG 
TECH WEATHERFQ 
GRANT POND CA 
YALE CLARE 
OUNKIN cus 
ERIE Hy 
HORNBECK SHA 
CENTER 
TOWER 
n&S 
RAMONA 
LIBERTY 


= 
———— 
eta = 


SAPULPA 
BROKEN ARROW 
BRISTOW 

PRYO 

ALTU 


Vv 
DRUMRIGHT 
CHANDLER 
FREDERICK 
HEAVENER 


LAWTON J 


ant fling the South and Southwest 
__ with 325 Openings Starting This Week! 


a “eeu nyt SoA 


UM 


—N 
JFF 
oD 
ND 
iLLE 
ALS 
TER 
iOR 
ON 
REE 
RO 
MANNING 
LORIS 


krum . 


Ta rec te d by 
nogram Meigs le 


OUglaS Kenne 
esley Selande, 
CRYSTAL 


DIXIE 
RITZ 


YAZOO CITY 
COLUMBIA 


ie Ory an d Sere 


TEXAS 
DALLAS 
CORPUS CHRISTI 
LONGVIEW 
PORT ARTHUR 
HOUSTON 
FORT WORTH 
BROWNSVILLE 
LIBERTY SHAMROCK 
STAR DUMAS 
REX BORGER 
LA VISTA PAMPA 
RITZ WELLINGTON 
PALACE SUNRAY 
WAGON WHEEL SPEARMAN 
ROGUE LEFORES 
ROYAL HENRIETTA 
NORTH CAROLINA 
BROADWAY CHARLOTTE 
UPTOWN DURHAM 
CAPITOL RALEIGH 
PLAZA ASHEVILLE 
STATE GREENSBORO 
WAYNE GOLDSBORO 
STATE WINSTON SALEM 
victory SALISBURY 
LOEW'S STATE ELIZABETH CITY 
WATTS WILLIAMSTON 
PARK WAYNESBORO 
CAROLINA OxFQRD 
CAROLINA HICKORY 
BUDDY BESSEMER CITY 
CAROLINA CHAPEL MILL 
RICHMOND ROCKINGHAM 
CAROLINA ROCKY MOUNT 
STAR FREMONT 
JOY KINGS MOUNTAIN 
BOONE BOONEVALLE 
TENNESSEE 
MEMPHIS 
NASHVALLE 
NASHVILLE 
NASHVEALLE 
CHATTANOQGA 
CHATTANOOGA 
JACKSON 
KINGSPORT 
ELIZABETHTON 
GAINESBORO 
COVINGTON 
BROWNSVILLE 
RITZ DYERSSURG 
MUNFORD MUNFORD 
SOUTH CAROLINA 
GARDEN CHARLESTON 
CAROLINA COLUMBIA 
PALMETTO SPARTANBURG 
CAROLINA ORANGEBURG 
CAPITOL LAURENS 
STAR BLACKSBURG 
GRAND GREER 
CAROLINA LEXINGTON 
OPERA HOUSE ABBEVILLE 
ARKANSAS 
LITTLE ROCK 
HOT SPRINGS 
TEXARKANA 
FY. SMITH 
MALCO HELENA 
OZARK FAYETTEVILLE 
GEM OSCEOLA 
JOINER JOINER 
COTTON BOL LEPANTO 
PASTIME WARREN 
SAENGER HOPE 
MALCO McGEHEE 
CAPITOL PARAGOULD 
MALCO CAMDEN 
ONWAY CONWAY 
JONESBORO 
DERMONT 
CROSSETT 
NEWPORT 
MALVERN 
RECTOR 
TIGART 
DANVILLE 
BATESVILLE 
POCAHONTAS 
EL DORADO 
BOONVILLE 
STAR CITY 
MENA 
DELL 
TRUMAN 
LINCOLN 
OKEENE 
GEARY 
STROUD 
VIAN 
HOBART 


RIALTO 
CENTER 
RITA 
SABINE 
KIRBY 
WwoRrTH 
GRANDE 


MALCO 
RITZ 

ACE 

B10U 
CAPITOL 
RED BANK 
PARAMOUNT 
CENTER 
BONNIE KATE 
ROKY 

GEM 

RICE 


CENTER 
PARAMOUNT 
PARAMOUNT 
MALCO 








CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1.50. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


oy 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED POSITIONS WANTED 





WANTED PROJECTIONIST — SIXTEEN YEARS EXPERI. 
‘ cate ence, wants connection. Available now. References 
sp orsiiie L. J. BATEMAN, 98 Court St., Portsmouth, Va 


THEATRE aes DESIRES TO MARE 
w connection. Thorou nowle phas f 
HELP WANTED—AGENCY new connection. Thorough knowledge of all phases, of 


theatr { on 2640, R 
HERALD 


NAGERS 





SERVICE CON 
Sn Saauirian ta STUDIO EQUIPMENT 
MORGAN PER 

St New Yor 





16MM and 35MM MOTION PICTURE 
production equipment. Send your listing for our liberal 
cash offer. We want Mitchells, Moviolas, Tripods, 
laboratory and editing equipment. See us first for best 

BOOKS used equipment purchases. THE CAMERA MART, 
INC., 1845 Broadway, New York 23, N. Y 


WANTED 





THE STORY OF THE ORI MAKE YOUR OWN NEWSREELS—PRODUCE 
MI » O . ag Fone ommercial shorts. Double reflector floodli tes with 
“ f stands $49.50; 4 Maurer BM recording out ts from 
- $1495; Art Reeves mm recorder outfit $1995; 35mm 
synchronous dubbing Projec ws $495; wall single 
system 35mm Sound Camera, $7000 value, 5 
con CT70 pr nal Sound Camera 
mat r. aut at Developing Machine $795 
thing pictures. Trades taken. 41 page 
; ailed S. CINEMA SUPPLY CORPO 
PROTECTION 604 W. 52nd St., New York 19. 


catalog m 
EBOOK OF RATION, 


all pha USED EQUIPMENT 


sion. Invalu 
postpaid. QUIGLEY 
New York 2), N. Y aes 

SIMPLEX 
RCA ate 


NEED pataprine sts WRITE STAR! 

MOTION PICTURE AI ar shutt erhamiaths. veliailt. 6237.50: 
mportant pedestz stab € pair; lkw lamphouses 

STAR 
New York 


) d d cke 
129.50; rewinders $5.9 set 


+ t. ¢ 
CINi MA’ COMPANY. 441 West 


50th St., 


DOCTOR S O. S. HAS CURE FOR AILING B. O 

Replace obsolete equipment with modern rebuilt like 

PRINTING SERVICE new projectors and sound. We have standard Super 

Simplex, E-7, Century projectors, RCA, and 4 Star 

Sound, high-intensity and 1 kw arcs, etc. Your old 

- equipment can apply as deposit on 1e payment deal 

HERALDS Ss. O CINEMA SUPPLY CORPORATION, 64 
CO W. 5and St 


PROGRAMS : 3 
New York 19. Cable Sosound 


O SHOW PRINTING 


DRIVE-IN EQUIPMENT 
THEATRES 


BRENKERT MODEI HIGH INTENSITY 
ses. et wate $ on, pos 

PACIFIC DRIVE-IN THEATRES 141 So 
Angeles 48, Ca 


DRIVE IN 


Underground 


TO S. O. S. DRIVE OUT WITH TOP 
cable $70 M. Complete dual 
1,595 in-car speakers 

ilable on easy pay 
O. S. CINEMA 
52nd St.. New 


val 1es 
ection 


NEW EQUIPMENT 


ECONOMY MINDED EXHIBITORS ARE BUY- 
ing tempered Masonite marquee letters available in 
all colors 4°'—35c; 8”—50c; 10” >; 17’—BSe; 
14”°—$1.25; 16’°—$1.50. Fit Wagne: tr, Adler, Bevelite 
signs. S..O. S. CINEMA SUPPLY CORPORATION, 
64 W. 52nd St., New York 19. Cable Sosound 





IMPROVED PROJECTION—SOUND PAYS OFF. 
Flameproofed, fungusproofed plastic screen 3#%c aq. ft; 
beaded 49%c; reflectors 20% off; coated lenses §100 
os A — —ew 25 watts w/momnitor $175; Tru- 

onic 2-way speaker system $249.50. S.O. S CINEMA 
SU PPLY. *CORPORATION, 604 W. 52nd St., 

York 19 

WESTINGHOUSE RECTIFIER BULBS _ $5.75; 
film cabinets, shopworn, $2.25 section; reels $1.25; parts 
for Simplex 30% discount; photocells $3.95: white 
Suprex screens, 25c ft. STAR CINEMA SUPPLY, 441 
West 50th St., New York 19. 


SEATING 


BUSINESS RECEDED? 
low cost chairs; 
excellent 


HAS 
these comfortable, 
ipholstered, spring seat, 
600 American 7-ply veneers, 

a. wr lined spring cushion rebuilt, $5.9. 
han yre—send for chair bulletin. S. O. S CINEMA 
SU PPLY CORPOR: ATION, 64 W. 52nd St., New 
York 19. Cable Sosound 


RESEAT WITH 
700 American fully 
condition FB; 
rebuilt, $3.95; 500 Heywood 


LINE ’EM UP AT 


»wmen, you know 


MR. THEATRE OWNERS! 
your boxoffice again. As smart st 
g comfort plays an important part in bring- 
ng regular movie-goers back into your theatre. Don’t 
let them stay at home watching TV by neglecting the 
condition of your the We manufacture the 
finest new chairs and als rebuild and install all 
makes. Try some with ou ishions. Serving 
large circuits and independent theatres all over assures 
you of satisfaction and low cost. EASTERN SEAT- 
ING COMPANY, 138-13 Springfield Blv’d, Queens, 
N. Y. Phone: LA. 8-3696 


BUSINESS BOOSTERS 


that seat 


atre ct urs 





BOOKS, AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 41% 
Greenwich St., 'N Y. C Publications for premiums 
exclus ively) | since 1939. 


COMIC 


CARDS, 75 OR 100 NUMBERS, 


BINGO DIE 
PRE, ge IMS PRODUCTS, 339 W 


$3.50 per th 
4th St., New York 


CUT 


usand 


WINGS ASSORTED 


HECHT, 3074 Park 


NEW RANGER 
aways. Cat 1 m request 


, New Y 


SPACTI 


WANTED TO BUY 


CASH FOR 


KIDD I} 
( R, Washington 


RIDES ANYWHERE 
e details. F. C. SHAFE 


Ind iana 





narket place 


Defends Hollywood on rie “ See aacden at 
Carlsen Bid Story Suiaieic Heesaadiaionh Coaiaaie ta tls Goons 


. virorou dictment 


ollvwood 


itested an interest in se¢ 


rights for the 


story 7) 


Bogart Makes Tour of 


Loew New York Houses 
Humphrey Bogart, co-star with Katharine 
Hepburn of United Artists’ “The African 
Queen,” was to make a series of personal ap- 
pearances at 15 Loew’s theatres throughout 
the New York metropolitan district: on the 
February 7, 8 and 9. The tour 
by a few weeks the Broadway 
( ipitol theatre of “The Af 


evenings of 
pi ecede 
it the 
Queen 


will 
premiere 
rican 
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An International Association of Motion Picture Showmen — Walter Brooks, Director 


A New Incentive for Better Showmanship 


OWARD 
and director of advertising, public- 
ity and exploitation for Metro- 
Goldwyn-Mayer, has announced a_ contest 


DIETZ, 


vice-p! esident 


for showmanship activities, beginning this 
month, which will distribute $1,000 in prizes 
to managers creating the best campaigns for 
1 designated attraction. \lthough the 
will be awarded monthly, contenders 
four months in 


prizes 
will approximately 
which to enter their campaigns. 

“The Promotion Prize of the Month” will 
be awarded to seven winners, the first to get 
$500: the second to get $250 and the next 
The com- 
month, 


have 


five runners-up to get $50 each. 
pany will name the 
which the competition is to embrace, and for 
February, that picture is “Invitation”—an 
MGM picture released in the month. The 
contest on “Invitation” closes May 30th, and 
followed in sequence by other 
contests, for at months 


picture, each 


will be 
monthly least six 
and perhaps longer. 

The incentive is clearly established and 
logical—Metro want you to get behind pic- 
tures that have showmanship opportunities 
—and display your skills. The director of 
the Round Table will be one of the industry 
judges and we hope that entries in MGM’s 
contest will be double entries for the Quig- 
ley Awards. We like to see our members 
win substantial awards; that is our primary 
interest, and Quigley Award winners always 
win in the race for showmanship honors, all 
over the world. 

When Si Seadler called us the other day 
to tell us the advance news of this upcoming 
competition, he asked if we felt there would 
be sufficient response to justify this generous 
offer of showmanship prizes on a monthly 
We had comment—that 
Quigley Award 
numerous enough to justify any incentive, 


only one 


} 
Dasis 


contenders are always 


and we welcome their chance to compete for 


honors as well as cash on the line. In our 


business, all progress forward comes as a 


result of meeting competition, and good man 


agers do it 24 hours a day, seven days a 


week, the year around. 


One small detail we offer to Si Seadler as 





FEBRUARY DATES 


February is full of dates for showmen, 
and while we don't believe that any show- 
men worthy of the name needs to be told, 
there are too many money-making oppor- 
tunities in this short month to risk losing 
a single one. 

The patriotic holidays, Lincoln's Birth- 
day and Washington's Birthday, are always 
a cue for audience participation, oneal 
among children and a wm Boy Scout 
Week and National Heart Week are two 
good tieups with local groups, for spon- 
sorship that helps your public relations 
program. This year, Valentine's Day has 
support in the fact that it's Leap Year. 

“Brotherhood Week" comes this year, 
February | 7th to 24th, but as this is written, 
not a ne of material or other selling 
approach has crossed this desk from any 
responsible source. As usual, we will offer 
a special Quigley Award for the best cam- 
eh entered in this quarter for ''Brother- 

ood Week" activities, but we regret the 
lack of preparation. 

We have, in the Round Table, several 
who have been outstanding in ‘Brother- 
hood Week" activity—far and away be- 
yond the rank and file across the country. 
These are Bill Hastings, at the RKO 
Orpheum theatre in Denver; Harry Wiener, 
now located as city manager for Schine's 
theatres in Oswego, N. Y., Jerry Segal, 
formerly manager of the Strand theatre, 
Perth Amboy, N. J., and Dan Dandrea, now 
in Florida, whose skill in handling 'Brother- 
hood Week" won them the special Quigley 
Award in nation-wide competition in the 
previous years. 





Break up the 
awards between two kinds of situations, so 


a complimentary suggestion: 


there will be equivalent prizes for both large 
and small theatres, and don’t permit the big 
fellow to opportunity. 


There’s more 


monopolize the 


room at the grass roots 


iam 
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Variety Club, Tent No. 35, in New 
Qg York, will adopt P.A L.—the Police 
Athletic “Heart” campaign 
for the year, and they couldn’t have made a 
better Variety Clubs in thirty-eight 
cities in the United States and Canada have 
their local “Heart” funds, 
a worthy enterprise, with a broad human 
tarian purpose. The Police Athletic League 
operates in many places as a children’s ac 
sponsorship of the Police 
make a fine objective 
where the P.A.L. 


important to 


League—as its 
choice 


and it is always 


tivity with the 
Department. It will 
for Tent No. 35, in a city 
is vitally and 
health of body and soul 

We see plenty ot 
country. It is a 


necessary, 


P.A.L. from 
natural for 
know 


interest in 
all over the 
theatre 
valuable the 
building 
of children’s 


managers how 


Department can be in 


tieups, and 
Police 
safety other fea 
York, 
there’s no thea 
tres in all the five boroughs can’t go along 
Variety Club 


and 
In New 


neighborhood 


campaigns 
tures shows. 
reason why 


with 


MN 


Fox Midwest Theatres are conduct 
qg ing a “Presidential Poll” out Kansas 
way, and it seems to be highly popular with 
both The Kansas City 
Star gave it advance coverage and reports 
from Salina, Sedalia and other indi- 
cate the high degree of public interest. Elmer 
enthusiastic 


patrons and press 


towns 


Rhoden has never been more 
over a promotional idea and he wants it done 
right. He has carefully edited a 
book on the that is 
and complete with 


\dvance posters, 


campaign 
subject clear, concise 
accessories 

11x14 cards for posting 
“polls” in the theatre lobby, and 
primary ballots have been sent 
to theatres, with special trailers from Fil- 


mack The ballots ar 


to patrons by 


near the 
upplic s of 


handed individually 
i trusted en 
ployee, and are not left around for 


the manager or 
“voting” 
by juveniles or over-zealous “repeaters.” 
Watchers repre senting both political parties 
ire assigned to their posts by county chaiy 
Newspapers are quick to print the 


Walter Brooks 


men. 


returns 
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“Phone Call” MOVIETIME, U.S.A. 


Was From a 
Press Agent 


David I 
ot the Roxy 
able advertising and publicity director, Isa 
belle \ustin, are 
themselves 
“Phone Call From a Stranger” which opens 
week, Not in 
been so many exploitation ideas and pos 
title 


Isabelle nas a crew oft telephone operators 


Katz, new managing director 


theatre on Broadway, and his 
really having a time for 


with the imecoming attraction, 


4 long time have there 


} 
this 


sibilities packed into a picture 
down in the basement, calling everybody in 
the New York teleph me book whose name 
is Winters ¢as in Shelley); 
Jette) Wynn (as in Keenan) ete 
The voice Says “This is a 


Davis (as in 
, through 
the cast names 
stranger’ —goes into a 


invites the 


phone call trom a 


plug for the and then 
party called to see the preview, because they 
name. Which = ts 
in the belief of 20th Century-Fox, 
think that make 
word-of-mouth advertising. They say this 
will result in the distribution of 3,000 guest 
half-a-house at the 
will pay dividends 

\lso, in the lobby of the 


picture 


have the same reason 
enough 
audiences 


who preview 


tickets Roxy—which 
theatre Dave 


New York 


Company that can be duplicated 


Katz has made a deal with the 


Telephone 
in a hundred towns. The telephone company 


juts up the complete display, at their ex 


i 

pense, because “a phone call trom a strang 
And Maev's will 
ill the metropoli 


er” is their business, too 
truck ads in 


$25,000 


have double 


tan newspapers- worth of news 
paper space—to say that thev also are inter 
“Phone Call Stranger.” 


ested i1 From a 


Theatre Circuit Gives 
Generous Bonuses 


hundred and 
Massachusetts 
bonuses 


sixty employees of 


Theatres 


Twelve 
Wester 
Christmas 


$2,000 each 


received 


ranging from $50 to 


from owner Samuel Goldstein, 
story in_ the 
Daily News The 
withholding tax added to 
Each of 26 theatres held 


addition to the big 


iccording to a_ tront-page 
Springfield, Mass. 
umount of was 
: [eer 
each bonus check 
istmas party, in 


company dinner and special Christmas 


events number of hospitals 


Groucho Marx Gags 


Get Guest Tickets 
Harold Heller, 


Grand R ipids, 


manager of the RKO Re 
Mich 
obtain 


gent theatre is using 


1 pressbook contest to typical 
idvertising § f01 
} 


Newspaper ad 
} 


Groucho with Jane Russell, and 


Marx gags ts 
Dynamite 


(sroucho 


Double carries 


L picture 
an unfilled cartoon balloon waiting for wise 
racks rhere’s nothing good old 
Groucho Marx quip, we sav, and 


now W want vou to sav it 
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> 


Hugh S. Borland saw 
offered a 


a newspapet 
tisement which booklet on gi 
wrapping technique for 10e—so he asked 
1,000 for free distribution in his theatre 


! No. cost 


stands for 


bevond screen credit 


got then 
(The “S" “Showman.” ) 
e 

Lou Cohen, manager of Loew’s Poli thea 
tre, Hartford, backed with 
Kodachrome transparencies tor “Quo Vadis’ 
that spoke loudly 
attraction 


his candy stand 


im tavot 


e 
general manager 


\hmeda 


Round 


Jagdeesh Chandra, 
Talkies, 


India. is a 


Laxmi Gheekanta Road, 
bad, 
Table who promises us example s ol exploi 
tation from Province circuit thea 
tres. He's looking forward to a trip to the 


Y.-S. A 


new member of the 


Bombay 


Needles 
recently ended 20 years association with the 
Warner Hartford its 
first Art program of for 
eign films, 
than the “long 
Mrs. Estelle O'Toole 


Henry L. veteran showman who 


Brothers, is bringing 
Theatre, 
which he considers more exciting 


vacation” he 


with a 


had planned 
will be the manager, 
e 


Phat’s no gag, the big vellow tag that 
putting on “Flame Proof” 
exploitation of “The Great 


Paramount ts 
sawdust for the 
on Earth.” 
breakfast 


est Show Phev don’t want any 


body eating it for since it comes 
in all colors 

7 
Puttle, n anager of the Interboro 


at Little Neck, L. I, 


obt vined 


Leonard 
circuit’s theatre proud 
of the nice seasonal displays he 
over the recent holiday period 

» 


manager or Warner's 
Hartford, held an 
of “Bright Victory” for 


newspaper and radio critics and representa 


Jim 
Strand 


tional 


MeCarthy, 
theatre invita 
preview 

local civic 


tives ot organizations 


audience comment cards 


Jim Cattell, manager of the Capitol theatre, 


to obtain 


Sid Kleper, nage! t Lo 
theatre New 
iuto windshields, to report 
‘The Sell Out.’ 
* 
Dallas and the Hollyy 
Columbi 


Haven, sticking a 


undet 


Phe Palace in 
in Worth hung 
“Ten Tall Men” 
hook to the deal 


feet 7 inches tall 


passes Tor 
on their marquee with one 


Onlv a fellow at le 


reach then 

kept trom 
going broke, as it is comn that 
least 6 and a halt feet 


could 
management didn’t say how it 
on knowledge 
ill Texans are at 
tall 

e 
R. Mvers, 


san Jose ’ 


Robert manager ot the new 
Burbank theatre in 
literally 
met his wife when she was an usherette 
at the State thea 
married on stage, on Val 


Calitornia, 1s 


“married” to show business He 
and 
he was assistant manager 
tre, and they were 
entine’s Day, 1950 
: 

Skouras Grand 
1 mounted 24 
to de 


ittraction 


Ted Rodis, n 
Astoria, L. 1., used 
Tickets to 
mand attention for the 

. 


imager ol 
theatre, in 
Broadway’ 


sheet on “Two 


coming 


Tuttle, manager of the Interboro 
Little Neck, L. 1., is mailing out 


ittract new patrons, and 10,000 


Leonard 
theatre in 


nvitations to 


letters mailed within a 25-mile radius have 


business 
+ 


created a lot of new 
Don Pilzer anayget 


Grove theatre, Coconut Grove 
promotion lined up tor every picture 
duce that profit at the box office 
* 

Esquire the 
Round Table 
Vogel, Universal ex 

Pable 


ntatior 


Fred Curtice inager of the 
itre, Sacramento, Cal., an old 
\- Mike 
Id Round 


member, ind 
ploiteer, in Oo director 
explo 

2 


collaborating on 


Ralph Tully, manager of the State 
Portland, Me Whet 
Collide” on a startling “Wide 


sion” 


launcl 
new ine 


screen 


Bellaire, Ohio, where we visited briefly 


during the world premiere of ‘My Favorite Spy'’—sends us pictures of his simple but 


effective ballyhoo for ‘New Mexico" which he 


says had gratifying results at the box 


office. The ushers and the candy counter girl paraded the business section during rush 


hours and covered the basketball games. 


1952 
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Performance”’ 


A Report on Employee Relations 


CASHIER 


Follow-Up of Patron Service 


DOORMAN 


CANDY ATTENDANTS 


MANAGERS AND ASSISTANTS 


USHERS 


PRESENTATION 


REST ROOMS 


Doorman Gets Acquainted 


ADVERTISING 





PATRONS’ COMMENTS 
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KFox-Midwest 
Is Molding 


**Primaries”” 


Fox-Midwest Theatres 
Kansas City that it will 
“presidential primaries” 


300,000 


has announced i1 
conduct its 
this month 


own 
among 
117 


lowa 


customers in 
Illinois, 


its estimated 
theatres in Kansas, Mi 
and Nebraska. 

Friday, February 1, all adults 


attending any of the designated theatres will 


ssouri. 
: : 
Beginning 


be handed ballots bearing the names of the 


four leading contenders for the presidency 
vell as spaces for write-in candidates 
selected run-off 


nominees are 
pou conducted beginning the week ot 
February \ccumulative totals will be 
1 daily in each town and, as 


state 


announce 


} 
is they are 


soon 


ivailable territory 


totals will be announces sas Citv 


poll headquarters. 


Vheatre officials said t 


winnet 


he primary are expected to he ditferent in 
the various towns, runoffs will be conducted 


on a local basis. Returns from all the towns, 


they said, should give a good cross-section 


of the territory. 


Participating 
Greate: 


18 thea 
48 in 
28 in 13 Missouri towns; 
10 Illinois towns; three in 


Nebraska 


in. the 


poll will be 


tres in the Kansas ( ity area; 
24 Kansas towns 
21 in 


towns 


three Iowa 


ind one in 


Chamber of Commerce 
Applauds a Manager 

The secretary of the Not wich, 
has sent out a letter 
of appreciation for the public relations and 


Conn., 
Chamber of Commerce 
showmanship ability of Joseph Boyle, man 
Loew’s Poli theatre in Norwich. He 


occasions when the in 


ger of 
savs there are 
terests of the and 
the theatre coincide, and he writes his thanks 
theatre 


many 


Chamber of Commerce 


for an interested and co-operative 


management 


Jack Sidney, publicity director for Loew's 
theatres in Baltimore, is decorated with the 
Silver Star medal for gallantry in action 
while serving in France with the 143rd Infan- 
try Regiment, 36th (Texas) Division, during 
World War II. Col. Arthur L. Shreve, chief 
of the Maryland Military District, made the 
presentation. 








oe ee ee as . ; 
| ant ORTAiaar (WOW ON TARTI” apvamce egeticremS 





Here are only two panels out of four in the packet! 


seen anything like it ind indefinit t t point 


that we know 


You've 
may think, in film 
“pressbooks’’—but take a 
put out r\ 


nevel 
business, 
ill about look 
the “merchandising 
Libby Glass for its 
a tieup with “The 
Earth.” This cost a 
plete beyond any measure that we are mod 
estly 
it the 


Glass is 


packet” 
“circus” elassware nN 
Greatest Show On 
jortune, and is con 
aimed exclusively 
Libb 


counter, md \ n ti 1 han Ing pack 


with. It is 
outlets 


familiar 
retail stor 5, the 
sold 


thing it 


where 
over the 
hasn't got 
threefold 
motion picture the 
down the street. But it’s your job to button — ness 
up that loophole the merchants and_ solic 
benefits that will accrue 


(from our cursory man 1 hi it Paramount 


rhitiate 


only 


packet ) cost 


examimation Ot a 
reference to the itre, is ooperatl benefit 
neighbors 

There are newspaper ads and mats 
scripts and spots; 
selling hints for 


display aterials 

The largest budget in fifteen years has 
been set up to exploit the eleven songs in 
Bing Crosby's forthcoming Paramount pic- 
ture, “Famous,” according to executives of 
Famous Music Corporation. The decision 
was reached after hearing the entire score 
picture). Sets of in Hollywood and translating their enthu- 
siasm into practical terms. Tunes were writ- 
ten by Leo Robbin and Harry Warren; the 
picture stars Jane Wyman and Bing Crosby, 
with Elliott Nugent directing. 


FILMACK BETTER 


cessories, dealers 


tributors, in both quantity and q 
this 


reant mably 


merchandise is not cheap, it 


high prices and is extensively 


advertised in national magazines (all in a 


Paramount 
stills from the film 
for window and counter display, 


a special folder 


tieup with the 
are offered for the asking, 
and there 
to describe the 

erial and show how to set 
to stores stock the 


some ot 


it up 
Is in 


who goods sufficient 


quantity Paramount's trade advet 
tising for the Technicolor film is included 


Proofs of national n IWAZINE 


May and June. It is a gt 
the retail trades wil 
national advertising 


TRY US AND SEE! | 


TRAILERS Reed 


‘suitable tor display, are 1 *Kage, nil 
calendars to show when and wher his ad SPECIAL 
vertising will break, throug! irch, 


NEW YORK 630 Ninth Av 
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Allied Artists . . . the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


I WAS AN AMERICAN SPY 
| wie | 





EXTRA DIVIDENDS 


a To the Editor: 
Columbia When | first sent in my reports to 
ALL THE KING'S MEN: B ~ your "What the Picture Did for Me" 
ru . ' section—or | should say our section 
—I| was only attempting to repay to 
some extent the favors which others 
had been doing for me in the past. 
It also struck me that an exhibitor 
owes his industry something and that 
it is his duty to help his fellow ex- 
hibitors if he can. And so accepting Republic 
; gies my responsibilities, | put in some 
extra hours and tried to fulfill my 
obligation. 

And listen!! Reading some of these 
reports is as pleasant as getting a 
' letter from home.—SAMUEL GOLD- 
PICKUP " Hus Go STEIN, Paxtang Theatres, Harris Twentieth Century-Fox 


bur g, Pa 


} 


ALIAS THE CHAMP: Robe: 
BAREFOOT MAILMAN, THE Fuller—This went over prett 


PEOPLE WILL TALK: ry Grant 
Haun Cronin great ¢ t nda 


e Wil 





WHEN THE REDSKINS RODE 


Metro-Goldwyn-Mayer 


EXCUSE MY DUST | t ' xy | Per 
JINKNOWN MAN, THE: \ for Mars. Incidental ne ot “perigee pple ag 
el Gold 


WESTWARD THE WOMEN: Rk 
United Artists 


DESTINATION MOON: | 


NIGHT INTO MORNING 


nage. Played Sur Mond ies 
SHOW BOAT ; Paramount : Tom Poulos, P Pheatre 
TOM BROWN’S SCHOOL DAYS: | 


x 


LAST OUTPOST, THE R 


Cowen, Lina Drive RKO-Radio 


STARS IN MY CROWN 


BLUE VEIL, THE 
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Universal International 


BEDTIME FOR BONZO: Rona 
Lynn—This is a honey of a come 


Warner Bros. 


STARLIFT: Doris D 
Grand: seus , 


Shorts 
Metro-Goldwyn-Mayer 


PUTTIN’ ON THE DOG: ( 


s ( I I t I 


Twentieth Century-Fox 


GUEST, THE: Featurett I 
Folstoy that w ev 
Make 


Universal International 


TOMMY DORSEY AND HIS ORCHESTRA: Nam: 
Sar gratulate Tomr Dor , 


Band M ( 


Warner Bros. 

LINCOLN IN THE WHITEHOUSE: 1 
8 ng prey "Ri ony Brot! Pspae OMe oot 
H “ c<, Ver nt 
OUR ni peck NEXT 


S c 


Boy Scouts Take Over 
Theatre Staff Jobs 
in celebration of Box 


it Scou 


take overt 


ion booth, 


1 1 
n ot reguiar employees 


stunt, which has enthusiastic support 
the Scout Council, i 


in good public relations. 
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has already paid off 


Short Product in First Run Houses 


NEW YORK—Week of Feb. 4 


CAPITOL: Songs of the Campus. ..RKO Radio 
Triple Trouble {Tom & Jerry) MGM 
Fishing Feats (Pete Smith) 


Feature: Lone Star 


CRITERION: Raccoon Dog RKO Radio 
Feature: | Want You RKO Radio 


GLOBE: Vegetable Vaudeville. ...Paramount 
| Cover Everglades Paramount 
Feature: When Worlds Collide Paramount 


MAYFAIR: Ring for Roberta... 


Feature: Sailor Beware 


PARAMOUNT: Ambulance Doctor (This 
Is America! RKO Radio 
Audrey, the Rainmaker (Noveltoon) 
Paramount 
RKO Radio 
Columbia 
20th-Fox 


20th-Fox 
Monogram 
20th-Fox 


...Paramount 
Paramount 


Feature: Las Vegas Story 

RIVOLI: Sloppy Jalopy 

Feature: Decision Before Dawn 
ROXY: Prehistoric Perils 

Hide and Shriek 

Feature: Phone Call from a Stranger 


.Warner Bros. 


WARNER: Lighter Than Air.. 
Warner Bros. 


| Won't Play 
Feed the Kitty... .. 


Feature: The Big Trees Warner Bros. 


CHICAGO—Week of Feb. 4 


CHICAGO: Gymnastic Champions. .Columbia 
Feature: Westward the Women MGM 


....MGM 
. RKO Radio 
MGM 


ESQUIRE: Symphony in Slang.. 
Here Comes the Band 
Feature: The Light Touch 


.Columbia 
Republic 
RKO Radio 


ROOSEVELT: Eddie Condon’'s. 
Feature: Wild Blue Yonder 
Feature: Drums in the Deep South 


UNITED ARTISTS: Candid Mike Number 3 
Columbia 
20th-Fox 


Universal! 


Elopement 
The Lady Pays Off 


Feature: 
Feature 


. 20th-Fox 
Lopert 


ZIEGFELD: Shipyard Symphony. 


Feature: Tales of Hoffmann 





P. h. At the 


Local Level 


Williat 


ind Green 


gives a des 
shows, 

he done 

of public 


the high 


suggestion 
first contact the 


they in turn will 


Rewards Newspaper Carriers 





Good sound is 
good showmanship 





A LIMITED NUMBER ARE STILL AVAILABLE FROM THEATRE SUPPLY DEALERS 


LANSING CORPORATION 


161 Sixth Avenue 
New York 13, N.Y 





9356 Santa Monica Bivd 
Beverly Hills, Calif 











INDEPENDENT FILM BUYERS 


REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres, This 
rebort covers 110 attractions, 4,508 playdates. 

run alphabetically. Numerals refer to the number of en- 
each attraction reported. The tabulation is cumula- 
denotes attractions published for the first time. 
indicates attractions which are listed for the last 


EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


AA AV BA 


Across the Wide Missouri (MGM) 80 I 
Adventures of Captain Fabian (Rep.) - - | 
An American in Paris (MGM) 38 17 
Angels in the Outfield (MGM) it 38 
Anne of the Indies (20th-Fox) - 8 


Bannerline (MGM) si 
Barefoot Mailman, The (Col.) 10 
Behave Yourself (RKO Radio) 4 
Blue Veil, The (RKO Radio) 

Bright Victory (U.1.) 


Callaway Went Thataway (MGM) 
Captain Horatio Hornblow (W.B.) 
Cave of the Outlaws (U.!.) 
Christmas Carol, A (U.A.) 
Cimarron Kid, The (U.1.) 

Close To My Heart (W.B.) 

Come Fill the Cup (W.B.) 
Crosswinds (Para.) 


Noa! wort 


Darling, How Could You! (Para.) 

David and Bathsheba (20th-Fox) 

Day the Earth Stood Still, The (20th-Fox) 
Decision Before Dawn (20th-Fox) 

Desert Fox, The (20th-Fox) 

Detective Story (Para.) 

Distant Drums (W.B.) 

Double Dynamite (RKO Radio} 

Drums in the Deep South (RKO Radio) 


—-—-I nNNYI OC! © 


Elopement (20th-Fox) 


Five (Col.) 

Fixed Bayonets (20th-Fox) 
Flame of Araby (U.1.) 

Flight to Mars (Mono.) 

Flying Leathernecks (RKO Radio) 
Force of Arms (W.B.) 

Fort Defiance [U.A.) 


Girl on the Bridge (20th-Fox) 
Golden Girl (20th-Fox) 
Golden Horde, The (U.1.) 


Harlem Globetrotters, The (Col.) 
Here Comes the Groom (Para.) 
Honeychile (Rep.) 

tHong Kong (Para.) 

Hotel Sahara (U.A.) 


I'll Never Forget You (20th-Fox) 
I'll See You in My Dreams (W.B.) 
tit's a Big Country (MGM) 


Jim Thorpe—All American (W.B.) 
Journey Into Light (20th-Fox) 


Lady and the Bandit, The (Col.) 


Lady From Texas The (U.1.) 
Lady Pays Off, The (U.1.) 


56 


Let's Make It Legal (20th-Fox) 
Light Touch, The (MGM) 
Little Egypt (U.I.) 

Love Nest (20th-Fox) 


Magic Face, The (Col.) 

Man in the Saddle (Col.) 

Man With a Cloak (MGM) 

Mark of the Renegade (U.I.) 
Meet Me After the Show (20th-Fox) 


Millionaire for Christy, A (20th-Fox) 
Mob, The (Col.) 

Mr. Belvedere Rings the Bell (20th-Fox) 
Mr. Imperium (MGM) 

My Favorite Spy ( Para.) 


Never Trust a Gambler (Col.) 
No Highway in the Sky (20th-Fox) 


Painting the Clouds With Sunshine (W.B.) 
tPandora and the Flying Dutchman (MGM) 
*Peking Express (Para.) 

People Against O'Hara (MGM) 

People Will Talk (20th-Fox) 

Pickup (Col.) 

Place in the Sun, A (Para.) 


Racket, The (RKO Radio) 

Raging Tide, The (U.I.} 

Red Badge of Courage, The (MGM) 
Reunion in Reno (U.1.) 

Rhubarb (Para.) 

Rich Young and Pretty (MGM) 


Saturday's Hero (Col.) 

Secret of Convict Lake, The (20th-Fox) 
Silver City (Para.) 

Slaughter Trail (RKO Radio) 

Starlift (W. B.) 

Strange Door, The (U.1.) 

Streetcar Named Desire, A (W.B.) 
Strip, The (MGM) 

Submarine Command (Para.} 

Sunny Side of the Street (Col.) 


Tall Target, The (MGM) 

Tanks Are Coming, The (W.B.) 
Tembo (RKO Radio) 

Ten Tall Men (Col.) 

Texas Carnival (MGM) 

That's My Boy (Para.) 

*This Is Korea (Rep.) 

Thunder on the Hill (U.1.) 
Tomorrow Is Another Day (W.B.} 
Too Young to Kiss (MGM) 

Two Tickets to Broadway (RKO Radio) 


Unknown Man (formerly Behind the Law) 
(MGM) 


Warpath ( Para.) 

Weekend With Father (U.I.) 
Well, The (U.A.) 

Westward the Women (MGM) 
When Worlds Collide (Para.) 
*Whistle at Eaton Falls, The (Col.) 
Wild Blue Yonder (Rep.) 


You Never Can Tell (U.1.) 
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14 

| 
21 
12 


4 
3 
| 


tt 
60 
12 
10 
33 
| 
it 


4 


BA 


21 
3 
9 

18 


| 
3 
15 
i 
13 
40 
17 
40 
6 
4 


1 
26 


4! 
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Viva Zapata! 


20th-Fox—Blood, Power and Love 

This is a story of power, told with powerful 
intensity, of a man who wielded it albeit reluc- 
tantly, was tempted by it, refused it, had it 
forced upon him, and in the end died of it 
Fittingly, it is told in terms of dramatic power, 
starkly, realistically, as merciless as the Mexi 
Can sun 

From an original by John Steinbeck, who 
drew his material from the tragic and tangled 
pages of modern Mexican history, Darryl F 
Zanuck has tashioned as compelling a drama as 
has come out of Hollywood in many a day, 
With that for a start, Marlon Brando, on the 
screen for the full 113 minutes of the picture, 
gives a taut, measured, nerve-tight performance 
as Emiliano Zapata, leader of the Indian peons 
of the State of Morelos, who as the Zapatistas 
were a thorn in the i 
dictators from Diaz, through 
and Villa to Obregon 

Part of this high tension must be attributed 
to the direction of Elia Kazan, with his genius 
for detail and over-all effect, a genius which 
exhibits itself in the performances of the sup- 
porting cast, principally Jean Peters, Anthony 
Quinn and Joseph Wiseman. The music direc- 
tion by Alfred Newman and the photography 
by Joe MacDonald cannot be overlooked in the 
catalogue of the production’s virtues 

The mood of a tragic moment of history and 
of the struggle for freedom and justice is set 
from the very beginning with a main title writ- 
ten in blood on an adobe wall. From there it 
moves to Zapata as a sullen young man pro- 
testing to President Diaz the seizure of land 
traditionally cultivated by his Indian ancestors 
Outlawed as a result of a fight with police 
precipitated by an attempt to verify the bounda 
ries of the disputed land, he is tempted to join 
revolutionary forces directed by Francisco Ma- 
dero. However, prompted by love for Jean 
Peters, daughter of a prosperous merchant, he 
surrenders and is pardoned 

Goaded again by the sight of injustice and 
tyranny, he fights the Rurales to release an 
old man they have taken prisoner, and outlawed 
again, he organizes a peasant army. From 
there his path is that of the reluctant leader 
who, desiring only justice for his people in the 
way of land retorm, involved with a 
series of military juntas and personal dictators 
who seize power with promises of justice, then 
turn their victories to evil ends 

Throughout, the camera concentrates on the 
personal tragedy of the man himself, his desire 
tor peace and a contented life with his young 
wife in conflict with his sense of justice and 
the pressure to lead his people, the hard deeds 
to which he is led, the execution of his best 
riend and adviser as a traitor,*the death of 
his brother who follows the path of the dic 
tators own final betrayal, ambush and 
death 

[he wealth of material leads to a certain 
episodic quality in the production and to the 
need for compressing the explanation of the 


side of a succession of 
Madero, Huerta 


becomes 


and his 
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place of various historic incidents and charac 
ters in the story, qualities which may militate 
against unreserved applause by all audiences 
To balance that, showmen have available the 
most extensive and some of the strongest ex 
ploitation material ever to surround a film 
Seen in a projection room, Reviewer's Rat 
ing: Excellent—James TD. Ivers 
Release date, March, 1952. Running time, 
utes. PCA No. 15345 Adult audience classification. 
Zapata Marlon 
Josefa r Tear 
Eufemio Anthony 
Fernando 
Don Nacio 
Pancho Villa 
Soldadera 


min 


Ha 
Pablo . 
Mildred Dunnock, Frank Silver 
Ames, Bernie Gozier, Frank de 
Pedro Regas, Richard Garrick, Fay Roope, Hart 
Kingston, Ross Bagdasarian, Leonard George, Wil 
Kuluva, Frenanda Eliscu, Abner Biberman, P! 
Zandt, Lisa Fusaro, Belle Mitchell 


i, Nina Varela, 
Kova, Joseph Granby 


Rancho Notorious 
RKO-Fidelity—Colorful Western 


Here is a picture which exhibitors should 
have fun selling. It’s got just about everything 
that goes to make top-notch, Western-style en 
tertainment; a solid trio of stars, Marlene 
Dietrich, Arthur Kennedy and Mel Ferrer; an 
action-packed story of love, hate and revenge; 
beautiful settings photographed in color by 
Technicolor ; pace and suspense. 

“Rancho Notorious” records a folk legend 
within the framework of a haunting western 
ballad, “Legend of Chuck-a-Luck,” which be 
gins to tell the story as the credits are flashed 
on the screen and returns to the sound track 
from time to time to highlight the action and 
create just the right mood for a tale of love 
and woe. 

The major portion of love and woe is ex 
perienced by Kennedy, a doomed cow puncher, 
whose fiancee is murdered in a holdup a week 
before their marriage Vowing vengeance, 
Kennedy sets off to roam the west in search 
of the murderer. It’s a lonely, single-minded 
pursuit which eventually puts him on the trail 
of a legendary femme fatale, Miss Dietrich, a 
few of whose exploits are told in brief, 
amusing flashbacks which build nicely toward 
her eventual appearance as mistress of a des 
perados’ hideout, Chuck-a-Luck 
Here Kennedy is forced to romance 
Dietrich to find out the identity of the 
er, a small-time crook also hiding out at the 
rancho. Watching all this is Kennedy’s part 
time pal, Ferrer, a cool gunman who has been 
the lady’s great good friend for many years 
The thieves fall out in a bloody climax, during 
which Keagnedy fulfills his vow and Miss Diet 
rich dies in fashion shielding 


past 


Miss 


murder 


, 
soul-cleansing 





SHOWMEN’S REVIEWS 
ADVANCE SYNOPSES 
THE RELEASE CHART 





Ferrer from a_ stray bullet \s the ballad 
comes to a Kennedy and Ferrer ride 
slowly off to the badlands, their black passions 
spent, to the accompaniment of the mournful 
guitar 
Kennedy's 
maniacal 


1 
close, 


snarling, mono 
forceful and 
gets to sing 


portrait of the 
cow puncher is always 
believable Miss Dietrich, who 
several songs, has never been seen to better 
advantage, playing a lady whose past includes 
riding a white horse up the steps to the mayor’s 
office. Ferrer also makes an interesting study 
# the quick-drawing but off-beat outlaw. The 
supporting cast is uniformly good, including 
William Lee who sings the rueful soundtrack 
commentary. As it should be with a folk legend, 
ritz Lang has directed everything a_ little 
larger than lite—the fist fights, the crimson 
bullet wounds, the marksmanship of its heroes 
ind the seductive abilities of its heroine. How 
ard Welsch produced from a screenplay by 
Daniel Taradash and a story by Sylvia Rich 
ards 
Reviewed at New York screening room. Re- 
iewer's Rating: Very Good.—VINCENT CANBY 
19 Running time, 89 min 
1. General audience classificatior 
Marlene Thtetrict 
Arthur Kennedy 
Fairmont esses P Me! Ferrer 
William Frawley, Lisa Ferraday. John 
ick Elam, George Reeves, Frank Ferguson, 
McDonald, Dan Seymour, John Kellogg, Rod 
Stuart Randall, Roger Anderson, Charles 
rurich, Jose Dominguez, Stan Jolley 
William Lee 


Gonzales 
John Doucette 


The Big Trees 


Warner Bros.—Timber 
his outdoor action picture, starring Kirk 
Douglas and photographed in beautiful color by 
lechnicolor, is lusty and brawling, with a screen 
play that contains probably the oldest cliches in 
the film business—everything 
train stopping at the edge of 
to a fight at the edge of a cliff 
Che astute exhibitor, however, especially if 
his clientele includes a good portion of the 
younger element, will probably find this a pro 
fitable picture star is popular 
the story line is easy to follow. Douglas, who 
plays an unscrupulous logging operator, has 
Miller vying for his 


irom a runaway 
a wrecked trestle 


because its and 


Patrice Wymore and Eve 
affections 

Douglas’ 
too fussy 


isn't 
After 


men, 


main love is money, and he 
what means he uses to make it 
talking his way o of a jam with his 
who haven't been paid in weeks, he 
in California intent on plotting to 
land from the settlers. Douglas’ 
vesting the giant California redwood trees 

\ religious sect already settled on the land, 
is opposed to the destraiction of the trees out 
not believing in physical force, permits Douglas 
men to use legal loopholes to acquire 
the territory. Meanwhile, 
ing to outfox Douglas 

rouble develops as the forces cl 
between both sets of vill 
sect. After a number of |! 
(Continued on following pa 


shows up 
he 


take over t 
object is har 


and his 
another group is try 
and 
ains 


ligious 








Retreat, Hell! 
Warner-U .S.—Marines 


Love Is Better Than Ever : 
MGM—No Business Like It ithful enlistee and Anita Louise as Carlson's Navajo 
t t Or , Beet ret eer Lippert-Bartlett—Indian Fact-film 


Aladdin and His Lamp 
Vonogram—Arabian Nights in Color 
1’; r Walter W cial talent 


Road Agent 


RKO—Tim Holt Western 
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recharge on a toll. Inadvertently, SINGIN' IN THE RAIN woody else in the intrigue. Michael 
y end up with all of Hugo’s money, (MGM) ish agent, finally breaks the cas 


is into thousands. This loot they turn ; > but not before Mason has sold the Germans the 
eee a han gerne ri toll PRODUCER: Arthur Freed. DIREC- “icing ae ra © RCE eg aT RSE UN IE EN 
3 d cattlemen to pa oO olls, plans 1 Normandy invasiol ( hov 
Frases wath: ae ee ae ee TORS: Gene Kelly, Stanley Donen. PLAY- dion Ktarenane doaaire ast. Wine: Dascieux 
\ eturning mo oO FO = ° ¢ wrmans 1Wnore Ss u 
pee ere a Hu a ERS: Gene Kelly, Debbie Reynolds. a er a agp er a 
service to te Ccattlemen go's LOR S her ason 1s ¢ yritis s] 
ity later is permanently broker co - 7m | , u skips the country with most of Dts 
, ‘ , MUSICAL. Gene Kelly, a hero of the silent + 
vutside the law to keep the 4 i ; g 
‘ ; screen, feels he may be all washed up in pu ‘ - 
ectting to market and 1s nabbed sete , } ) s picked up in Argentina tor possessing ¢ 
} ures with he advent Of sour CODE XC 1 } } 
lim, Martin and the towr sue hd sets l. Debbie Rey terteit bank notes-——the money 
nolds, an aspiring young actress, urges him to 


She in 


loot. The final irony comes when Masot 


neves swiltly and logically at all 4s dub his first talkie, a flop of a swashbucklet mans paid him for the unused secrets 
to a gun-blazing climax when woclons gabon - lege agg encom ace WHEN IN ROME 

me Ayr Fg wy sae agea ¢ ——- a Pye sing, I debbie does the job, prat tically over Miss (MGM) . 

feat ts ahaa cuadnied tai all ua. \ peowont Hagen’s dead body, thereby proving her owl PRODUCER & DIRECTOR: — 
Schlom produced and Lesley Selander directed star quality and winning the love of Kelly Brown. PLAYERS: Van Johnson, au 
the story by Norman Houston Douglas. 


Reviewed at New York screening room. A GIRL IN EVERY PORT amen. Var. Soham, x pete foie: a 
ommewer's Ratina Good \ ( (RKO) cnnsvivania coda mnie ais ict, 1 2 t ‘ 


R ¢ Bi vccsitmuse’ 2 ) — P 2 trip to Rome during Holy Year by his parish 
PCA No ris) ‘Ge : iilicnne ekseetiion ey Tey PRODUCERS: Irwin Allen & Irving Cum- On the wav over, he shares his cabin with Paul 
am Pan: He mings, Jr. DIRECTOR: Chester Erskine. pjouglas. a rough character who, it turns out 
Chito Raffert ...Richard Mé PLAYERS: Groucho Marx, Marie Wilson, i 
Cora Drew .-.Noreen Nash William Bendix. 

Maurit iz0, Dorothy Patrick, Bob om. , | 
eles, Gar Maosid Tieara: Wikau Tenses Sets COMEDY. Groucho Marx and Willian 
lint, Forbes Murray, Stan Blystone Bendix are veterans of 20 years in the Navy, vhich to elude the police waiting on the dock 
most of which has been spent in the brig Thereafter follow a series of adventures during 
ADVANCE SYNOPSES When Bendix returns from his latest leave, he which the priest helps the police locate Douglas 
brings with him a weak-ankled race horse and who, during his hiding with a group of monks 

BELLES ON THEIR TOES Groucho is dé signated to help him get out of has seen the error of his ways and in the end 
(20th-Fox) the io a ensuing rir nae Pac meet joins a monastery. Happy that Douglas “has 
PRODUCER: Samuel G. Engel. DIREC- = ] ari¢ A — = ery ves we found himself, Johnson makes a date to meet 
TOR: Henry Levin. PLAYERS: Jeanne oe rea ee ae saci a a gen ies ; his friend at the next Holy Year—in 25 years 
Crain, Myrna Loy. COLOR. os ie separ sa the cae rab are 

COMEDY. Here are the further adventures a cea - bags ont a pair of saboteurs — THE HAWK OF WILD RIVER 
of the Gilbreth family of “Cheaper by the sci sae ata (Columbia) 

Dozen.” After Father Gilbreth dies, his widow PRODUCER: Colbert Clark. DIRECTOR 
Myrna Loy, is faced with the problem of rais 5 FINGERS Fred F. Sears. PLAYERS: Charles Star- 
ing and supporting her 11 children, including (20th-Fox) rett, Smiley Burnette. 

Jeanne Craine and Debra Paget. Since Miss PRODUCER: Otto Lang. DIRECTOR: WESTERN. To locate the loot from repeates 
Loy had helped Father with his engineering Joseph L. Mankiewicz, PLAYERS: James attacks on the local stage line, Charles Starrett 
ficiency lectures, she sets out to complete his | Mason, Danielle Darrieux. gets himself thrown in jail with the Hawk, a 
contracts. Before she is successtul, however, DRAMA. James Mason, the personal man vicious halibreed known to have organized the 
she has to overcome widespread — prejudice servant of the British ambassador in Istanbul raids. He wins the Hawk’s confidence by effect 
igainst Women in business and at the same tink during the World War Il, enlists the aid of ing an escape for the two of then us being 
uid Miss Craine and Miss Paget in their vari Danielle Darrieux, a displaced Polish countess accepted into the gang in time to foil a ne 
ous romantic entanglements, all of which work in his sales of British war secrets to the Ger holdup during which the Hawk is killed and 
out happily man embassy in Istanbul. Nobody trusts any loot recovered 


times, building 


is escaping from the police The two become 
friends but when they reach Italy, Douglas 


steals the priest’s cassock for a disguise 
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| THE RELEASE CHAR 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- For exploitation see Managers’ Round Table section. 
able. Advance dates are tentative and subject to change. Run- * Following a title indicates a Box Office Champion. 
ning times are the official times supplied by the distributor. Picture ratings under National Groups are estimates by 


All page numbers on this chart refer to pages in the PRODUCT lean ' ere d national covi iH 
g women's organizations and national review committees 
DIGEST SECTION of MOTION PICTURE HERALD. A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 


Short Subjects Chart with Synopsis Index can be found on dren (ages 8 to 12). Legion of Decency Ratings: A-1, Unobjec- 
pages 1211-1212, issue of January 19, 1952. tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
Feature Product by Company starts on page 1201, issue of part; C, Condemned. 
January 19, 1952. (S) before a page number indicates advance synopsis. 


— REVIEWED - -———— RATINGS 
Release Running (S) synopsis Nat'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
AARON Slick from Punkin Crick 

(color) (5119) Para. Alan Young-Dinah Shore Apr.,'52 95m 
Across the Wide Missouri (color) 

(208) * MGM _— Clark Gable-Ricardo Montalban Oct. 23,'51 by 104i 
Adventures of Capt. Fabian (5101) Rep Errol Fiynn-Micheline Prelle Oct. 6,'5! L 1042 
African Queen (C) UA Huinphrey Bogart-Katharine Hepburn Not Set 1169 
African Treasure (5207) Mono Johnny Sheffield-Donna Martell Apr. 27,'52 
Aladdin and His Lamp (color) (5299) Mono. Patricia Medina-John Sands Feb. 4,52 1230 
Alice in Wonderland (color) (292)* RKO Disney Feature Aug.,'5! 921 
Alice in Wonderland (color) Souvaine Carol Marsh-Puppets July 28,'51 ’ 967 
American in Paris, An (color)* (209) MGM Gene Kelly-Leslie Caron Nov. 9,'51 \ 997 
Ange! With the Trumpet (Brit.) Snader Eileen Herlie-Basil Sydney Dec. 20,'5! , 1154 
Angels in the Outfield (202) MGM Paul Douglas-Janet Leigh Sept. 14,5! 997 
Anne of the Indies (color) (134) 20th-Fox Jean Peters-Louis Jourdan Nov. '5! : 1065 
Another Man's Poison UA Bette Davis-Gary Merrill Jan. 16.'52 ; 1178 
Anything Can Happen (5117) Para. Jose Ferrer-Kim Hunter May,'52 (S)1162 
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-—~ REVIEWED —. _ 
(S) =synopsis Nat'l 
Issue Page Groups 


RATINGS ——-"-. 
Herald 
Review 


Running 
Time 


Release 


TITLE—Production Number—Company Stars Date L. of D. 


Arizona Manhunt (5068) Rep. 
As You Were (formerly Present Arms) 
5023) Lippert 
At Sword's Point (color) RKO 
MGM 
Col. 
Realart 
Univ 


BANNERLINE 
Barefoot Mailman 
Basketball Fix The 
Battle of Apache Pass (color) 
Behave Yourself (206) 
Belle of New York (223) (color) 
Belles on Their Toes (color) 
Bend of the River (color) (212) 
Best of the Badmen (color) (176) 
Big Carnival The (formerly 

Ace in the Hole) 5023* 
Big Gusher, The (306) 
Big Night, The 
Big Trees, The (color) 
Hitter Springs 
Blackmailed 
Blue Veil, The (263)* 
Bonanza Town (367) 
Bonnie Prince Charlie (C) ( Brit.) 
Boots Malone 
Border Fence 
Bride of the Gorilla Realart 
Bright Victory (208) Univ 
Browning Version, The (Brit.) (281) U-I 
Buffalo Bill in Tomahawk Territory UA 
Bugies in the Afternoon (color) (116) weB 
The Realart 


(206) 
The (404) 


MGM 


Ealing-Bell 
Bell 
RKO 


Col 
Snader 
Col 


Astor 


Bushwackers 


Ellis 
MGM 
MGM 

WB 
Astor 


CAGE of Gold (Brit.) 

Callaway Went Thataway (214) 

Calling Bulldog Drummond (213) 

Captain Blood (110) 

Captain Boycott (Brit.) 

Captain Horatio Hornblower 
(color) (030)* 

Captive of Billy the Kid (5046) 

Carrie 

Cat Creeps The 

Cat People, The 

Cattle Drive (color) (128) 

Cave of the Outlaws, The (color) 
(201) Univ. 

Chain of Circumstance (309) Col 

Chicago Calling UA 

China Corsair (316) Col 

Christmas Carol, A (Brit.) UA 

Cimarron Kid, The (color) (213) Univ. 

Close to My Heart (107) WB 

Cloudburst ( Brit.) 

Clouded Yellow, The (Brit.) 

Cohens and Kellys in Africa 

Cohens and Kellys in Hollywood 

Colorado Sundown 

Come Fill the Cup (106) 

Comin’ Round the Mountain (127) 

Corky of Gasoline Alley (406) 

Crary Over Horses (5114) 

Criminal Lawyer (412) 

Crosswinds (color) (5104) 

Cry, the Beloved Country Lopert 

Cyclone Fury (368) Col 

Cyrano de Bergerac UA 


WB 
Rep. 
Pare 
Realart 
RKO 
Univ 


UA 
Col. 
Realart 
Realart 
Rep. 
wsB 
Univ. 
Col. 
Mono 
Col. 


Para. 


DAKOTA Kid, The (5067) 
Daltons Ride Again Realart 
Darling, How Could You (5108) Para 
David and Bathsheba (color)*(203} 20th-Fox 
Day the Earth Stood Still, The (129) 20th-Fox 
Death of a Salesman Col 
Decision Before Dawn* (205) 20th-Fox 
Denver and Rio Grande (C) (5115) Para. 
Desert Fox, The (130)* 20th-Fox 
Desert of Lost Men, The (5063) Rep. 
Detective Story (SI11)* Para 
Disc Jockey (AA-21) AA 
Dishonored Lady Astor 
Distant Drums (color) (111)* WweB 
Double Dynamite (formerly 

It's Only Money) (214) 
Down Among the Sheltering Palms 

{color} 
Drums in the Deep South (color) (211) 


Rep 


RKO 


20th-Fox 
RKO 


ELEPHANT Stampede (5110) 


1232 


Mono 


Sept. 15,'51 


Michael Chapin-Eilene Janssen 


Oct. 5,'51 
Feb.,'52 


William Tracy-Joe Sawyer 
Cornel Wilde-Maureen O'Hara 


Oct. 12,'51 
Nov.,'51 
Sept.,'51 
Apr.,'52 

Sept. 22,51 
Feb.,'52 
May,'52 
Feb.,'52 

June 16,'51 


Sally Forrest-Lionel Barrymore 
Robert Cummings-Terry Moore 
John treland-Vanessa Brown 
John Lund-Jeff Chandler 
Shelley Winters-Farley Granger 
Fred Astaire-Vera-Ellen 

Jeanne Crain-Myrna Loy 

James Stewart-Arthur Kennedy 
Robert Ryan-Claire Trevor 


July 4,'51 
July,'51 
Dec. 7,'51 
Mar.,'52 
Oct. 1,'51 
Oct. 15,'51 
Oct.,'51 
July,’51 


Kirk Douglas-Jan Sterling 

Preston Foster-Wayne Morris 
John Barrymore, Jr.-Joan Lorring 
Kirk Douglas-Patrice Wymore 
Tommy Trinder-Chips Rafferty 
Mai Zetterling-Dirk Bogarde 

Jane Wyman-Charles Laughton 
Charles Starrett-Smiley Burnette 
David Niven-Margaret Leighton Jan.,'52 
William Holden-Johnny Stewart Jan.,'52 
Walt Wayne-Mary Nord (reissue) Aug. 15,'51 
Lon Chaney, Jr.-Barbara Payton Oct.,'51 
Arthur Kennedy-Peggy Dow Jan.,'52 
Michael Redgrave-Jean Kent Nov ,'5! 
C. Moore-Slim Andrews Feb. 8,'52 
Ray Milland-Helena Carter Mar. 8,'52 
John lreland-Dorothy Malone Nov.,'51 
Jean Simmons-David Farrar Dec.,'5! 
Howard Keel-Dorothy McGuire Dec. 28,'51 
Walter Pidgeon-Margaret Leighton Dec. 14,'51 
Errol Flynn-Olivie de Havilland (reissue) Dec. 15,'51 
Stewart Granger-K. Ryan (reissue) Oct. 1,'51 


Aug. | 1,'51 
Jan.22,'52 
Not Set 
Dec.,'5! 
Feb.,'52 
Aug.,'5! 


Gregory Peck-Virginia Mayo 

Allan Rocky Lane 

Jennifer Jones-Laurence Olivier 
Paul Kelly-Noah Beery, Jr. (reissue) 
Simone Simone- Kent Smith (reissue) 
Joal McCrea-Dean Stockwell 


Nov.,'51 
Aug.,'5! 
Jan. 11,'52 
June, 51 
Nov. 30,'51 
Jan.,'52 
Nov. 3,'5! 


Macdonald Carey-Alexis Smith 
Richard Grayson-Margaret Field 
Dan Duryea 

Jon Hall-Liza Farraday 

Alistair Sim-Kathleen Harrison 
Audie Murphy-Beverly Tyler 
Gene Tierney-Ray Milland 
Robert Preston-Elizabeth Sellers Jan. 31,'52 
Jean Simmons-Trevor Howard Not Set 
George Sidney-Charles Murray (reissue) Aug.1,'51 
George Sidney-Charles Murray (reissue) Aug.!,'5! 
Rex Allen-Mary Ellen Kay Feb.,'52 
James Cagney-Phyllis Thaxter Oct. 20,'5! 
Bud Abbott-Lou Costello July,'5! 
Jimmy Lydon-Scotty Beckett Sept.,'5! 
Bowery Boys Nov. 18,'51 
Pat O'Brien-Jane Wyatt Oct.,'51 
John Payne-Rhonda Fleming Oct.,'51 
Canada Lee-Sidney Poitier Feb.,'52 
Charles Starrett-Smiley Burnette Aug.,'5! 
Jose Ferrer-Mala Powers July 20,'51 


Rudy Ralston-Philip Ford 

Alan Curtis-Lon Chaney 

Joan Fontaine-John Lund 
Gregory Peck-Susan Hayward 
Michael Rennie-Patricia Neal 
Fredric March-Mildred Dunnock 
Richard Basehart-Gary Merrill 
Edmond O'Brien-Sterling Hayden 
James Mason-Jessica Tandy 
Allan Rocky Lane-Mary Ellen Kay 
Kirk Douglas-Eleanor Parker Nov.,'5! 
Jane Nigh-Michael O'Shea Sept. 30,'5! 
Hedy Lamarr-Dennis O'Keefe (reissue) Feb. 1,52 
Gary Cooper-Mari Aldon Dec. 29,'51 


July 1,'51 
(reissue) Sept.,’5! 
Oct.,'51 
Feb.,'52 
Sept.,'5! 
Feb.,'52 
Jan.,'52 
June,'52 
Oct.,'51 
Nov. 19,5! 


Dec.,'5! 


Frank Sinatra-Jane Russell 


Mitzi Gaynor-David Wayne 
James Craig-Barbara Payton 


May,'52 
Sept.,'5! 


Johnny Sheffield-Donna Martell Oct. 28,'51 


89m 


80m 


78m 
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Apr. 21 


Jan. 26 


Sept. 22 
Nov. 10 
Sept. 22 
Feb. 2 
Sept. 15 
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1066 


973 


982 


930 


973 

990 
1005 
1153 
1161 
1229 
1050 
1154 
1041 
1006 


1126 
110! 


(S)1186 
1049 


1074 


AY 


A 


AY 


>>> P>PPT> F>> > 
VL = a i 


nN-N 


>orrr>rprr>r> > 
ym oR =-RNN NH + 


>r>>>r>rr>>?>® 
=~ NNN & ~ 


Pe Sere eee. 
mw «Ney AME A 


> 
~ 


A-2 


A-| 


Fair 


Good 


Good 
Good 
Good 


Very Good 


Excellent 


Good 


Excellent 
Good 
Good 
Good 
Good 
Fair 
Excellent 
Good 
Fair 


Good 


Excellent 
Excellent 
Average 
Good 
Good 


Average 
Excellent 
Good 


Very Good 


Very Good 
Average 


Average 
Good 
Good 


Good 
Fair 
Good 
Good 
Excellent 
Good 
Good 
Fair 
Good 


Very Good 
ood 
Fair 


Good 
Good 
Excellent 
Good 


Superior 


Fair 

Good 
Good 
Excellent 
Very Good 
Excellent 
Excellent 


Very Good 


Good 


Excellent 


Good 


MOTION PICTURE HERALD, FEBRUARY 9, 1952 








TITLE—Production Number—Company 


Elopement (141) 20th-Fox 
Emperor's Nightingale, The 
(color) 


Excuse My Dust (color) (133) 


Rembrandt 
MGM 


FAMILY Secret, The 

Father Takes the Air (5126) 

F.B.1. Girl (5002) 

Finder's Keepers (211) 

First Time, The 

Five (391) 

Five Fingers (208) 

Fixed Bayonets (140) 

Flame of Araby (color) (207) 
Flaming Feather (C) (5118) 
Flight to Mars (5103) (color) 
Flying Leathernecks (color) (261)* 
For Men Only (5102) 

Force of Arms (102) 

Fort Defiance UA 
Fort Dodge Stampede (5062) Rep. 
Fort Osage (color) (5102) Mono. 
Fort Worth (color) (028) WB 
Four in a Jeep (Swiss UA 
Franchise Affair, The tevit. Stratford 
Francis Goes to the Races (125)* Univ. 
Frogmen, The (122)* 20th-Fox 
Fugitive Lady (5011) Rep. 


Col. 
Mono. 
Lippert 
Univ. 
Col. 
Col. 
20th-Fox 
20th-Fox 
Univ. 
Para. 
Mono. 
RKO 
Lippert 
WB 


GALLOPING Major, The (Brit.) Souvaine 
G. |. Jane (5012) Lippert 
Girl in Every Port, A RKO 
Girl on the Bridge 

(formerly The Bridge) (139) 
Gold Raiders 
Golden Girl (color) (136) 
Golden Horde, The (color) (134) 
Great Adventure (502!) 
Great John L., The 
Greatest Show on Earth, The (C) 
Green Glove, The 
Guest of the House Astor 
Guilt Is My Shadow (Brit.) Stratford 
Guy Who Came Back, The (formerly 

Just One More Chance) (118) 20th-Fox 


20th-Fox 
UA 
20th-Fox 
Univ. 
Lippert 
Astor 
Para. 
UA 


HALF Breed (color) RKO 
Happy Go Lovely ttor) (262) (Brit.) = 
Harem Girl, The 

Harlem Globetrotters, The (405) 
Havana Rose (5124) 

Hawk of Wild River, The (482) 
He Ran All the Way 

Hear No Evil 

Her Panelled Door (Brit.) 

Here Come the Nelsons (210) 
Here Comes the Groom (5101)* Para. 
Highly Dangerous (5029) Lippert 
Highwayman, The (AA-20) (color) AA 
Hillbilly Blitzkrieg Astor 
Hills of Utah (356) Col. 
His Kind of Woman (20!)* RKO 
Hold That Line (5211) Mono. 
Honeychile (color) (5121) Rep. 
Hong Kong (color) (5109) Para. 
Hoodlum, The UA 
Hoodlum Empire Rep. 
Horsie (formerly Queen for a Day) UA 
Hot Lead (209) RKO 
Hotel Sahara (Brit.) UA 
House of Horrors Realart 
Hurricane Island (color) (349) Col. 


Cal 


ep. 
Col. 
UA 


Univ. 
Souvaine 


Univ. 


| WANT You (25!) RKO 
Igloo Realart 
"ll Never Forget You (formerly Man 

of Two Worlds) (color) (142) 20th-Fox 
I'll See You in My Dreams (112)* WB 
In a Padded Cell Realart 
Indian Uprising (C) Col. 
Inside the Walls of Folsom Prison (026) WB 
Invitation, The (220 MGM 
Iron Man, The (130) 
It's a Big Country (215) 


Univ. 
MGM 


20th-Fox 
20th-Fox 
Mono. 


JAPANESE War Bride (202) 
Jesse James (color) (057) 
Jet Job (5215) 
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Release 


Stars Date 


Clifton Webb-Ann Francis Dec.,'5! 


Puppets 
Red Skelton-Sally Forrest 


Sept.,'5! 
June 22,'51 


John Derek-Lee J. Cobb 
Raymond Walburn-Walter Catlett 
Cesar Romero-Gene Evans 

Tom Ewell-Julia Adams 

Robert Cummings-Barbara Hale 
William Phipps-Susan Douglas 
James Mason-Danielle Darrieux 
Richard Basehart-Michael O'Shea 
Maureen O'Hara-Jeff Chandler 
Sterling Hayden-Arleen Whelan 
Marguerite Chapman-C. Mitchell 
John Wayne-Robert Ryan 

Paul Henreid 

William Holden-Nancy Olson 
Dane Clark-Tracey Roberts 
Allan ‘‘Rocky" Lane 

Rod Cameron-Jane Nigh 
Randolph Scott-David Brian 
Viveca Lindfors-Ralph Meeker 
Michael Denison-Dulcie Gray 
Donald O'Connor-Piper Laurie 
Richard Widmark-Dana Andrews 
Janis Paige-Binnie Barnes 


Dec.,'51 
June 17,'51 
Nov.,'5! 
Jan.,'51 
Feb.,'52 
Oct.,'51 
Mar.,'52 
Dec.,'5! 
Jan.,'52 
Feb.,'52 
Nov. 11,'51 
Aug. 28,'51 
Jan. 11,'52 
Sept. 15,51 
Nov. 9,'51 
Aug. 24,'51 
Feb. 10,'52 
July 14,'51 
Aug. 17,'51 
Aug. 31,5! 
July,'5! 
July,'5! 
July 15,'51 


Basil Radford-Janette Scott 
Jean Porter-Tom Neal 
Groucho Marx-Marie Wilson 


Not Set 
July 6,'51 
Jan.,'52 


Hugo Hass-Beverly Michaels 
George O'Brien-Sheila Ryan 
Mitzi Gaynor-Dale Robertson 
David Farrar-Ann Blyth Oct.,'51 
Dennis Price-Jack Hawkins Dec. 7,'51 
Linda Darnell-Rory Calhoun (reissue) July 15,'5! 
All-Star Cast Not Set 
Glenn Ford-G. Brooks Feb. 28,'52 
Anne Baxter-Ralph Bellamy (reissue) May 15,'52 
Elizabeth Sellars-Patrick Holt July 27,'51 


Dec.,'5! 
Sept. 14,'51 
Nov.,'51 


Paul Douglas-Joan Bennett July,'5! 


Dec. 1,'51 
July 18.'51 
Feb.,'52 
Nov.,'5! 
Sept. 15,'51 
Feb.,'52 
July 13,‘51 
Mar.,'52 
Aug. 27,'51 
Feb.,'52 
Sept.,'5! 


Robert Young-Janis Carter 

David Niven-Vera Ellen 

Joan Davis-Paul Marion 

Thomas Gomez and Globetrotters 
Estelita Rodriguez-Hugh Herbert 
Charles Starrett-Smiley Burnette 
John Garfield-Shelley Winters 
Tony Curtis-Mona Freeman 

Phyllis Calvert-Edward Underdown 
Ozzie Nelson-Harriet Nelson 

Bing Crosby-Jane Wyman 

Dane Clark-Margaret Lockwood Oct. 12,'51 
Wanda Hedrix-Charles Coburn Oct. 21,'51 
Bud Duncan-Edgar Kennedy (reissue) Sept. |,'5! 
Gene Autry-Donna Martell Sept.,'5! 
Robert Mitchum-Jane Russell Aug. 25,'51 
Bowery Boys Mar. 23,'52 
Judy Canova-Eddie Foy, Jr. Oct. 20,'51 
Ronald Reagan-Rhonda Fleming 
Lawrence Tierney 

Brian Donlevy-Claire Trevor 
Phyllis Avery-Darren McGavin 
Joan Dixon-Tim Holt 

Yvonne De Carlo-Peter Ustinov 
Robert Lowery-Virginia Grey 
Jon Hall-Marie Windsor 


Oct. 15,'51 
(reissue) Jan.,'52 
July,'5! 


Dana Andrews-Dorothy McGuire 
Native Cast (reissue) 


Jan.,'52 
Jan.,'52 


Tyrone Power-Ann Blyth 

Doris Day-Frank Lovejoy 

Olsen and Johnson (reissue) 
George Montgomery-Audrey Long 
Steve Cochran-David Brian 
Dorothy McGuire-Van Johnson 
Jeff Chandler-Evelyn Keyes 

All Star Cast 


June 16,'51 
Feb.,'52 
Aug.,'5! 

Jan. 4,'52 


Jan.,'52 
(reissue) July,'5! 
Mar. 23,'52 


Shirley Yamaguchi-Don Taylor 
Tyrone Power-Henry Fonda 
Stanley Clements 


1952 


Running 
Time 


82m 


REVIEWED — 


(S) synopsis 


Issue 
Nov. 17 


19 


Nov. 


Dec. 8 
Dec. 8 


Dec. 29 
May 19 
Jan. 26 
July 7 
Nov. 24 


Jan. 12 
Jan. 14,39 


Page 
1110 


854 
861 


1074 
907 
1110 
1164 
1214 
802 
(S$)1231 
1117 
1118 
1161 
1102 
937 
1214 
98! 
1102 
1014 
1215 
845 
878 


863 
877 
938 


1058 
975 
(S)1231 


1154 
1057 
1101 
1014 


1177 
1221 
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TITLE—Production Number—Company 


Jet Pilot (color) 

Jim Thorpe-All American (101) 
Joe Palooka in Triple Cross (5118) 
Journey Into Light (132) 

Jungle of Chang (208) 

Jungle Manhunt (411) 

Just This Once (224 


KANGAROO (color) 

Kid from Amarillo, The (488) 
Kind Lady (134) 

Konga, The Wild Stallion 


LADY and the Bandit, The (337) 
(formerly Dick Turpin's Ride) 


Lady from Texas The (color) (136) 


Lady of Burlesque 

Lady Pays Off. The (202) 
Lady Possessed, A (5104) 
Lady Says No, The 

Land Grab (5252) 

Las Vegas Story 

Laughter in Paradise (Brit.) 


RKO 
we 
Mono. 
20th-Fox 
RKO 
Col. 
MGM 


20th-Fox 
Col 

MGM 
Col 


Col 
Univ. 
Astor 
Univ. 
Rep. 
UA 
Mono 
RKO 


Stratford 


Lavender Hill Mob, The (Brit.) (280) Univ 


Law and the Lady, The (formerly 


The Law and Lady Lovery) (136) 


Lawless Cowboys (5155) 

Leave It to the Marines (5005) 
Let's Go Navy (5113) 

Let's Make !t Legal (133) 
Light Touch, The (212) 

Lilli Marlene (203) (Brit.) 
Little Egypt (color) (131) 
Little Giant 

Little Big Horn (5003) 

Lone Star, The (222) 

Longhorn, The (5223) 

Lost Continent (5004) 

Lost Planet Airmen (5031) 

Love Is Better Than Ever (225) 
Love Nest (131) 


MA AND PA Kettle at the Fair 
Macao 

Magic Carpet, The (410) (color) 
Magic Face, The (402) 

Man Bait (5103) 

Man from the Black Hills (5242) 
Man in the Saddle (color) 

Man With a Cloak, The (207) 
Man With My Face, The 
Maniacs on Wheels ( Brit.) 


MGM 
Mono. 
Lippert 
Mono. 
20th-Fox 
MGM 
RKO 
Univ. 
Realart 
Lippert 
MGM 
Mono. 
Lippert 
Rep. 
MGM 
20th-Fox 


Univ 
RKO 
Col. 
Col. 
Lippert 
Mono. 
Col. 
MGM 
UA 
IRO 


Mark of the Renegade( color) (129) Univ 
Mask of the Avenger (color) (359) Col. 


Medium, The 
Meet Danny Wilson (205) 


Lopert 
Univ 


Meet Me After the Show (C) (125)*20th-Fox 


Millionaire for Christy, A (127) 
Mr. Ace 

Mr. Peek-A-Boo (Fr.)} 

Mister Drake's Duck (Br 


20th-Fox 
Astor 
UA 


) UA 
Mr. Belvedere R ngs the Bell (124)*20th-Fox 


Mr. Imperium (color) (203) 
Mob, The (407) 


MGM 
Col 


Model and the Marriage Broker, The 


(201) 

Molly (formerly The Goldbergs) 
(5011) 

Mummy, The 

Mummy's Curse The 

My Favorite Spy (5110)* 

My Friend Flicka (color) (152) 

My Son, John [5116 


NATIVE Son 
Nava 
Never Trust a Gambler (326) 
New Mexicc 
Night Into Morning (formerly The 
People We Love) (130) 
Night Raiders (5251) 
No Highway in the Sky 
{formerly No Highway) 121) 
No Place for Jennifer ( Brit.) 
No Questions Asked (132) 
Northwest Territory (5124) 


20th-Fox 


Para 
Realart 
Realart 

Para 

20th-Fox 


Para 


Classic 

Lippert 
Co 

UA 


MGM 
Mor 


20th-Fox 

Stratford 

MGM 
Mono 


OBSESSED (formerly Evii One) (Br.)} UA 


Ollahoma Outlaws (5144) 


1234 


Mono 


Reiease 
Siors Date 


John Wayne-Janet Leigh Dec. 22,'51 
Burt Lancaster-Phyllis Thaxter Sept. |,'5! 
Joe Kirkwood Sept. 16,'51 
Sterling Hayden-Viveca Lindfors Oct.,'5! 
Documentary of Siam Nov.,'51 
Johnny Weissmuller-Sheila Ryan Oct.,'5! 
Peter Lawford-Janet Leigh Mar.,'52 


Peter Lawford-Maureen O'Hara June,'52 
Charles Starrett-Smiley Burnette Oct.,'51 
Ethel Barymore-Maurice Evans June 29,'51 
Fred Stone-Rochelle Hudson (reissue) Feb.,'52 


Louis Hayward-Patricia Medina Sept.,'5! 
Mona Freeman-Howard Duff Oct.,'51 
B. Stanwyck-Michael O'Shea (reissue) Apr. |,'52 
Linda Darnell-Stephen McNally Nov.,'5! 
James Mason-June Havoc Jan. 26,'52 
David Niven-Joan Caulfield Jan. 14,'52 
Whip Wilson Apr. 6,'52 
Jane Russell-Victor Mature Not Set 
Alistair Sim-Fay Compton Nov. 11,'51 
Alec Guinness-Stanley Holloway Oct.,'51 


Greer Garson-Michael Wilding July 20,'51 
Whip Wilson Nov. 7,'51 
Sid Melton-Mara Lynn Sept. 28,'51 
Bowery Boys July 29,'51 
Claudette Colbert-Macdonald Carey Nov.,'5! 
Stewart Granger-Pier Angeli Dec. 7,'51 
Lisa Daniely-Hugh McDermott July,'5! 
Mark Stevens-Rhonda Fleming Sept.,’5! 
Abbott and Costello (reissue) June 1,'5! 
John treland-Lloyd Bridges June 18,'5! 
Clark Gable-Ava Gardner Feb.,'52 
Bill Elliott Nov. 25,51 
Cesar Romero-Hillary Brooke Aug. 17,51 
Tristam Coffin-Mae Clarke July 25,'51 
Elizabeth Taylor-Larry Parks Mar.,'52 
William Lundigan-June Haver Oct.,'51 


Majorie Main-Percy Kilbride Apr.,'52 
Robert Mitchum-Jane Russell Nov. 17,'51 
Lucille Ball-John Agar Oct.,'51 
Luther Adler-Patricia Knight Aug. 8,'5! 
George Brent-Marguerite Chapman Jan. 18,52 
Johnny Mack Brown-James Ellison Mar. 2,'52 
Randolph Scott-Joan Leslie Dec.,'51 
Joseph Cotten-Barbara Stanwyck Oct. 19,'51 
Barry Nelson-Carole Matthews June 8,'5! 
Dirk Bogarde-Bonar Colleano July 11,'51 
Ricardo Montalban-Cyd Charisse Aug.,'5/ 
John Derek-Jody Lawrence July,'5! 
Marie Powers-A. M. Alberghetti Not Set 
Frank Sinatra-Shelley Winters Feb.,'52 
Betty Grable-Macdonald Carey Aug.,'51 
Fred MacMurray-Eleanor Parker Sept.,'51 
George Raft-Sylvia Sidney (reissue) June 15,51 
Joan Greenwood-Bourvil Oct. 21,51 
Douglas Fairbanks, Jr.-Y. Donlan Sept. 21,'51 
Clifton Webb-Joanne Dru Aug.,'5! 
Lane Turner-Ezio Pinza Sept.,'5! 
Broderick Crawford-Betty Buehler Oct.,'51 


Jeanne Craine-Thelma Ritter , Jan.,'52 


Gertrude Berg-Phillip Loeb Apr.,'51 
Boris Karloff-David Manners (reissue) Dec.,'51 
L. Chaney, Jr.-Virginia Christine (reissue) Dec.'5! 
Bob Hope-Hedy Lamarr Dec.,'5! 
Roddy McDowall-Preston Foster (reissue) June,'5! 
Helen Hayes-Van Heflin Apr., 52 


Jean Wallace-Richard Wright June 18,'51 
Native Cast Not Set 
Dane Clark Cathy O'Donnell Aug.,'5! 
Lew Ayres-Marilyn Maxwell Aug 24,'51 


Ray Milland-John Hodiak June 8,'5! 
Whip Wilson Feb. 3,'52 


James Stewart-Marlene Dietrich Oct.,'51 
Rosamund Johns-Leo Genn June 22,'51 
Arlene Dahl-Barry Sullivan June 15,'51 
Kirby Grant-Gloria Saunders Dec. 9,'51 


David Farrar-Geraldine Fitzgerald Sept. 7,'51 
Johnny Mack Brown Aug. 19,51 


REVIEWED 


Running S$) =synopsis 
T 


ime 


119m 
107m 
60m 
87m 
67m 
66m 
90m 


Issue Page 


June 16 885 
Sept. 22 1034 
Sept. | 998 
Nov. 17 1110 
Oct. 6 1050 
Jan. 19 1193 


Dec. 22 (S)1162 
Oct. 27 1075 
June 23 905 


Aug. 
Sept 
May |,’ 
Oct. 
Feb. 
Dec. 


Jan. 
Dec. 
Oct. 


July 938 


Aug. 966 
Oct. 1073 
Nov. 1094 
July 946 
Aug. 965 
Mar. 

June 869 
Dec. 1161 
Oct. 1066 
July 946 


Feb. 1230 
Oct. 1066 


June 2  (S)870 
Sept. 29 1042 
Aug. |i 974 


Nov. 17 1109 
Oct. 6 1050 
May 19 853 
July 14 930 
July 28 945 
June 30 913 
Sept.15 1013 
Jan. 19 1193 
Aug. 4 965 
Aug. 4 965 
Aug. 3i,' 

Sept. 22 1033 
Aug. 18 982 
July 28 945 
May 12 845 
Sept. 8 1006 


Nov. 24 1117 


Dec. 2 597 
Dec. 3,'32 27 


Oct. 6 1049 
Aug. 10,'43 
Jan. 5 (S)1178 


June 906 
Feb. 1230 
Oct. 1050 
May 845 


May 853 


July 
Aug. 
June 


Sept 


Nat'l 
Groups 


AYC 


A 
AY 
AY 
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Herald 
Review 


Excellent 
Good 
Good 
Good 
Good 
Good 


Fair 
Very Good 


Good 
Good 
Good 
Very Good 


Fair 


Good 
Very Good 
Very Good 


Very Good 


Very Good 
Good 
Good 
Good 
Good 


Very Good 
Very Good 
Very Good 
Average 


Good 
Good 


Good 
Fair 


Good 

Fair 

Very Good 

Good 

Good 

Good 

Excellent 

Good 

Very Good 

Very Good 
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Very Good 

Fair 

Excellent 

Fair 


Good 
Excellent 
Very Good 


Excellent 


Good 


Good 
Very Good 
Good 
Good 


Good 


Very Good 
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Good 


Fair 
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TITLE—Production Number—Company 


Old West, The (473) Col. 
On Dangerous Ground (215) 

On Moonlight Bay (color) | 029° 
On the Loose (202) 

One Big Affair 

Overland Telegraph (216) 


RKO 
WB 
RKO 


UA 
RKO 


PAINTING od yes With Sunshine 
(color) (105 

Pals of the Cases West (5102) 

Pandora and the Flying Dutchman 
(C) (Brit.) (217) 

Pardon My French (French) 

Passage West (color) (5022) 

Pecos River (484) 

Peking Express (5024) 

People Against O'Hara (201) 

People Will Talk (126) 

Phone Call From a Stranger (204) 20th-Fox 

Pickup (357) Col. 

Pistol Harvest (205) RKO 

Place in the Sun, A (5102)* Para. 

Pool of London (Brit.) (183) Univ. 

Pride of St. Louis 20th-Fox 

Prince Who Was a Thief, The 
(color) (126) 

Private Snuffy Smith 

Purple Heart Diary 


Univ. 
Astor 
Col. 


QUO Vadis (color)* 


RACKET, The (210) 

Raging Tide, The (203) 

Rancho Notorious (color) 
Rashomon (Japanese) 

Red Badge of Courage, The (204) 
Red Mountain (color) (5113) 

Red Shoes, The (color) (Brit.) 
Red Skies of Montana (color) (207) 20th-Fox 
Reluctant Widow, The Fine Arts 
Reunion in Reno (135) Univ. 
Retreat, Hell! (115) WB 
Return of Frank James (color) (058) 20th-Fox 
Return of the Texan (209) — 
Rhubarb (5103) 

Rich, Young and Pretty (color) (138) wen 
River, The (color) UA 
Road Agent 
Roadblock (204) 
Rodeo (color) (5104) Mono. 
Rodeo King and the Seforita (5053) Rep. 
Room For One More (113) WB 
Rose of Cimarron (color) 


RKO 
RKO 


20th-Fox 


SAILOR Beware (5114) Para. 
St. Benny the Dip UA 
San Francisco Story WB 
Saturday's Hero (for. The Hero) (318) se 
Savage Drums (500!) Lip 
Scandal Sheet (formerly The Dark Page) Es 
Sea Hornet, The (5105) 

Secret of Convict Lake, The (123) 20th- Fos 
Secrets of Monte Carlo (5030) 5 
Sellout, The (219) 

Shadow in the Sky (22!) 
She-Wolf of London 

Show Boat (color) (135)* 
Silver City (color) (5112) 
Singin’ in the Rain (color) 
Sirocco (348) 

Sky High (5024) 
Slaughter Trail (color) 
Smoky Canyon (483) 
Smugglers, The (Brit.) 
Snow White and the Seven Dwarfs RKO 
Something to Live For (5105) Para. 
Son of Dr. Jekyl! (409) Col. 
South of Caliente (515i) Rep. 
Stage to Blue River (5156) Mono. 
Stagecoach Driver (5153) Mono. 
Stardust and Sweet Music (502') Rep. 
Starlift (109) ws 
Steel Fist, The (5217) 
Steel Town (color) 
Storm Bound (5032) 
Storm Over Tibet 

Strait Jacket 

Strange Door, The (204) 
Strange Woman 


Astor 


Mono. 
Univ. 
Rep. 
Col. 
Realart 
Univ. 
Astor 


PRODUCT DIGEST SECTION, FEBRUARY 9, 


Release 
Date 


Jan.,'52 
Jan.,'52 
July 28,'51 
Sept. 8,'51 
Feb.22,'52 
Dec.,'5! 


Stars 


Gene Autry 

Robert Ryan-Ida Lupino 
Doris Day-Gordon MacRae 
Joan Evans-Melvyn Douglas 
Dennis O'Keefe-Evelyn Keyes 
Tim Holt-Richard Martin 


Oct. 
Dec. 


10,'51 


Dennis Morgan-Virginia Mayo 
15,'51 


Roy Rogers-Dale Evans 


Jan. 18,'52 
Aug. 10,'5! 
July,'5! 
Dec.,'5! 
Aug., 51 
Sept.,'51 
Sept.,'5! 
Feb.,'52 
Aug.,'5! 
July,'5! 
Sept.,'51 
Oct.,'51 
Apr.,'52 


James Mason-Ava Gardner 
Merle Oberon- Paul Henried 
John Payne-Arleen Whelan 
Charles Starrett-Smiley Burnette 
Joseph Cotten-Corinne Calvet 
Spencer Tracy-Diana Lynn 
Cary Grant-Jeanne Crain 
Gary Merrill-Shelley Winters 
Berverly Michaels-Hugo Haas 
Tim Holt 

M. Clift-E. Taylor-S. Winters 
Bonar Colleano-Rene Asherson 
Dan Dailey-Joanne Dru 


Tony Curtis-Piper Laurie July,'5! 
Bud Duncan-Edgar Kennedy (reissue) Nov. 10,'5! 
Frances Langford-Lyle Talbot Dec.,'51 


Robert Taylor-Deborah Kerr Spec. 
Robert Mitchum-Lizabeth Scott 
Shelley Winters-Richard Conte 
Marlene Dietrich-Arthur Kennedy 
Toshiro Mifune-Machiko Kyo 
Audie Murphy-Bill Mauldin 

Alan Ladd-Lizabeth Scott 

Moira Shearer-Anton Walbrook 
Richard Widmark-Constance Smith 
Jean Kent-Guy Rolfe 

Mark Stevens-Peggy Dow 

Frank Lovejoy-Anita Louise 

Henry Fonda-Gene Tierney (reissue) 
Dale Robertson-Joanne Dru 

Ray Milland-Jan Sterling 

Jane Powell-Wendell Corey 
Radha-Esmond Knight 

Tim Holt-Norine Nash 

Charles McGraw-Joan Dixon 
Jane Nigh-John Archer 

Rex Allen 

Cary Grant-Betsy Drake 

Jack Beutel-Mala Powers 


Nov.,'5! 
Nov.,'5! 
Mar.,'52 
Dec. 26,'51 
Sept. 28,'5! 
May,'52 
Oct. 1,‘51 
Feb.,‘52 
Sept.,’5! 
Oct.,'51 
Feb. 23,'52 
July,'5! 
Mar.,‘52 
Sept.,'5! 
Aug. 3,'5! 
Feb. 15,'52 
Not Set 
July,'51 
Mar. 9,'52 
July 15,‘51 
Jan. 26,52 
Apr.,'52 


Dean Martin-Jerry Lewis 

Dick Haymes-Nina Foch 

Yvonne De Carlo-Joel McCrea 
John Derek-Donna Reed 
Sabu-Lita Baron 

Broderick Crawford-Donna Reed 
Rod Cameron-Adele Mara 
Ethel Barrymore-Glenn Ford 
Warren Douglas-Lois Hall 
Walter Pidgeon-Audrey Totter 
Nancy Davis-James Whitmore 
June Lockhart-D. Porter 
Kathryn Grayson-Howard Keel 
Edmond O'Brien-Yvonne de Carlo 
Gene Kelly-Debbie Reynolds 
Humphrey Bogart-Marta Toren 
Sid Melton-Mara Lynn 

Brian Donlevy-Virginia Grey Sept. 29,51 
Charles Starrett-Smiley Burnette Jan.,'52 
M. Redarave-R. Attenborough (reissue) Oct. |,'51 
Disney Feature (reissue) Feb.,'52 
Joan Fontaine-Ray Milland Mar.,'52 
Louis Hayword-Jody Lawrence Nov.,'51 
Roy Rogers-Dale Evans Oct. 15,'51 
Whip Wilson Dec. 30,'51 
Whip Wilson Dec. 30,'51 
William Marshall-Gail ‘Patrick June 15,'51 
All Star Cast Dec. 1,'51 
Roddy McDowall-Kristine Miller Jan. 6,52 
Ann Sheridan-John Lund Mar.,'52 
Constance Dowling-Andrea Checchi Dec. 15,'51 
Diana Douglas-Rex Reason Not Set 
Ritz Brothers (reissue) Feb,.52 
Charles Laughton-Boris Karloff Dec.,'5! 
Hedy Lamarr-George Sanders (reissue) Jan. 5,'52 


Feb.,'52 
June 22'5! 
Mar.,'52 
Sept.'5! 
June 22'5! 
Feb.,'52 
Nov.6'5! 
Aug.,'5! 
June 20'5! 
Feb.,'52 
Feb. 15,'52 
(reissue) Dec.,'51 
July 13°51 
Dec.'51 
Apr.,'52 
July ‘51 
Oct. 19,'51 


1952 


Running 
Time 


6im 
82m 
95m 
74m 
80m 
60m 


87m 
68m 


123m 
8im 
80m 
55m 
90m 


96m 
78m 
60m 


REVIEWED — 


(S) 


Issue 


Jan. 
Dec. 
July 
July 


Dec. 


12 

i 
14 
28 


synopsss 


Page 


1186 
1125 
929 
945 


1134 


1005 
1194 


1057 
1007 
861 
1126 
905 
989 
981 
1185 
938 
946 
937 
974 
(S)1162 


879 


1093 
(S)1186 
(S)1223 

1169 


1094 


of’! 
Groups 


A 
AYC 
AY 


AY 
AY 
AY 
A 

AY 
AY 
AY 


AY 
A 


AY 
AY 
A 

AY 


AY 
AY 


AY 
AY 


AY 
A 
AY 
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Herald 
Review 


Average 
Very Good 
Very Good 
Good 


Gooa 


Very Good 
Average 


Good 

Fair 

Very Gooa 
Fair 

Good 
Very Good 
Excellent 
Very Good 
Very Good 
Average 
Excellent 


Good 


Good 
Good 


Superior 


Very Good 
Very Good 
Very Good 
Excellent 
Good 
Good 
Excellent 


Very Good 
Good 


Very Good 
Very Good 
Good 
Good 
Good 


Fair 
Excellent 


Very Good 


Good 


Excellent 
Average 
Good 
Good 
Good 
Fair 
Good 
Good 


Excellent 
Good 


Good 


Good 


Good 





TITLE—Production Number—Company 


Strangers on a Train (027)* wB 
Street Bandits (5130) Rep 
Streetcar Named Desire, A (104)* we 
Strictly Dishonorable (131) MGM 
Strip, The (140 MGM 
Stronghold (5107 Lippert 
Submarine Command (5107) Para 
Sunny Side of the Street (color) (408) Co 
Superman and the Mole Men (5030) Lippert 


TAKE Care of My Little Girl 

(color) (119)* 20th-Fox 
Tele of Five Women (Itel.) UA 
Tales of Hoffmann (color) Lopert 
Tales of Robin Hood (5008) Lippert 
Talk About a Stranger MGM 
Tall Target, The (139) MGM 
Tanks Are Coming, The (108) weB 
Tembo (C) 
Ten Tall Men (color)* 
Teresa (137) 
Texas Carnival (color) (205)* 
Texas City (formerly Ghost Town) 

(5241) 
Texas Lawmen (5146) 
That's My Boy (5026)* 
This Is Korea (color) 
This Woman Is Dangerous (114) 
Three Steps North 
Thunder on the Hill (133) 


Stors 


Farley Granger-Ruth Roman 
Penny Edwards-Robert Clarke 
Vivien Leigh-Marlon Brando 
Ezio Pinza-Janet Leigh 

Mickey Rooney-Sally Forrest 
Veronica Lake-Zachary Scott 
William Holden-Nancy Olson 
Frankie Laine-Tony Arden 
George Reeves-Phyllis Coates 


Jeanne Crain-Jean Peters 

Bonar Colleano-Gina Lollobrigida 
Moira Shearer-Robert Helpmann 
Robert Clarke-Mary Hatcher 
George Murphy-Nancy Davis 
Dick Powell-Paula Raymond 
Steve Cochran-Mari Aldon 
Howard Hill and Wild Animals 
Burt Lancaster-Jody Lawrence 
Pier Angeli-John Ericson 

Esther Williams-Howard Keel 


Johnny Mack Brown-Jimmy Ellison 
Johnny Mack Brown 

Dean Martin-Jerry Lewis 
Documentary 

Joan Crawford-Dennis Morgan 
Lloyd Bridges-Lea Padovani 
Claudette Colbert-Ann Blyth 


Release 
Date 


June 30,'5! 
Nov. 15,'51 
Mar.,'52 
July 6,'51 
Aug.,'5/ 
Feb. 15,'52 
Nov.,'51 
Sept.,'5! 
Nov. 23,'51 


July,’5! 
Not Set 
Roadshow 
Dec. 21,'51 
Apr.,'52 
Aug.,'5! 
Nov. 17,'51 
Jan.,'52 
Dec.,'51 
July 27,'51 
Oct. 5,'51 


Jan. 13,52 
Dec. 2,'51 
Aug.,'5! 
Aug. 10,'5! 
Feb. 9,52 
June 15,'51 
Sept.,'51 


Running 
Time 


10im 
54m 
122m 
95m 
85m 


87m 
7im 
58m 


93m 


59m 
65m 
78m 
90m 
80m 
97m 


REVIEWED 


(S) 
Issue 


June 16 
Nov. 24 
June 16 
July 7 
Aug. |! 


Sept. | 
Sept. | 


June 16 


Apr. 7 


Aug. 4 
Nov. 3 
Dec. 22 
Oct. 27 
Mar. 10 
Sept. 15 


June 16 
Sept. | 
Jan. 26 
July 7 
Aug. I! 


synopsts 


Page 


885 
1118 
885 
922 
974 


998 
998 


-RATINGS ———— 


Herald 
Review 


Excellen* 
Fair 
Excellent 
Very Good 
Good 


Good 
Good 


Very Good 


Excellent 


Gove 
Good 
Good 
Good 
Good 
Very Good 


Very Good 
Excellent 
Good 
Good 
Good 


Thunderhead, Son of Flicka (color) 

(151) 20th-Fox Roddy McDowall-Preston Foster (reissue) June,'5! 
Time of Their Lives Realart Abbott and Costello (reissue) June 1,51 
Toast to Love {Mex.) Astor Irina Baronova-David Silver Nov. 15,'5! 
Tom Brown's School Days (Brit.} UA John Howard Davies-Robert Newton Nov. 2,5! Oct. 27 1074 
Tomorrow is Another Day (103) WB Ruth Roman-Steve Cochran Sept. 22,'51 Aug. I! 973 
Too Young to Kiss (211) MGM _ Van Johnson-June Allyson Nov. 23,5! Oct. 27 1073 
Trail Guide RKO Tim Holt-Linda Douglas Not Set Feb. 2 1222 
Treasure of Lost Canyon (C} Univ. William Powell-Julia Adams Mar.,'52 Jan. 5 (S)1178 
Trio (Brit.) (5030) Para. J. Hayter-N. Patrick-J. Simmons June,'5! Oct. 14 517 
Two Dollar Bettor Realart John Litel-Marie Windsor Sept.’51 Oct. 6 1050 
Two Gals and a Guy UA Janis Paige-Robert Alda Aug. 31,'51 June 23 906 
Two of a Kind (350) Col Lizabeth Scott-Edmond O'Brien July,"51 June 23 905 
Two Tickets to Brodaway (color) *(264) RKO Tony Martin-Janet Leigh Nov.,'51 Oct. 20 1066 


Feb. 3,45 Good 
Aug. !7,'46 Excellent 


Good 
Very Good 
Good 
Good 


-N=— 


Excellent 
ood 

Fair 

Good 


Excellent 


SOP Sye FPe 
my RAD 


UNKNOWN Man, The [form. Behind 

the Law {210) MGM _ Walter Pidgeon-Ann Harding Noy. 16,'5! Oct. 20 1065 
Unknown World (5101) Lippert Bruce Kellogg-Marilyn Nash Oct. 26,'51 Nov. 3 1094 
Utah Wagon Train (5054) Rep. Rex Allen-Penny Edwards Oct. 15,'51 Nov. 3 1095 


Good 
Good 
Good 


>> 


VALLEY of Fire (353) Col. Gene Autry Nov.,'5! Nov. 10 1102 Good 
Varieties on Parade (5020) Lippert Jackie Coogan July 20,'51 July (S)947 
Vengeance Trail (5225) Mono. Bill Elliott-Peggy Stewart Apr. 20,'52 Aug. 18 (S)982 


Viva Zapata! (206) 20th-Fox Marlon Brando-Jean Peters Mar.,'52 Feb. 1229 


he 


Excellent 


WACO (5224) Mono. Wild Bill Elliott Feb. 24,'52 (S) 1163 
Wanted: Dead or Alive (5154) Mono. Whip Wilson Sept. 9,'51 

Warpath (color) (5025) Para. Edmond O'Brien-Dean Jagger Aug,.,'5! 869 
Weekend with Father (206) Univ. Van Heflin-Patricia Neal Dec.,'5! 4 1126 
Well, The UA Henry Morgan-Barry Kelly Sept. 10,'51 A 1005 
Westward the Woman (216) MGM _ Robert Taylor-Denise Darcel Jan. 11,'52 " 1118 
When in Rome MGM _ Van Johnson-Paul Douglas Apr.,'52 * (S)1231 
When Worlds Collide (5106) (color) Para. Richard Derr-Barbara Rush Nov.,'5! : 998 
Whip Hand (212) RKO Elliott Reed-Carla Balenda Oct.,'51 a 1075 
Whip Law (5251) Mono. Whip Wilson Feb. 3,'52 (S)1170 
Whistle at Eaton Falls, The (322) Col. Lloyd Bridges-Dorothy Gish Aug..,'5! : 966 
Whistling Hills (5145) Mono Johnny Mack Brown Oct. 7,51 

Wild Blue Yonder (5103) Rep. Wendell Corey-Vera Ralston Dec. 5,'5i ; 1133 
Wild Jungle Captive Realart Otto Kruger-Amelita Ward (reissue) Feb.,'52 

Wild North, The (color) (226) MGM Stewart Granger-Cyd Charisse Mar.,'52 . 1193 
With a Song in My Heart (color) 20th-Fox Susan Hayward-David Wayne Apr.,'52 

Women in the Dark (5131) Rep Penny Edwards-Ross Elliott Jan. 15," 1222 
Wonder Boy, The ([Brit.) Snader Bobby Henrey Dec.,'5! Te 1178 
Wooden Horse, The (Brit.} Snader Leo Genn-David Tomlinson Aug. 28,'5! J 1006 
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Good 
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Fair 
Average 
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YELLOWFIN [formerly Bluefin) 

(5108) Mono Wayne Morris-Adrian Booth Oct. 14, ‘ (S)982 
Yes Sir, Mr. Bones (5019) Lippert All-Star Minstrel Show July 13,’ : (S)975 
You Can't Beat the Irish ( Brit.) Stratford Michael Dolan-Jack Warner Mar. 17,’ 

You Never Can Tell (132) Univ Dick Powell-Peggy Dow Sept.,’ . 989 
Young Scarface (Br.) M.K.D R. Attenborough-H. Baddeley Nov. 7,' " 1103 
Yukon Manhunt (5123) Mono Kirby Grant-Margaret Field July 12 (S)947 
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MOST ADVANCED TEXTBOOK ON SOUND 
REPRODUCTION AND PROJECTION 








F. H. Richardson's 
—~  BLUEBOOK of 


| @ You wil find this edition the | 


most complete and practical | 
treatise of its kind and a sure | 


solution to the perplexing prob- 


lems of projection room routine. | SEVENTH EDITION — SUPPLEMENTED WITH 

The book is supplemented with | 

a comprehensive group of | SOUND TROUBLE CHARTS 
| TROUBLE-SHOOTING | 

CHARTS to help meet every | and ALPHABETICAL INDEX 

possible emergency in the pro- | 
| jection room. It also includes a | 
| lightning-fast index system al- | 
| phabetically arranged for swift | 
| easy reference. 











Over 700 pages. The only practical quide to 
good projection and quick trouble-shooting. 


ORDER TODAY ~ $7.25 POSTPAID 
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ROCKEFELLER CENTER (290) weow YR Ciy ¥ 








THIS WEEK’S 
BACK PAGE 


THEY’RE LINING UP 
from coast to coast 
as DEATH OF A 
SALESMAN goes 
into general release. 
Below, see crowds 
streaming into hold- 
over showings at 
Boston’s Astor. It’s 
happening all over. 





STANLE an ALL-SEEING EYE of the FBI re-enacts the 
DOLESMAN ; : capture of the century in WALK EAST ON 
FREDRIC MARCH , BEACON. De Rochemont shows how the 
SHORT-SUBJECTS 5 big spy ring was found and finished. From 


J. Edgar Hoover’s Reader’s Digest story! 


TARGET FOR TO- 
NIGHT! Luscious 


Marie Windsor 
makes hearts jump 
when audiences see 
her—and hearts 
stop when THE 
SNIPER eyes her... 
through the sights 
of his gun! It’s the 
Stanley Kramer 
Company suspenser ! 


oe 


FRENCH LEAVE! Dana Andrews 
spends lucky two weeks in Paris 

with Marta Toren, filming for- 
GENE’S COMING YOUR WAY with Championand _ eign background for ASSIGN. 
all his troupe on his cross-country p.a. junket. MENT—PARIS, the Paul Gal- 
Show Autry fans his latest adventures in THE _ lico Satevepost exciter behind 
OLD WEST when he rides into your town. Europe’s hottest news story. 

















EQUIPMENT 






e FURNISHINGS ¢ DESIGN ¢ PHYSICAL OPERATION ¢ MAINTENANCE 
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Add this MONEY-MAKING feature to your bill 
o oO 


Die 


When vou install vour choice of vending equipment 
to sell Coca-Cola, vou convert a few square feet into 
a nice round profit. Your patrons enjoy good enter- 
tainment. They also enjoy lhe pause thal refreshes 
with ice-cold Coca-Cola. So, vou can offer a double 


feature that means extra profit for vou. Best of all, 





ho additional OV erhead is required, For the moneyv- 
making details, write: The Coca-Cola Company, 


P.O. Box 1754, Atlanta, Georgia. 








MOTIOGRAPH 


presents 


THE LOWEST COST, LARGE SCREEN 


THEATRE TELEVISION 





WHY YOU NEED TV 
Long lines stand for hours, then pack 
to the doors those theatres with TV. 
Hundreds buy standing room, thou- 
sands are turned away. You'll be 
booking the exclusives on Broadway 
stage plays, top sporting events, musi- 
cals, operas, ballets and a wide variety 
of other attractions, just as you buy 
pictures. Increased admission prices 
ordinarily offset the moderate program 
costs which will be even lower as the 
number of installations increases. 


ON SALE: j 
fun) “tien vith ih 


\im 
NOW IS THE TIME 
Leading exhibitors admit that every 
theatre will have to install TV. Do it 
NOW, before your competitors, and 
get the money. 


Most areas already have TV relay fa- 
cilities (coaxial cable or microwave). 
AT&T is expanding facilities as 
required, 
eeee 

GUARANTEED 90-DAY DELIVERY 
Order NOW, while available, and 
avoid waiting years for delivery. 
See your Motiograph dealer or write 
for literature. 


motiosRael Inc. 





7 
1431 West Lake Street, Chicago 24, Illinois 
Finest Motion Picture Equipment 
for Over 50 Years 
PROJECTORS + SOUND SYSTEMS « THEATRE TV 
PROJECTION LAMPS « IN-CAR SPEAKERS 
MOTOR GENERATORS 


BETTER THEATRES SECTION 


BRIGHT, CLEAR, FULL SCREEN PICTURES OF ANY SIZE 
UP TO 24 FEET WIDE AT ANY THROW UP TO 150 FEET! 


The Longest Throw and the Largest Picture 
of Any Direct System 


THE ONLY DUAL PROJECTION SYSTEM 
Avoids Refunds! 


Both optical assemblies and power supplies are combined 
in a handsome, compact, light-weight cabinet which can be 
located at the rear of the auditorium or front of the bal- 
cony. It is unnecessary to relocate any booth equipment 
to accommodate the small control panel and combination 
tuner and monitor. 

Lower, safer voltage limitation (30,000 volts) and highly 
efficient optical assembly permit the use of a longer-life 
tube which costs only one-tenth as much. Operating costs 
are no more than for your regular projectors. Installation 
costs 1/3 to 1/5 that of other systems. 


EASILY OPERATED BY YOUR PROJECTIONIST 


No other technicians required, as with intermediate-type systems. 


FULLY GUARANTEED FOR ONE YEAR 


Installation supervision and regular 


INSPECTION AND SERVICE 
by ALTEC SERVICE CORPORATION 


and any necessary replacement parts, cost-free for one year. 





Mettedina Tasiesewerd om ee 
~ $8 a aiid 
oth re ’ 


@ Outside the theatre, light merely helps to get your patrons 
in. Inside, however, light on your screen is literally the whole 
show. It alone must fulfill the expectancy of gripping scenes... 
startling close-ups...of color gloriously revealed in costume and 
setting — all the elements of PERFECT ILLUSION. 


If yours is one of the large percentage of inadequately lighted 
indoor theatre screens, ask yourself: Are my lamps aligned and 
in proper trim? Electrical equipment in good working order? 


Screen reflectivity within the limits of recommended practice? 


Remember, “NATIONAL” projector carbon lighting costs less — 
and means more — than any other exhibitor expense. Don’t wait 
for the box office to remind you that something is wrong. 
“NATIONAL” Projector Carbon Distributors and our Lighting 
Specialists are always available to make specific recommendations 


for improving the light on your screen. 


BUY NationaL PROJECTOR CARBONS... for brighter screens 
.--for bigger box office 





Nationa are tered trade-mark of 


Us Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 


District Sales Office Atlanta, Chicago, Dallas. Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 


MOTION PICTURE HERALD, FEBRUARY 9, 1952 








“Jewel-Box Setting 


for First-Run Pictures” 


Designed and decorated by Alfons Bach, the new Ridgeway 
Theatre in Stamford, Conn. is rightly featured as a 
“Jewel-Box Setting for First-Run Pictures.”’ Inside and 
out, this newest addition to the Ridgeway Center community 
development reflects today’s trend toward true luxury at 
popular prices. 


Heywood-Wakefield TC 706 ‘‘Airflo Rocking Chair Loges’’ bring true, 
easy chair comfort to the premium-priced loge section. In addition to 
luxurious steel coil springs in seat and back, the exclusive spring-base 
action assures complete relaxation. 


The Ridgeway is seated throughout with Heywood-Wakefield chairs. 
“*Encore’’ model TC 701 brings Orchestra patrons the added comfort of 
padded arms and steel coil springs of exclusive Heywood-Wakefield de- 
sign for both seats and backs. Note the interesting but unobtrusive wall 
treatment, and how staggered seating assures unobstructed sight lines. 


BETTER THEATRES SECTION 


Heywood-Wakefield Comfort 
Pays off at RIDGEWAY 


The experience of Nathan V. Steinberg, 
Veteran New York Exhibitor, proves 
once again that the extra comfort of 
Heywood-Wakefield seating is a sound 
investment on every count. For the pa- 
trons’ opening night enthusiasm has 
carried over in the form of continued, 
steady attendance—with the “‘Rocking 
Chair Loge”’ section filling consistently 
at 15¢ premium over the orchestra ad- 
mission. 

Find out for yourself how much the 
extra comfort of Heywood-Wakefield 
seating can do to help today’s fine pic- 
tures build box-office profits. Get in touch 
with your nearest Heywood-Wakefield 
representative — or if you haven’t re- 
ceived your copy, write to Menominee 
for the new catalogue showing the com- 
plete line of Heywood-Wakefield seating 
in full color. 


ada 


j HEY WOOD- 
WAKEFIELD 


EST. 1826 


Theatre Seating Division 


MENOMINEE, MICHIGAN 


SALES OFFICES IN BALTIMORE 
BOSTON, CHICAGO AND NEW YORK 
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THE RCA In-Car SPEAKER 
IS FIRST IN ITS FIELD 


..in better quality ...in longer 
life with lowest maintenance 
costs... in popularity (More 
RCA In-Car Speakers are used 
in Drive-ins than any other make.) 








SEE YOUR NEAREST INDEPENDENT RCA THEATRE SUPPLY DEALER FOR COMPLETE INFORMATION 


THEATRE EQUIPMENT 
RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. WN. J. 


In Canada: RCA VICTOR Comoony Limited, Montreal 








for FEBRUARY 1952 


GEORGE SCHUTZ, Editor 





EDITORIAL INDEX: 
THE LEE, FORT LEE, N. J. (1200 seats) 
GETTING INTO THE DRIVE-IN BUSINESS 


. beginning a series of articles on drive-in project organization, physical 
planning, and operation primarily for persons without experience in the drive-in 


field. 


METHOD IN MANAGEMENT a — Drive-In 


Promotion Folksy - - - - - - a See 
FEBRUARY MANAGER OF THE MONTH - 


THEATRE SALES department: 
Catering Profitably to Drive-In Appetites 
The Vender-Vane: Market News 
ON THE HOUSE department: The Industry Faces Up to the 


Need for Modernization; Mask Elimination Takes Engineering, 
Not Gadgeteering 


THE NEEDLE'S EYE, Projection en A Simple Way to 


Test Projection Efficiency - - - aes 


THEATRE TELEVISION EQUIPMENT (a —_ Part 6—Para- 


mount 35mm Intermediate System 


ABOUT PRODUCTS 





. 


Sette Mbeatre is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 
appears in March, issued as Section Two of Motion Picture Herald. 


WW 
Co se 
J 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100; RAY 
GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN 
FARLEY, Midwest Representative; HOLLYWOOD: Yucca-Vine Building, Granite 2145. 








In the Drive-In’s 
Nineteenth Year 


In a couple of months 
the drive-in division of the business will 
again be in operation nationally, continu- 
ing—with some further expansion—a ser- 
vice nineteen years old come July. 

Back in 1933, the idea of exhibiting mo- 
tion pictures to an audience seated in au- 
tomobiles struck many—perhaps most—of 
us as at best a transient novelty. A picture 
too big to be adequately lighted, viewed 
distantly through a windshield, and seen at 
all only with difficulty by persons in the 
back seat! What the scoffers overlooked 
was the tremendous influence of conven- 
ience on choice of recreations. 

That the idea of the drive-in theatre did 
not spread substantially until 1947 was due 
to the war. The in-car speaker previously 
supplied what had been lacking for growth. 
But there wouldn't have been any in-car 
speaker if the idea hadn't had the inherent 
vitality to persist in spite of handicaps. 

Except for individual sound reproducers, 
which merely solved a problem external to 
the function of a drive-in, the technical 
conditions haven't changed much. Yet well 
over 3000 drive-ins will be attended by 
some 300 millions of people this year. 

Booking procedure too well known to be 
specified here, indicates that the drive-in 
field hasn't grown and prospered because 
of its screen attractions. Nor because of 
the hot dog, either—the torrid terrier can 
be had most anywhere. But whatever the 
drive-in offers by way of pastime, it sup- 
plies with a maximum of convenience. 

Television, a young medium artistically 
crude and technically limited, is doing all 
right with the same natural advantage. 


Tat is an asset which 
the regular motion picture theatre can only 
approach, never equal. But it is the reg- 
ular theatre alone that allows the motion 
picture to employ its full capacities as a 
teller of stories. This is its great and mani- 
fold advantage, to be exploited with the 
highest standards, with the steady tech- 
nical progress, owing to an art that is prac- 
tically unlimited in dramatic scope. 

Paul Raiborn, vice-president of Para- 
mount Pictures and head of its television 
operations, recently said in speculating on 
future film grosses: 

"Theatres can change technically, too, 
and when they realize their potential in this 
regard to produce emotional effects which 
can't be produced elsewhere, the present 
crosses will probably look rather small." 

What are we waiting for? —G. S. 
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Picturing and describing the new 1400-seat 
Lee theatre in Fort Lee, N. J., located just over 
the George Washington Bridge from New York 
City’s upper Manhattan, now patronized by 
New Yorkers and Jerseyites from a wide area. 
The theatre is an operation of B. S. Moss 
Theatrical Enterprises. 





























Architects: 
ROCHE & ROCHE, New York 





Mechanical Engineers: 
GRADY & MEYER, Teaneck, N. J. 








Consultants to Moss Theatres: 
BEN SCHLANGER and WM. A. HOFFBERG, New York 


SCREEN 























Acoustics Engineer: 
EDWARD CONTENT, Stamford, Conn. 








LEGEND OF LONGITUDINAL SECTION: A—Projection Room; 5—Transformer Vault 
and Battery Room; C—Outer Entrance Area; D—VESTIBULE (or Lobby); E—FOYER 


CONSTRUCTION AND PLAN: Witt 





HUNG PLASTER. CEILING -—> 








~DUCT DUCT 
TRANSVERSE SECTION INDICATING FRAMING 


ranstormer 


ead 


FRONT AND ENTRANCE: The 
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Basic Operating Needs 


PHOTOGRAPHY BY JOSEPH W. MOLITOR 


LOBBY-FOYER: 


eating a TY 





APPROACH SCHEME: Thx 


Turaliy treated a4 ) 
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THE AUDITORIUM: Dealt with exclusively « mponent of the 


motion picture exhibition machinery auditorium of the Lee is 

»d and finished without any concealment of that function. A 
3 t extends to a height of about 6 feet along the sides; this is 
ak ‘'Plankweld,’’ a '/4-inch veneer, which i 


Tes 
ira 


furring. Else- 
° battens 
The ceiling is sanc ish hard pla it was 
Ous Operation To prevent seams aque Tf different 
The baloncy soffit and fascia are 


where walls ¢ ertorated n 


acoustic 
angled laterally for further sound control. 
itica i 3, ''Plankweld" is used 
main side walls 

t form the im- 

ith screen 

fore the 

able; the 

ile the 

). A 
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> edge 

nter- 

j Approximately 
r. With a three-bank, five- 
n American "'Bodiform" 
taggered in 

on sightliness 
he balcony rises 
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Not so easy to build a drive-in now, of course—but 
for those who may, and in anticipation of more 
lively expansion of the outdoor field, this article be- 
gins a series primarily for those who will want to be 


sO YOU WANT to build a 
drive-in! Starting with that assumption— 
for there must be quite a few persons both 
in and still outside the theatre business who 
contemplate getting into the drive-in field 
now or later—the series of articles here- 
with introduced will endeavor to supply, 
as simply as possible, some practical advice 
derived from what the writer has learned— 
and unlearned—about it over a period of 
years that just about spans drive-in history. 

At the moment—and for how much 
longer no one, we believe, can tell—the 
number of drive-ins that can be built in the 
United States is severely limited by restric- 
tions on certain materials imposed under 
the National Defense Act. Of these ma- 
terials—basically aluminum, steel and cop- 
per—only copper is the absolutely indis- 
pensable one. So long as the current regu- 
lations of the National Production Author- 
ity allow only 200 pounds of it to be pur- 
chased for such a purpose as that of a thea- 
tre, a new drive-in cannot be adequately 
equipped for sound and lighting unless 
specific permission to buy the required 
amount is obtained from the Government. 

That is the official state of affairs at 
present; however, the National Production 
Authority does consider applications for the 
necessary critical materials, and it has been 
approving a few of them on the merit of 


BETTER THEATRES SECTION 


GETTING INTO THE 
DRIVE-IN BUSINESS 


By WILFRED P. SMITH 


Owner-Operator of the Garden Auto-Torium, Ledgewood, N. J. 


I. First Steps in 
Developing the Project 


particular circumstances. And as we have 
remarked, no one knows when industrial 
and political conditions may change suffi- 
ciently to bring about an end of these con- 
trols. When that occurs, the drive-in field 
quite probably will resume the expansion 
underway when controls when into effect. 

While it is hoped that some people al- 
ready operating drive-ins will get something 
of value out of these articles, they pri 
marily address persons without any experi- 
ence in outdoor operation. In fact, we are 
going to take the position that the reader 
may not have had previous interest in thea- 
tre operation of any kind. This article 
therefore starts with the project while it is 
still just an idea. 

Your first step is to familiarize yourself 
thoroughly with the area which you think 
is a likely one for a profitable drive-in oper- 


ation. Why does it appear a likely one? 
Perhaps you have noted that it contains a 
preponderance of wage earners and small- 
salaried “white collar” workers of pretty 
steady employment, with a plentiful sprin- 
kling of young folks, including teen-agers 
and small children. 
right track. 

Unless the section is an unusually popu- 


If so, you are on the 


lous one, you will not want to locate your 
drive-in within ten miles of another one, 
while even that distance is open to suspicion, 
suggesting that you recheck your original 
observations regarding the character of the 
population, with special attention to the 
number of young married people with small 
children, and their economic status. ‘They 
shouldn’t be people of means, but they 
should have the wherewithal to go out 
once or twice a week in the family auto- 





Ballantyne’s Outstanding, New 


* IN-A-CAR 


Dubl-Cone srcaxtr 


BUILT TO OUTLAST 
ANY OTHER SPEAKER 


Stal 


Dub'l-Cone speaker is 
a revolutionary new development 

irive-in-theatre in-a-car 
ffers features never 
before ind in any speaker, re 
g f In fact, Ballan 
ty bring ll of these fea 
tures t no greater than 
3 of-the-mill 
1arket today 
speaker will 
ther speaker 


Ballantyne 


peakers. It 
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engineering 
in theatre a 
field 
and qual 
i The Ballan 
offers all of the 
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COMPLETE PACKAGED 
EQUIPMENT FOR 
DRIVE-IN-THEATRES 


r of package 


theatre 


t Ree } \la And 
a completely prefabricated screen 
tower 





IMPORTANT NOTICE ABOUT 
GOVERNMENT RESTRICTIONS! 
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the 

drive 

exact ans 

requiremer 

weights ar 

you can conf m to gover 
restrictions ay 
free' New restrictions 

April 1 Act today! 








* Trade Mark 
Registered 
Patent 
Pending 


FEATURE 1 — The sensational Dub’l-Cone 4” Speaker (Fig. 1, A). 
Consists of two cones, one superimposed over the other with a 
3/16” air space between. The outside cone for protection, the 
inside for projection, of sound. Both cones are completely weather- 
proofed by the latest methods 
The sun can dry or bake out, water can soak, and the outer cone 
can go to pieces without damage to the inner cone. 
If the outside cone ever becomes destroyed it can be replaced with 
a new cone and ring by the drive in theatre owner in a few seconds 
and have a new speaker for less than 20 cents 
FEATURE 2 — INCOMPARABLE QUALITY SOUND. Has a Heavy 1.47 
ounce Alnico 5 Magnet (Fig. 1, B) which gives 2 to 3 times the 
power of earlier magnet materials. This plus the sounding board 
effect of the protective cone and air space produces sound that is 
more completely developed in the lower frequency than ordinary 
speakers and gives a full round tonal effect to both music and 
voice. The life-like sound reproduced by this speaker more closely 
resembles theatre sound than anything heretofore available 
FEATURE 3 — Aluminum Voice Coil (Fig. 1, C). The Voice coil is 
aluminum will not swell, warp, or buckle. Retains its shape 
thus maintaining the vital delicate air gap around it 
FEATURE 4—Alumizite treated diaphragm. (Fig. 1, D). Impervious 
n dampness, sun and heat. The only speaker on the market, 
with treatment of any kind at this vital point 
FEATURE 5 — Die Cast Aluminum Case in two tone finish. The 
case is die cast of aluminum for strength, lightness, and durability, 
and has a beautiful two-tone finish. Both colors are double-coated 
and each coat baked on. It is truly the most beautiful speaker on 
the market. The junction box is also finished in the same two- 
tone effect 
FEATURE 6 — Every point in a speaker that can be attacked by 
water or dampness has been protected in the Ballantyne AX Series 
Dub'l-Cone Speaker 
OTHER OUTSTANDI FACTS about the DUB’L-CONE SPEAKER — 
e Ali metal parts are zinc-plated by a special process 
® Cones, gaskets, and dust buttons are treated with a fungus and 
weatherproof lacquer approved for use on Signal Corp equipment 
Gaskets are punched out of solid beaverboard to eliminate split- 
! ften happens with laminated i 


to rain 


g as « hipboard normally used 
A Brass dust collar completely eliminates any possibility of cor- 
rosion 

A high quality 
The junction box transformer is varnish impregnated to guard 


moisture 


enclosed, wire-sound volume control is used 


against 
The AX Series Dub'l-Cone speaker is available with or without 
j 


downlights, and with straight or coiled cords 


BALLANTYNES COMPLETELY 
PREFABRICATED SCREEN TOWER 


ll the requirements of 
yn order 

a skill 

completely 

tower for 


Bureau of 

Grades and Inspection 

The entire structure 

8 concrete foot- 

sss braced for maximum 

and designed to with- 

ur wind load. The entire 

screen area and vered with shiplap for 

added strength protection to the picture screen. A 

transite screen f x, over shiplap insures flat picture sur- 

face. / m t are pre-cut and drilled for quick and 

Complete plans for erection are furnished 

to your drive-in site on company truck 

For low cost, rigidity, durability, and easy erection you can’t 
beat the Ballantyne Prefabricated screen tower 


THE BALLANTYNE COMPANY 


1707-17 DAVENPORT ST., OMAHA, NEBRASKA, U.S.A 


easy assembl 
Shipped complete 


mobile, jalopy or better, kids and all, for a 
good time. 

Generally speaking, a drive-in drawing 
area can be reasonably considered to extend 
about ten miles in any direction from the 
theatre. Naturally, the actual distance in 


a certain direction may vary from that of 


inother, according to the highway system 
of the region. Ten miles isn’t much of 


a distance on a main road of four or six 
lanes; it can be quite a distance, however, 
where several more miles of bad roads lead 
ing off it are required to get people from 
homes. 


and to their 


hen again, a city dominating the area 


may be large enough to put considerable 
pressure on part of the recreational traffic 
On the 


area of a 


toward one direction or another. 


whole, however, the drawing 


drive-in is likely to include the city it is 
plus well populated districts within 
These should 
50,000, and had better 


75.000. tor 


near, 


ten miles of it localities 


idd up to at least 
amount to at least a drive-in 


ot ygood standards and average car ca 
ty. 

Average capacity is about 600, and an 
operation of good standards isn’t likely to 
protitable with a much lower 
400 cars as a 


American 


prove 


one. 


he writer regards prac 


ticable minimum. A typical 
town which, with its immediately surround- 
15,000 families, 


700. 


ing rural area, has around 


a capacity ot trom 600 to 


sugvests 


Study of the economics, cultural character 


and recreational habits of the region would 
advise as to whether it should tend toward 
the lower or higher side. 

In thus arriving at a reasonable capacity, 


calculate not on the basis of average patron 


age, but rather according to potential peak 
weekend nights, 


ittendance. It will be 


certainly Saturday (weather permitting), 
probably Friday, and in most communities, 
likely also that 


will be depending on to give you your net 


very Sunday nights, you 


pront. 


DECIDING ON A SITE 


into the location of the 


Betore 


site let us see how much land you are going 


vominy 


to need—the best location of all may be 


one where can’t get enough ground. 


You will probably have to look tor from 


you 


an aver 
600 


ten to twelve acres; at any rate, 


iwe capacity, or one of about cars, 


requires close to twelve acres for an efh- 
cient layout. 

You might do with less, but we shouldn't 
acres for around 600 


advise it. ‘“Lwelve 


cars allows a good-sized entrance drive, 
one not less than 30 feet wide, and an exit 
drive of at least 40 I drive 


teet (the exit 
wider than the entrance because 


sh« uld be 
cars are then moving faster ; moreover, usu- 
ally there are two lanes of departing trat- 
ample width to 


fic, and there should be 
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MIGHTY ‘90’ 


75—130 Ampere 
High Intensity 
for all the largest indoor 


* \ theatre screens and drive- 
every exhibitor~ 


at 


MOGUL 


45-70 Ampere 


his own preference, in eee 


for screen widths up to 
24 feet. 


but in makes 


UTILITY 


46 Ampere 
High Intensity 


projection lamps the for screen widths up to 


20 feet. 


vast majority prefer uruty 
oe | / One-Kilowatt 


40 Ampere 

High Intensity 
for screen widths up to 
18 feet. 


PORTABLE 


18 Ampere 
Low Intensity 
for screen widths up to 
12 feet. 


under & - JUNIOR HIGH 
serv yce- 
30 Ampere 
High Intensity 
for 16-mm projection on 
screens up to 16 feet wide. 


+90": 

might) ns rors: 

—. e 0 ee o retiec 
e titer?! Lames rect , 

prcnce cone Se [) Pernt ananeet : Strong also produces a line of de- 


Owen engneonssoee : pendable rectifiers which includes one de- 
vampss signed especially for use with each lamp. All 


wat ; assure smooth output current, long tube life, 
E! ° . 

a , low operating temperatures, and flexibility 
cur & STATE if in control. 


. 


MORE DEALERS SELL STRONG-MADE LAMPS THAN ANY OTHER MAKE 


THEATRES SECTION 





RAYTONE HAS EVERYTHING! 


PROJECTION EXCELLENCE — 
WEATHERING ABILITY — 

A NATURAL 

QUALITY 


Vow Distributed Nationally 
Proven ability to reduce maintenance costs 
has made this product a favorite with ex- 
hibitors all over the country. For asbestos, 
wood, metal, concrete. 


AVAILABLE THROUGH YOUR LOCAL 


THEATRE SUPPLY DEALER 
SCREEN CORPORATION 


165 CLERMONT AVENUE * BROOKLYN 5S. NEW YORK 


20 YEARS of EXPERIENCE in MARKETING SCREEN PAINTS 


SEATING in the MODERN MANNER 


Now for the first time a single 
custom-built chair is offered in 


32 DIFFERENT 
MODELS 


16 different construction combinations 
in retractable or conventional type 
Production economies permit 
THE GREATEST CHAIR 
VALUES IN HISTORY 


Free planning service. 


Also inquire abovt 
IDEAL CHAIRS 





or DRIVE-INS 





NY 


Mich. 


COM 


deal chairs. 


513 Ann 
Please se” 
NAME 
THEATRE 
STREET 


CITY and ST ATE 


allow for safe turning into the highway or 
a side road leading to it.) 

The acreage should be sufficient to pro- 
vide for overflow attendance. Such stor- 


| age area requires around an acre per hun- 


dred cars. That figure takes into consid- 
eration the possibility that patrons waiting 
to be admitted may get impatient and de- 
cide to leave without seeing the show. They 
must be so systematically parked in the 
storage space that they can move out and 
reach the exit drive or road. (These pro- 
visions, and others of the plan, will be de- 
tailed later with illustrative drawings; 
they are indicated here only as they bear 
on site selection). 

Having determined approximately how 
much land you will need, you are ready to 
come to a decision regarding property on a 
suitable highway. Naturally, you may 
have been looking around from the begin- 
ning, so that by the time you have gathered 
social statistics on the community, you al- 
ready have your eyes on a piece of property 
or two. Don’t, however, get the cart before 
the horse by committing yourself financially 
on a tract of land before you have assured 


| yourself on the other factors which we 


have pointed out. 
STUDY TRAFFIC PATTERN 


The site will of course be on or near 
an important highway. Whether it should 
be on or off the artery depends primarily 


| on traffic conditions. ‘There are situations 
| in which a good side road offers a better 


entrance to a drive-in because there is no 
high-speed traffic on it. A drive-in so lo- 
cated should be readily seen from the main 
highway, however. 

The ideal location, other things being 
equal, is one which presents no cross-traffic 
problem, either for entrance or exit. Sel- 
dom is this possible without resorting to a 
side road site. If the latter isn’t avail- 
able, the next best choice is a location 
which, while advising an entrance on the 
main highway, permits an exit on to a side 
road which leads to the highway and, pref- 
erably, also to secondary roads suited to 
the direction of at least a sizable number 
of the departing patrons. 

This matter of traffic hazards and incon- 
veniences can take on all sorts of aspects; 
their possibilities are so various that what 
all may be, and what to do about each, 
could not be pointed out in an article. The 
dasic conditions that one should seek to 
provide are given in the preceding para- 
graph; to this we can only add that the 
trafic pattern should be given thorough 
study before final decision on a site is made, 
no matter how desirable it may immedi- 
ately seem otherwise. Conditions requir- 
ing a motorist to cross trafic in order to 
enter or leave a drive-in are critical; they 
can discourage a lot of potential patronage. 

Where the site is highly desirable from 
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every point of view except a cross-traffic 
situation, it might be possible to get the | 
highway authorities to allow tarffic signals 
to be installed. That would be unlikely, 
but you could give it a try. 

Now let us say that you have found 
property of about the size you need, on a 
highway importantly serving the area. You| 
will of course learn as soon as possible of 
its availability and cost, and the tax assess- 
ment on it in its unimproved condition. 

Almost a concurrent step is to find out | 
from the highway commissioner what his 
attitude toward a development 
which is going to affect traffic conditions at 
this point of the highway. Sooner or later 
you are going to have to deal with him in 
planning your entrance and exits, so you 
may as well make his acquaintance early in 
the project. 


may be 


DRAINAGE PRECAUTIONS 


So far, we'll assume, everything is okay. | 
Now let’s take a closer look at the property. 
You hardly would have regarded it as suit- 
able if it had been virtually a hill. It may 
be rolling, or sloping gradually in a certain 
direction, without meaning too much of a 
job of earth-moving. In fact, you prob- 
ably could take advantage of the slope. | 
What is more critical as a factor of suit- | 
ability is how the land lends itself to good 
drainage. 

Investigation of drainage conditions| 
really should be done with a civil engineer, 
practical road-building ‘‘engineer” 
(whether or not he has a college degree 
isn’t important). We know of quite a few 
instances in which failure to take this pre- 


or a 


caution has greatly increased the cost of 
construction unnecessarily, and even com- 
pelled expensive alterations afterwards. 

Neglecting to carry out this important 
detail, you may have “to live” with your | 
drive-in in a more or less wet condition for | 
many years to come, unless costly drainage | 
facilities and pumping equipment are in-| 
stalled. 

Your engineer can advise you if it is! 
practicably possible to change certain ele-| 
vations and divert water in a better direc- | 
tion. He may, in fact, see how you could 
effect a substantial improvement over 
mother nature’s way of doing it. Every 
drive-in site is of course different in some 
degree from every other one. In any case, 
you must have good drainage—before pur- 
chasing, or even taking an option, get the | 
facts of the property on this point. 


THE ZONING PROBLEM 





Satisfied that the land is well adapted ty 
your project, you will need to know | 
whether any zoning laws prohibit construc- | 
tion of a drive-in on it. Again, you well | 

(Continued on page 29) | 
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DRIVE-INS... 


SPEED TRAFFIC 
AND PARKING... 
CUT OVERHEAD... 


with Poblocki’s NEW 


NOW, the Traffic Help you've been wait- 
ing for. Eliminate the need for costly, 
hard-to-get personnel. This portable con- 
trol sign directs your theatre traffic 
where you want it, when you want it, 
all for the cost of a few cents worth of 
electricity per week. 


In all instances, the man who serves 
each car with speakers, can fill the ramp 
and move control sign. This will save 
one man’s time and do a more positive 
job, thereby paying for itself in an ex- 
tremely short time. Each drive-in can 
use several signs — any place within 
drive-in to control traffic, identify con- 
cession and on outside to sell program, 
identify entrance. 


Vibration service — incandescent lamp 


WRITE TODAY FOR 
FURTHER INFORMATION! 


ra 


covered with color hoods (under sign) 
flashing on and off at 4 different se- 
quences to attract attention. 


Engineered illumination provides great 
visibility . . . Extremely rugged and im- 
pervious to high winds, yet light in 
weight for easy handling . . . handsome, 
eye-catching, all-metal construction .. . 
has already proven highly practical in 
actual drive-in operation. 


Custom Built Slides — Each operator can 
have plexiglas sign panels to suit his 
particular needs. The sign is equipped 
for easy insertion, can be changed in 
less than 1 minute, and is so arranged 
that it can be used as a 

single face or with sign on 

both sides. 





INEXPENSIVE e 


To count is to control 








K-HILL “Drive-In Theatre” Traffic Counter 


ACCURATE e 


QUICKLY INSTALLED 
To control is to profit 

KNOW FOR SURE 

How many cars are in- 
side. 

How much space is 
available. 

How many sandwiches 


to make. 
ee ae How much corn to pop. 


How many tickets are 
sold. 

; How each day’s total 

compare. 


BE SURE 


Note tubes on each side of 
ticket office. Counter inside 


REGISTERS EVERY CAR 


— 


Send for complete information or contact your jobber 


K-HILL SIGNAL CO., INC.—unricusvitte, on10 





BILL SMITH INVITES 

YOUR QUESTIONS... 
Questions about drive-ins submitted to Mr. Smith 
by mail will be answered as promptly as possible 
in this department. The name of the person send- 
ing the inquiry wil not be published. Letters should 
be addressed to Better Theatres, Drive-In Depart- 
ment, Rockefeller Center, New York 20, N., Y. 








OUTDOOR 
REFRESHMENT 
\ SERVICE 
from Coast 
to Coast 
over '/, Century 


Refreshment 
Service for 
DRIVE - IN 
THEATRES 


Phone 


> 
os 
— 


SPORTSERVICE CORP. 
SPORTSERVICE BLDG. * BUFFALO, N.Y 





method in 
Management vihineeatotin 


exploitation equipment 


housekeeping & maintenance 


and related activities 








Making Drive-In Promotion Folksy 


nature of a know than have them drive out to your 
may theatre only to find it closed. ‘That doesn’t 


By PEARCE PARKHURST t fits easily into. the 


its Auman nature, it we 
Manager of the Lansing Drive-In, Lansing, Mich . > i , clos 
build good-will—that isn’t folksy. 


say SO. 
At the Lansing drive-in, when we close Also, before leaving for the South in 


rags to keep December, we sent a Season’s Greeting 


n the tall we still little g 
tantly aware that there is card to everyone on our mailing list. It 


desk calendar with 


the not-too-distant future. For — special markings for all the holidays and 
birthstones of the month. 


the people cons 
Lansing drive-in and that it will be re included a metal 
opening i 
n ad for one week atter the flower and 


example, we ran an ad 
we closed last fall, not only to tell then Then we arranged for a 6-inch news 
we had closed, bu vet ina plug for our paper ad to be run the day before Christ- 
April opening tor advertising that las, and 
nouncement for Christmas day, both ex 


a local radio station spot an- 


] } ee 1 
you are closed to let then 


taneous Wal 





Ss soon is 


lothes Watch your 7| 

of our Blessed Event Party A Southern drive-in greets its patrons at Christmastime—how Mr. and Mrs. Art Waters 
: . decorated the entrance to their theatre at Dania, Fla., last December. Note the ‘reindeer,’ 

Phat's the folksy ene ‘aan which Mr. Parkhurst, in his accompanying article, explains are Mr. Waters’ own Southern version. 
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tending Christmas greetings and mention- 
“gala reopening” in April. They 
carried a theme of the stars of Bethlehem 


ing our 


instead of seeing “the stars under the stars 
at the Lansing drive-in.” 

Public efforts of this 
maintain a friendly interest and they pay 
off, in box-office 
during the following season. 


relations type 


our experience, at the 


MAKING IT PERSONAL 


Nor is it well to let a season just peter 
out in the fall. We ended our 1951 sea- 
son in a veritable “blaze of glory” by 
means of a special late campaign designed 
to beat even the attendance records in 
September. The campaign started off with 
a big ad in Sunday’s paper announcing a 
wager between the owners of the theatre, 
(yours that at- 
during the last the 
greater than that of any 


and the manager truly ) 


tendance week of 
season would be 
August. I 
bet it would be greater. 

The stunt had human appeal. 
built it up on that basis. Copy went into 


week since was the one who 


And we 


the circumstances leading to the bet, con- 
versations between myself and the bosses, 
Copy 


of course also worked in plugs for the 


and so on—making a human story. 


three fine programs scheduled for closing 
week. 
During the people 


that week we let 


know how the contest was going—giving 
them a personal participation feeling. On 
Monday and Tuesday a newspaper ad car- 
ried a graph with a head cut of me, indi 
how I was coming along on my 
Wednesday's ad 


indorsement of the midweek 
our deputy sheriff, with a photo of him 


cating 


bet. carried a_ personal 


program by 


again, human interest stuff, to which was 


added, on Thursday, an ad with a picture 
of the staff 


win the bet. 


rooting for the manager te 


Friday's copy featured a picture of me 
in the theatre jeep that was going to take 
$1000 bet 


us south (presumably on the 


we hoped to win), with a rear tire sign, 


“Florida is wonderful and so is the Lans 


Mich.” 


their town adver 


ing Drive-in Theatre, Lansing, 


Home folks like to see 


tised in other regions. Saturday’s news 


paper copy carried a photo of the tower 
with an appeal for a 


Parkie 


attraction sign 
that 


and 
sell-out night to make win 
his bet! 

That 
August 


week with its fireworks display. 


last week was the biggest since 


with the exception of Labor Day 


HUMOR AND HUMAN-NESS 

On the following Sunday we ran an ad 
announcing the outcome ot the wager, sa\V- 
ing the theatre was closed for the season, 
and thanking the people for their splendid 
patronage. However, one half of the large 


BETTER THEATRES SECTION 


ad was devoted to the conventional thea 
tres in the Lansing area, naming the thea- 
tres and recommending them for the con- 
tinued enjoyment of movies. There was a 
ss 10 to a today- it’s 
signed oft, 


theatre 


line movie theatre 


U.S.A.,” 


friendly 


Movietime, and we 


“~ our 


will be 


Lansing drive-in 


watching for you next spring.” 
south we saw a real nifty 
New Castle, Ind. On 


the attraction board of the closed drive-in 


On our way 


along this line at 


was the copy, “Baby, it’s cold outside, so 
Thanks tor 


See vou all next spring.” 


let’s go uptown to a show. 


your patronage. 


That's in the spirit of drive-in operation 


common humanity rather than dignity, 


with a manner of direct friendliness, and 
vood humor. 

Selling the drive-in as a place for a good 
There are such im 


time has many sides. 


portant ones as (1) an from 
the highway that will make them want to 


(2) 


appearance 


come in, physical conditions inside 
so attractive they'll feel happy after they 
(4) 


extras before the show, such as rides, stage 


get in, (3) service with a smile, 


performances, etc., and (5) good presenta 
the 
food—these are 


good 


and 
all you have to sell. 


tion of screen attractions 


CREATING “PERSONALITY” 


But into all of this must be injected, 


for top results, a friendly personality 
which the theatre itself absorbs from the 
taken 
opportunity to produce that qual 
itv. As, for example, Mr. Mrs 
Waters did at their Dania last 


Christmastime. 


management. Advantage should be 
of every 
and 


theatre 


As one approaches this drive-in the eve 


is attracted by columns of trees at the 


entrance drive, and during the holiday 


with colored 
box offic e 


reindeer 


season these were bejeweled 
ove! the 


Claus 
version, 


lights. “Then was 


mounted Santa and 


southern 
Waters’ 


cherry 


at $f: Were, .. OF 


own conception, Santa being 
red swimming trunks with his 


belly 


bag of gifts being drawn by three dolphins 


round protruding, and he and _ his 

The Waters could have stopped there, 
but didn’t. The box-office was dressed up 
holly, 
was a decorated silvery Christmas tree. In 
front of the 


with candy canes and and_ inside 


box-ofice stood a live St 
Nick handing out free gifts to the young 
the There 


lollypops, comic books, etc., for the 


sters among were 
kids 
Well, 


too—a_ bis 


patrons. 


And was there a dog in the car? 
there was something for him, 
cuit bone! 

A little slogan which we use as a guide 
at the Lansing drive-in goes like this: 
making people 


happy. What a pleasure to be so engaged.” 


“Ours is a mission of 

I'ry to run your drive-in by that slogan 
and your drive-in, barring unusual condi 
tions, is pretty sure to pay off. 


ToRNADO. 


CLEANING 


Cuts Hours Off of 
THEATRE MAINTENANCE 


If you 
really knew the 
dollars saved by the one 
out of four theatres cleaned with 
aTornado— you'd order your com- 
bination blower-portable vacuum 
today! 

You'll be amazed at the speed 
with which box@s and debris can 
be blown to the front of the theatre, 
four rows at a ime. You get speed 
and savings too, when seats, stairs, 
floor and screen are easily Tornado 

\ vacuumed of their embedded dirt. 
Yes, you'll recover val- 
uable cleaning hours 
and with less labor. 


TORNADO THEATRE BLOWER 


A powerful blast blows trash, boxes, 
rubbish and dirt from under seats— 
four times farther and faster than other 
methods. Operator moves faster and 
with less fatigue 


and a Portable Vacuum 


Just reverse the hose, add the bag and 
the same unit becomes your portable 
vacuum. Operators move through 
aisles and seats without trouble 


Get more information on this faster, eco- 
nomical cleaning. Write for Bulletin 584 


GREER ELECTRIC MFG. CO. 


5102 North Ravenswood Ave., Chicago 40, Illinol> 


17 





Can You Afford to Throw 
Money Away to Keep the 


Air Fah in ate 
Theatre 7 


If replacing dead air is a costly, 
heat-wasting process in your 
theatre . you can cut these 
costs by simply replacing ordi- 
nary filters with new, revolution- 
ary RP D-O (Dust and Odor 
Removing) Filters. It's true 

D-O Filters will remove dust and 
automatically to 
. and 


odors too . 

provide refreshed air 

without heat waste! 
Write 


RESEARCH PRODUCTS CORP. 


Madison, Wisconsin 





THERE'S A WORLD 
OF SMARTNESS IN 
M-L UNIFORMS 


\\ 


Your staff will have 

that well-groomed, 
Johnny-on-the-spot 
appearance when Maier- 
Lavaty custom tailored-to- 
neasure uniforms are on the 
job. Hundreds upon 
hundreds of the nation’s 
most particular theatres are 
right now giving their 
personnel that “glamour 
with M-L quality 


us send you a 


touch 
uniforms. Let 
swatch-book of available 
materials. Do it today! 


Maden L away 


UNIFORMS 
/\N/N/ 


2145 LINCOLN AVENUE, DEPT. B, CHICAGO 14, ILL. 
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MORRIS ROSENTHAL 


Manager, Loew's Poli, New Haven, Conn. 


and re 
showman 


AGGRESSIVE 
sourceful 
ship, maintenance 
systematically gear- 
ed to high standards 
of physical opera- 


tion, and efficient 


use of the house 
staff these 


combined in a 


are 

dis- 

all-around 

proficiency in thea- 

tre management that wins the February 

Manager of the Month Award for Morris 

Rosenthal, Haven, 

Conn. 
Mr. 

with local newspapers and 

that 

are rather 


play of 


Loew manager in New 


Rosenthal has established relations 
radio stations 
amount to collaboration—his “‘plants” 
genuine news or entertainment 
Musicals at the Poli theatre re- 


sult in radio programs of related record 


material. 


ings, sometimes in quiz fashion (guess the 
titles), with passes as prizes. Developments 
in the motion picture industry, as well 


Poli attractions, are watched for angles of 


call 
and editors like them; 
example, when 
Mr. Rosenthal searched 
and found chef who 
great tenor a number of 
and a woman running an Italian 
restaurant who had been a friend—both 
of them good for newspaper interviews. 

A basic, consistent policy tends to blend 
institutional promotion and attraction ex- 
ploitation at the Poli. Yale’s dormitory 
radio editors are supplied news on pictures 
and the theatre, Ser- 
vice clubs are given passes for door prizes. 

Staff members are trained to do their 
jobs, and incidentally prepare for mana- 
gerially posts, by doing a variety of work. 
change attraction board letters, 
also lobby diseplays. In fact, as they pro- 
gress enough, they lay out the copy, and 
they are supposed to see that letters are 
always in good condition. When the porter 
and matron are out for dinner, ushers 
check restrooms and lobby for cleanliness. 

Service meetings are held regularly and 
staff members are instructed how to han- 
dle accidents, doctors’ calls, gate crashers, 
etc., and fire drills are given. Now and then 


local interest. Newspapermen those 
“local ends,” 
so, to cite one 
played the Poli, 


tor a 


angles 
“Caruso” 


“local end” 
had served the 
times, 


invited to see films. 


Ushers 


ushers are sent to newspapers with copy. 





Movie Biz Comeback Seen 


By MORRIS ROSENTHAL 


»ssip in recent months, 
those in the Connecticut 


est in the movies as a 
ost form of mass entertain- 


there has been 
box-office re- 

nidfiy to such out- 
attractions as Bo m 
Father's Little Div- 





EMORY LANE 





Elm City Chef Recalls 
Caruso as Great Eater 


the 
180, 


e has been over-emphasis 
r f some theaters in th 
ne exhibitor association 
» has pointed out that 


* a greater movie seating 





annecticut area 
Ss 


Three examples of the way Morris 
Rosenthal makes use of the news 
columns of New Haven papers by 
developing angles of local interest 
in attractions and industry affairs. 
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Index to products Advertised 
& described in this issue, with 
e Dealer directory 

e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following pages. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Adv. 
Page 


Reference 
Number 


|—Adler Silhouette Letter Co. . 30 
Changeable letter signs: Front-lighted panels for 
drive-ins (1A), back-lighted panels (1B), and change- 
able letters (iC). All dealers. 


2—American Seating Co...... . 30 
Auditorium chairs. NTS and direct. 


3—Anders Co., G. C..... ; . 40 


Carbon savers. Direct. 


4—Ashcraft Mfg. Co., C. S.... 30 
Projection arc lamps (4A), rectifiers (4B). Un- 
affiliated dealers and direct. 


5—Automatic Products Co. , 28 
Butter dispenser for popcorn. Direct. 


6—Ballantyne Co., The 12 
Drive-in speakers (6A), drive-in prefabricated screen 
towers (6B). Unaffiliated dealers. 


7—Bausch & Lomb Optical Co. 38 
Projection tenses. NTS, dealers marked * and un- 
affiliated dealers. 


8—Breuer Electric Mfg. Co. Pe 


Vacuum cleaners. Direct. 


9—Cali Products Co... ; ae Saat . 30 


Carbon savers. All dealers. 


10—Canada Dry Ginger Ale, Inc. 23 


Soft drinks. Direct. 


11—Coca-Cola Company, The 2nd Cover 


Seft drinks. Direet. 


12—Concession Supply Co. 30 
Drive-in playground equipment (12A), refreshment 
equipment (12B). Direct. 


13—Drincolator Corp., The 22 


Beverage dispensers. Direct. 


14—F & Y Building Service, The 34 


Architectural design and building service 


15—GoldE Manufacturing Co. 31 


Sand urns. All dealers. 


16—Griggs Equipment Co. awe 


Auditorium chairs. Direct. 


17—Heywood-Wakefield Co. ; 
Auditorium chairs. Unaffiliated dealers and direct. 


13—Icecreamolator Corp., The... ice Serco a ee 
ice cream machine. Direct. 


18—Ideal Seating Co. sarge 


Auditorium chairs. Unaffiliated dealers. 

4th Cover 
NTS. 
20—K-Hill Signal Co. ; 15 


Automatic car counter for drive-ins, Direct. 


19—International Projector Corp. 
Sound systems (19A), projectors (19B). 


21—Kollmorgen Optical Co......... 
Projection lenses. NTS and ail dealers. 


22—Kroehler Mfg. Co. pore 
Auditorium chairs. Unaffiliated dealers. 


23—LaVezzi Machine Works 


Projector parts. All dealers. 


34—Poblocki & Sons 
Projection carbons. Franchise dealers. 


25—Maier-Lavaty Co. ........... 
Uniforms. Direct. 


26—Manley, Inc. toe SRT Pee 
a machines and supplies. Offices in principal 
cities. 


. 3 


. 4 


27—Motiograph. Inc. . = 
Theatre television. Unaffiliated dealers. 


28—National Carbon Co., Inc. 


Projection earbons. All dealers. 


29—National Super Service Co., Inc. 
Vacuum cleaners, Ali dealers. 


Reference 

Number 

30—National Theatre Supply 
Distributors. 


31—Nestie’s Chocolate Co., Inc. 
Chocolate bars. Direct. 


2—Novelty Scenic Studios, Inc. 
interior decoration. Direct. 


33—Paul, Peter 
Candy. 


Inc., 
Direct. 


34—Poblocki & Sons Seta xeatas 
Traffic control signs for drive-ins. All dealers. 


35—Projection Optics Co., Inc. 


Projection lenses, 


36—Radio Corp. of America. . 


In-car speakers. Dealers marked *. 


37—Raytone Screen Corp........ 
Drive-in sereen paint. All dealers. 
38—RCA Service Co., Inc.............. 
Projection and sound maintenance service. 
39—Research Products Corp. 
Air filters. Direct. 
40—Robin, Inc., J. E. 
Motor-generators. Direct. 


4i1—S. O. S. Cinema Supply Corp. 


Distributors. 

42—Sportservice, Inc. 
Concession service. 

43—Streuber & LaChicotte, Inc. 
Vocalite sereens. Direct. 

44—Strong Electric Corp., The............13, 
Rectifiers (44A), projection are lamps (44B), utility 
Projection lamps (44C), spotiamps (44D), reflectors 
(44E). All dealers. 

45—Theatre Seat Service Co. cee 


Theatre chair rehabilitation service. Direct. 


..3rd Cover 
Fromt-lighted panels for 
back-lighted panels (46B), and 
Direct. 


46—Wagner Sign Service, Inc. 
Changeable letter signs: 
drive-ins (46A), 
changeable letters. 


47—Walky Service Co., The MEET 
Portable hot or eold drink fountain (47A), hot box 
warmer (47B), vending cart for hot or cold food for 
drive-in theatres. 

48—Westrex Corp. eieek cake 
Foreign distributors. 


49—Williams Screen Co. 34 


Projection screens. Direct. 


50—Wrigley, Jr., Company, Wm............. 27 


Chewing gum. 


EDITORIALLY ... 


BUTTERED POPCORN PROMOTION, page 24 

Display material and special containers to ex- 
ploit buttered popcorn by trade name, offered by 
Supurdisplay, Inc. Postcard reference number ESI. 


FOUR-FLAVOR DRINK DISPENSER, page 26 

Cabinet type manually operated carbonated 
beverage unit dispensing drinks of four flavors, 
also plain soda and ice water, made by the Uni- 
flow Manufacturing Company, Erie, Pa. Postcard 
reference number E52 


MELTED BUTTER DISPENSER, page 26 

Counter equipment designed like old-fashioned 
butter barrel for dispensing melted butter on pop- 
corn, marketed by West Coast Enterprises. Post- 
card reference number E53. 


VARIED FOOD SERVICE CART, page 28 

Equipment to provide car-hop service, includ- 
ing a “concession service unit supplying a variety 
of hot and cold foods and beverages, manufac- 
tured by Walky Service Company. Postcard ref- 
erence number 47, 


WEATHER-PROOF IN-CAR SPEAKER, page 43 

New drive-in speaker of double-cone design and 
with other features to combine performance with 
protection against action of sun and rain, devel- 
oped by The Ballantyne Company. Postcard refer- 
ence number 6. 


PORTABLE TRAFFIC CONTROL SIGN, page 44 

Metallic equipment for placement of traffic in- 
structions or other copy available on plexiglas in- 
serts at ramps, along drives or other locations, 
manufactured by Poblocki & Sons. Postcard refer- 
ence number 34. 


TICKET CONTROL CAR REGISTER, page 44. 

Cumulative car counting device for drive-ins, 
operating automatically from action of rods trav- 
ersed by entering automobile, providing compara- 
tive data for control of box-office operations, mar- 
keted by K-Hill Signal Company. Postcard refer- 
ence number 20. 


HIGH-SPEED LONG-THROW LENS, page 44 

Projection lens of six elements with speed of 
{/2.0 in focal lengths for drive-ins and large thea- 
tres, announced by Bausch & Lomb. Postcard ref- 
erence number E54, 


+ For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 


i—Queeos Feature Services, (912% Morris Ave., Birmingham. 


ARIZONA ; 
2—Girerd Trearte Supply, 320 W. Washington St., 


ARKANSAS 
3—Theatre Supply Co., 102) Grand Ave., Fert Smith. 
4—Perrin Theatre Supply, 1006 Male St. Little Roek. 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 


Los Angeles: 

é—Jotin P. Filbert, 2007 S. Vermost Ave.° 

Na al Theatre 196) 8. Vermont Ave. 
Pembrex Tr , 1969 8. Vermont Ave. 
B. F. Shearer, 1964 5. Vermont Ave. 


San Francisco: 
Nationa heatre Supply, 255 Golden Gate Ave. 
Pre y Theatre Suppites, 187 Golden Gate Ave. 
Shearer, 243 Goiden Gate Ave. 
2—Westera Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 

Denver: 
i3—Graham Brothers, 548 Lineoin St. 
National Theatre Supply, 2111 Champa a 
i4—Serviee Theatre Supply, 2054 Broad 
15—Westera Service & Supply, 2120 Breeéway.° 


CONNECTICUT 

_ New Haven: 
i siilips Theatre Supplies, 130 Meadew St. 
National Theatre Supply, 122 Meadew St. 


DISTRICT OF COLUMBIA (Washington) 
i7—Brient & Sons, 625 — jersey Ave., N. 
é—Ben Lust, 100) New Jersey Ave, N. W. 


FLORIDA 
»—Joe Hornstein, 714 N. E. ist St., Miami 
Southeastern Equipment, 625 W. Bay St, 

2 [Theatre Supply, 110 Franklin St., Tampa 
z United Teeatre Supply, 238 W. Flagler St, Miami.” 


GEORGIA 
Albany: 
Dixie Theatre Serviee & Supply, 1014 N. Siappey Dr 
Atiaata: 

24——Capita — Supply, 161 Walton St., “7 hy 

Nalional i hea Supply, 1867 Waites St, 
Southeastern ” Theatre Equipment, 201-3 oes St., 

26—Wil-Kio Theatre Supply, 150-4 Waitoe &t., N. E. 


ILLINOIS 
Chicago: 
Abbett Theatre Supply, i311 S. Wabash Ave.* 
C. Anders Co., 317 8. Sangamon St 
2y—Gardeer Theatre Service, 1235 Wabash Ave. 
ie Supply, 1516 S. Wabash Ave 
Treatre Supply, 1325 S. Wabash Ave 


INDIANA 
Evansville: 
3i—tvansville Theatre Supply, 2900 E. Chandler Ave. 
Indianapolis: 
32—Gor-Bar, ine., 442 N. Iilinois St. 
33-—Mid-West Theatre Supply Company, 448 N. Iilinois St.* 
National Theatre Supply, 436 WN. iilineis St. 
IOWA 
Des Moines: 


34—Des Moines Theatre oe. “ea leh 8t. 
National Theatre Supply, 1102 . 


Phoenix. 


1906 Thomas. 


— . 


a. w.° 


KANSAS 


35—Southwest Theatre Equipment, 118% 
Wichita 


W. Douglas Ave, 


KENTUCKY 

Louisville: 
36—Falls City Theatre Equipment, 427 8. Third St. 
37—Hadden Theatre Supply, 209 S. Third St. 


LOUISIANA 
New Orleans: 
38—Hodges Theatre Supply. 1300 Cleveland Ave. 
National Theatre Supply, Fad 8. Liberty St. 
39—Southeastern Theatre Equipment, 214 8. Liberty St.* 
Shreveport: 
40—Alon Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
4!—Dusman Motion Picture Supplies, 12 Pn 25th St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
42—Capital art Supply, 28 Piedmont St.* 
43—Joe Cifre, 44 Winches St. 
Pp ad Theatre Supply, 28 Winchester St. 
45—Massachusetts Theatre Equipment, 28 Piedmont St. 
National Theatre Supply, 37 Winchester St. 
46—Standard Theatre Supply, 78 Broadway. 


MICHIGAN 

Detroit: 
47—Amusement Supply, 208 W. Montealm St. 
48—Ernie Forbes Theatre Supply, 214 W. Montcalm St.* 
49-—MeArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 
50-—Unietd Theatre Equipment, 2301 Cass Ave. 

Grand Rapids: 


5i—Ringold Theatre Equipment, 106 Michigan St., 


MINNESOTA 

Minnea olis: 
52—Minneapolis Theatre Supply, 75 Glenwood Ave. 
»3—Eiliott Taeure Equipment, 1110 yg wa Ave. 
A—Frosth Theatre Supply, titi Baty Ave 
National Theatre Supply, 56 Glenwood Ave. 
55—Western Theatre Equipment, 3 Glenwood Ave. 


MISSOURI 


Kansas City: 
>—Missouri Theatre Supply, 115 W. (8th St.* 
nee ne Theatre Supply. 223 W. 18th St. 
—Shreve Theatre Supply, 217 W. (8th 
6—St ebbins Theatre Equipment, 1804 Wyandotte St. 
St. Louis 
59—Joe Hornstein, 3830 Olive *. 
National Theatre Supply, 3212 ve St. 
60—St. Louis Supply Co., 3s10. ‘Olive St.* 


MONTANA 
61—Montana Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
62—Ballantyne Co., 1707 Davenport St. 
National Theatre Supply, 1610 Davenport St. 
63—Quality Theatre Supply, 1515 Davenport St. 
64— Western Theatre Supply, 214 N. 15th St.° 


NEW MEXICO 


65—Eastern New Mexico Theatre Supply, Box 1099, Clovis. 


NEW YORK 
Albany: 
66—Albany Theatre Supply, 443 N. Peart 
National Theatre Supply, 962 Broadway. 
Auburn: 
67—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 
68—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 500 Pearl St. 
69—Perkins Theatre Supply, 505 Pearl St. 
70—United Projector & Film, 228 Franklin St. 


[Canadian dealers and exporters are listed on page 42] 
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New York City: 
7i—Amusement Supply, 44th St. 
72—Capitol Motion Picture, supply. 630 Ninth Ave.* 
73—Crown Motion Picture Supplies, 354 W. 44th St. 
74—Joe Hornstein, 630 a ve. 
National Theatre Supply, 356 W. 44th St. 
75—8.0.8. Cinema Supply, 602 W. 52nd St. 
76—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
77. tral N. Y. Theatre Supply, 210 N. Salina St. 
NORTH CAROLINA 
Charlotte: 
78—Bryant Theatre Supply, 227 S. Chureh St. 
79—Chariette Theatre Supply, 116 8. Poplar. 
80—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Chureh St. 
8i—Southeastern Theatre Equipment, 209 S. Poplar St.* 
62—Standard Theatre Supply, 219 S. Chureh 
83—Theatre Equipment Co., 220 S. Poplar St 
84—Wil-Kin Theatre Supply, 229 S. Chureh St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Equipment Co., iii Edwards PI. 
NORTH DAKOTA: 
69—McCarthy Theatre Supply, 67 North Fourth St., Fargo. 


OHIO 


Akron: 
87—Akron Theatre Supply, 120 E. Market St. 


Cincinnati: 
88—Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1657 Central Parkway 
Cleveland: 
National Theatre Supply, 2128 Payne Ave. 
89—Ohio Theatre Equipment, 2108 Payne Ave. 
90—Oliver Theatre Supply, 1701 E. 23rd St.* 
Columbus: 
9i—American Theatre Equipment, 165 N. High St. 
Dayton: 
92—Dayton Theatre Supply, 1! a St. 
93—Sheidon Theatre Supply, 627 Sale 
Toledo: 
94—American Theatre Seeely, 439 Dorr 
95—Theatre Equipment Co., 109 salenigan. “St. 
OKLAHOMA 
Oklahoma City: 


96—Century Theatre Supply Co., 20 N. Lee St. 
97—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave 
98—Oklahoma Theatre Supply, 628 W. Grand Ave.* 
OREGON 
Portiand: 
99—Modern Theatre supoly.. — N. W. Kearney 8t.* 
100—B. F. Shearer, 1947 Kearney St. 
10i—Theatre Utilities peonty: Weer w. Kearney St. 
102—inter-State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
103—Biumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
ty agg Theatre Supply, 84 Van Braam St.* 
105—Atias Theatre Supply, 402 Miltenberger a 
Navenel Theatre Supply, 1721 Bivd. of Allie: 
106—Superior Motion Picture Supply, 84 Van Braam St. 
Wilkes Barre: 
107—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 
RHODE ISLAND 
108—Rhode isiand Supply, 357 Westminster St., Providence. 
SOUTH DAKOTA 
109—American Theatre Supply, 316 S. Main St., Sioux Falls. 
TENNESSEE 
Memphis: 
110—Monarch Theatre Supply. 492 S. Second St.* 
iene Theatre Supply, 412 S. Second St. 
1i1!—Tri-State Theatre ‘Supply, 320 8. Second St. 
‘Ss 


Dallas: 
{12—Hardin Theatre Supply, 714 South Hampton Rd. 
113—Herber Bros., 8. Harwood 
114—Modern Theatre ong 214 &. St. Paul St. 
National Theatre Supp Harwood 
129—Southwestera theatre Ee Sesloment, 2010 Jackson 8t.* 
Houston: 
115—Southwestern Theatre Equipment, 1622 Austin St.* 


San Antonio: 
116—Alamo Theatre Supply, 1303 Alamoto St. 


UTAH 
Salt Lake City: 
117—Intermountain Theatre Supply, 142 E. First Seuth St. 


' - Fi 
250 E. First South St. 


118—Service Theatre Supply, > 
Guipment, 264 E. First South 8t* 


119—-Western Sound & 
VIRGINIA 
120—Norfolk Theatre Supply, 270 Colley Ave., Norfolk. 
WASHINGTON 
Seattle: 

American Theate Supply, 2300 First Ave. at Bell St. 

Inter-State Theatre Equipment Co., ae Second Ave. 
123—Modern Theatre Supply, 2400 Third A 
National Theatre Supply, 2319 Second St. 
2 hearer, 2318 Second Ave. 
WEST VIRGINIA 
125—Charleston Theatre Supply, 508 Lee St.. Chartestes. 


WISCONSIN 


Milwauke 
126—Manhardt Co., 1705 W. Clybourn 8t.* 
National Theatre suony. 1027 Elghth 6t. 
127—Ray Smith, 710 W Soy 
128—Theatre Kquipmest & Sepely, 1008 M. Gevesth St. 











THEATRE 


SALES 


HE REFRESHMENT facil- 
itv in the drive-in theatre of today has ad- 
vanced a long ways in its development into 
the big position it holds. Starting as a 
small food stand bringing in a few extra 
dollars, it has now become a most impor- 
tant adjunct of the theatre, grossing an 
average of 50‘: or more of the ticket sales. 
‘The planning, building, and operation of 
a business of this scope is a large under- 
taking, both in terms of needed experience 
ind money. 

As well as a good money-maker, a drive- 
in refreshment stand can be an asset public- 
relations-wise, also. Where there are two 
drive-in's in the same locality, the one 
with the better concession, all other things 
being equal, will have the greater drawing 
power. Many times I have heard various 
patrons tell me that they have come to 
one of our theatres not only to see our 
good movies, but also because they like our 
frozen custard or buttered corn. 

Much thought should go into planning 
the location and layout of the refreshment 
stand. Obviously, it should be as close 
as possible to the majority of the patrons 
that is, usually in the center 
of the theatre. Also, it should be close to 


in their cars 


the restrooms, if not in the same building. 

It is most important that the counter be 
facing the screen so that a_refreshment- 
bent patron will not miss an important 
part of the picture by coming in. He should 
be encouraged to come in and stay as long 
as he wants. hose are the people that 
will help take the load off the refreshment 
stand at intermission time. 

The shape of the counter has a great 
influence on ease and speed of operation. 
Through experience we have found that a 
three-sided counter is the best for a non- 


BETTER THEATRES SECTION 


Catering Profitably 


fo Drive-In Appetites 


Outlining what's vital to 
the refreshment stand of 
an outdoor theatre today, in 
planning and merchandising. 


By JAMES LOEB 


Manager of Concession Opera- 
tions, Walter Reade Theatres, 
New York and New Jersey 


cafeteria operation. A four-sided counter 
is bad in that you are shut off from your 
main storage room; a one-sided counter is 
bad because it is spread out too far. 

A three-sided counter is good in that 
you can take care of the most patrons with 
the least amount of steps. It gives the 
counterman the best opportunity to be of 
service, whether it be a slow night with 
little help, or a busy night with many 
working behind the counter. 


EQUIPMENT AND UTILITIES 


In buying equipment three things should, 
be borne in mind: speed, appearance, and 
practicality. Speed is paramount. In no 
other food service is speed as important as 
in a drive-in. You have at the most 
twenty minutes to do the bulk of a night’s 
business. We are discarding good equip- 
ment every vear in order to purchase new 


pieces which can do faster work. For ex 
ample, this year several companies have 
come up with a deep fat fryer which guar 
antees “instant recovery” of the tempera 
ture of the fat for frying French fried 
potatoes. 

Utilities should be given a great deal of 
thought in planning. Be sure to have wir- 
ing enough to carry a larger load than you 
need at the time. In the past we have 
made the mistake of not anticipating a 
greater load and thus have been hampered 
in our choice of equipment. Make sure 
that there is plenty of water pressure. In 
one of our theatres there is a bad drop in 
pressure because of the great demand for 
water in the restrooms. “This has an ad 
verse affect on our drink machines, which 
need water to operate. Also it is a good 
idea to see that the sewers and drains are 
adequate with enough grease traps. In 
refreshment stands there is necessarily a 
great deal of grease and waste such as 
potato pealings, which are hard on small 
drainage systems. 

Choosing the items to sell is the easiest 
part of the operation. ‘Every stand should 
start with the standard popular items: cof 
tee, cold drinks, ice cream, frankfurters, 
popcorn, French fries, candy and cigarettes. 
Any addition to this depends on the locale 
and the volume the item can do. If pizza 
pies can do volume, carry them. We tried 
in two theatres and found them not popu 
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lar enough to warrant the great deal of 


trouble that they entail. On the other 


hand, frozen custard has an almost uni 


al appeal and brings in a good profit 


wherever we have tried it 


Vhe lary he 


ce you can aftord to give the 


operation, obviously, the 
greater a 
patron ry to avoid the pitfalls of too 


many items This can really slow down 


SERVICE METHODS 


Phere many theories on the oper 


ition drive-in refreshment facilities. 


Withir 


ome up Wi i 


vast couple of years many have 


cafeteria operation. The 





backers of this system claim they can handle 
more customers in a given period of time. 
We have not tried this as yet; therefore 
I am unable to give a worthwhile opinion. 
I do feel that for a large volume opera- 
efficient. 


On the slow nights I feel that a cafeteria 


tion a cafeteria should be most 
will cost more to operate than the conven- 
tional. To convert a conventionally oper 
ated refreshment operation to a cafeteria, 
and to do it right, is a costly deal in these 
days of shortages of materials such as stain- 
less steel. 

We use, where practical, the station sys- 
tem of service. Each counterman has with- 

sale. Thus 
with all his 


in a tew steps every item tor 


he can serve each customer 


PROFITS 


FOR 


Ou 


n D2! 


T WO Sure-Fire Money-Makers 
Sell Ice Cream and Soft Drinks On Sight—At A Sweet Profit! 


The Drincolator Corporation and The Icecreamolator Corpora- 


tion were recently puchased by The Youngstown Welding 


and Engineering Company. Investigate their potential profits 


today. 


Write or Phone— 


THE DRINCOLATOR CORPORATION 


THE ICECREAMOLATOR CORPORATION 


Divisions of 


THE YOUNGSTOWN WELDING & ENGINEERING COMPANY 


3700 OAKWOOD AVENUE 


YOUNGSTOWN 3, OHIO 


to have 
some extra equipment, but this will pay 
off in greater gross business. 


needs. To do this it is necessary 


An economical concession operation §re- 
quires much team work between theatre 
For the in- 
a co-operative theatre manager 


management and concessions, 
termission 
will always help the stand with the services 
Often 
a manager of the theatre behind 


of one or two of his ushers. you 
will see 
the stand himself, selling popcorn or ice 
cream. 

Another method of speeding up service 
is to make up in advance of the rush as 


Walter Reade 


drive-in theatres sell a packaged drink, for 


many items as_ possible. 
example, that eliminates the time-wasting 
opening of a bottle or dispensing from a 
fountain. 
items that take a great deal of trouble and 


The smart concessionaire avoids 


cannot be made up in advance. 

In the open air theatre there are usually 
many patrons who will not leave their 
cars for refreshments. To sell these people 
it is necessary to send an attendant out to 
the cars with food and drinks. This can 

yal 
as 20% 


sometimes bring in as much more 


business to the concession. In each of our 


large drive-ins we provide a cart with 


tacilities for hot and cold drinks and food. 
PROMOTING SALES 


Salesmanship is also important. You can 
discover the concession manager who is sales 
conscious by just comparing his gross with 
that of a lackadaisical manager. The man 
that has his help always selling the large 
drink, the /arge box of popcorn, etc., is the 
man that produces the most profits. 

A most important and often the most 
neglected aspect of this business is the way 
in which the management persuades the 
patron to come into the concessions build 
a real challenge to the the 
A good wavy to get them 


ing. This is 
atre management. 
in early, and spread the intermission time, 
is to run a cartoon and then trailers imme- 
diately before intermission. This never fails 
to draw a crowd in and help relieve some 
of the later congestion. 

Some of the managers pick license plate 
numbers on patrons’ cars and place them 
blackboard in The 


fellow who comes to the building 


on a the concession. 
lucky 
and sees his number receives a 


We also put a 


and then in a box of popcorn; this stimu- 


tree pass 


to the theatre. pass now 
lates popcorn sales. 

One of our theatres last year gave spe- 
cial birthday parties for groups of children, 
arranged ahead of time; of 


which were 


this is always in the conces- 
Another theatre conducted 
weekly disc jockey shows. <A beauty 


test or a kiddie show will always draw the 


course, 
sions building! 
con 
people. The opportunities for tie-ins be- 
tween entertainment and refreshment sales 


are limitless. 
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$100,000 Campaign Planned to Exploit 
Value of Popcorn as a Healthful Food 


rHE POPCORN industry 


orn even more 


motion 


Manufacture 
nsequence of the 
s 1951 
December 


con 


retreshment 


Theatres I 


ties of 
ize the 
rd t 
ind oO 


Theatres 


tor January ). ans for a public relations 
Mr. 


now been drawn up and finan 


yram in line with Myers’ sugges 


have 


trons 


rangements to carry it out are being 
1 i SLO0,000 per-veal 
said William H. Beaudot, 
NAPMI in announcing the decision, “It 


can be financed tor 


program : 


president of the 


1 tenth of a cent pe 
pound on unpopped corn sold through the 
processors in the United States. 


popcorn 


He adde d that det uls were being worked 


by a 


il committee representing his 
Asso 


independent processors. It ts 


speci 


issociation, the Popcorn Processors 


ition, and 


hat a National Popcorn Council 


pre posed 


t 
be created to administer the campaign. It 


would have five members from each of 


the associations ind proportionate represen- 
independents, and that the 


tation from tix 





1920 WYANDOTTE STREET, KANSAS CITY 8, MISSOURI 


cost be paid by levying 10c on every 100- 
peund bag of raw popcorn sold, and three- 
quarters of a cent on each case of canned 
or packaged raw popcorn sold. 

It is expected that the campaign will 
use a variety of promotional devices, impor- 
tantly including specimen copy for litera- 
ture and heralds that can be used by thea- 
tres and other retailers. 

Yet reported to be 
under consideration is a motion picture in 


another medium 


that would 
ot popcorn’s value in the 


color, to run about 8 minutes, 
tell the 


aliet. 


story 
This film would be made available, 
tree, to any 


presumably theatre desiring 


to run it. 


New Supurdisplay Plan 
Of Theatre Sales Aids 


DISPLAY and related ad- 


vertising accessories to promote refresh- 
ment sales have been developed especially 
for theatres in a new plan of operation 
announced by Su 

purdisplay,  Ince., 


Milwaukee, 


} } 
specializes in the 


which 
manufacture ot 


theatre -tvpe vend 
ing aids. 

For this purpose, 
the company has 
established t 

Sales 
to otter 


and 


Spe 
Divi 


equip 


cl il ty 
sion, 
ment sales ac 


cessories for thea- 


The new Supurdisplay "Buttercup melted butter 
dispensing display with related advertising material, 
and (upper photo) the “Buttercup” container 
to exploit buttered popcorn with a trade name. 


tres, and to handle the refreshment sales 
promotion service. This division is directed 
by Gene Kilburg, general manager, from 
the headquarters in Milwaukee. He is 
assisted by Pat Gariner. 


Following the increasing use among 
theatres of the company’s “Butter-Mat” 
electric butter dispenser, which was de- 
veloped to introduce buttered popcorn in 
theatres, a special container for this style 


of the confection was developed, and the 
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ON TELEVISION! 


Movie star Gabby Hoyes— weekly 
ever NBC—to help make every TV 
fan a Peter Paul customer! 


ON RADIO! 


Regular newscasts and spot 
announcements coast-to-coast 
—te make Almond Joy and 
Mounds your fastest-selling 
candy favorites! 


MAGAZINES! 


Full-color national ads 
reaching over 50,400,000 
readers—watch for them! 


SUNDAY 
comics! \ 


Exciting full-color ads in 87 
Sunday comics—to reach 
and sell young America! 


POINT 
OF SALE! 


All the sales helps you need 
te win extra profits—from 
brilliant window streamers 
to island d‘splays! 
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ompany recently announced its availabil Barrel Style Dispenser static control, and the butter is automati- 
ty to theatres nationally, following limited cally stirred in view of the customer by 
ntroduction last fall For Popcorn Butter stainless steel paddles. 

Ihe container gives the name “Butter ; The dispenser, marketed as the “But- 
ip” to popcorn seasoned with real butter, , Hot butter dispenser R-Churn,” is equipped with a clip cup 
providing the theatre using it a trade-name for popcorn, designed to simulate an old- 

exploit. Display material is available fashioned butter barrel, has been marketed 
from Supurdisplay for that purpose. The by West Coast Enterprises, Hollywood, 
mplete “package” for featuring “Butter Calif. It is finished, however, in a two 

popcorn includes a large display, the tone baked enamel finish and has chrome 
dispenser, the “Buttercup” _ fittings. 

i Ilxl4-inch sign, colored A stainless steel measuring valve is de- 

lisplays for the front of the dis signed to dispense identical amounts of 

printed disposable caps and melted butter at each serving. Tempera 


ittendants ture of the butter is maintained by thermo- 


Bs 
2M 


Star Billing 


w tf 
NESTLE’s _ you show Fe hs «holder, which is so attached that the oper 


NATIO . 4tor need not move it to butter a bag of 
NATIONALLY K wAlty ADVERTISED vat popcorn, @iminating “the chance of waste 


NOWN CHOCOLATE BARS should there be spillage beyond the bag. 


The unit stands sf inches high and 
occupies about a sqgie foot of counter 


space. 


9“39099 


Manual Four-Flavor 
Soft Drink Dispenser 


\ CABINET type soft 





drink dispenser, manually operated, that 
Famous _Nestlé’s offers four flavors of} cagbonated drinks, 
Crunch, Milk and Al- besides plain soda and # “Water, has been 
mond Bars available *.F 
in both 5¢ and 10¢ ‘ 
sizes, packed 100 
count and 24 count. 


Every day the famous 
Nestlé’s name is ad- 
vertised nationally in 
Magazines, Newspa- 
pers, Radio and TV! 
Nestlé’s Chocolate 
means quality and 
consumer satisfaction. 
Order Nestlé’s Crunch, 
Milk and Almond now 
for your stands. 





announced by the Uniflow Manufacturing 
Company, Erie, Pa. This equipment ts 


Nestlé’s Chocolate Company, inc., 60 Hudson Street, New York 13, N. Y. seathable tu 0 walters of noble wk Ge 


way faucets on the front if so desired, o1 
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Ronald Means, Manager Oak Park 
Theater, Kansas City, Missouri 


says: ‘Our patrons appreciate 
the fact that we include 
their favorite brands of 
chewing gum in our 
confection displays.’’ 























ee 


aan KeniemN 


ul 


Yes...Chewing Gum Improves 
Your Profit Picture! 


It Pays to Display and Sell 
Your Patrons’ Favorite Brands 


a a et 


@ Chewing gum is a “natural” for profitable 
theater sales when the brands displayed are 
popular best sellers. That’s because people 
just naturally like to chew gum at the movies 
—especially to freshen the taste and sweeten 
the breath after they have eaten a snack or 
treat from the refreshment counter. 


Take advantage of this fact to build extra 
good will and revenue for your theater. 
Display Wrigley’s Spearmint, Doublemint, 
“Juicy Fruit’? Gum and other popular 
brands where your patrons can easily see and 
buy them. Like hundreds of other theater 
operators, you'll find that it’s good business. 
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faucet on the top. 
can be detached for 
desired 
equipment incorporates 
” carbonator with re 
Servel sealed unit. 


in pebbletone and 


“Concession” Style Vending 
Cart for Service to Cars 


\ REFRESHMENT Cat 
the requirements of a dr 

ry attractive, convenient 
rving patrons a variety of hot 
d refreshments at their cars, has 
mad iwailable in’ three types of 

pment manutactured by the Walks 
e Company, Wichita, Kans. The 


onsist in a “Bufteteria,”” which has 


partments tor hot and cold foods and 
. “Hot Box Warmer.” which is The cafeteria style refreshment service of the new Round Hill drive-in, Springfield, Mass., which is 
1 - regarded by its designer, Irving Shapiro, president of Concession Enterprises, Boston, as the most com- 
bly mounted on an easy-rolling pact and efficient arrangement his company has yet installed. The stand and fixtures are stainless steel 
practically throughout, except for counter top and face of Formica. Walls of the room are painted pink 
Aetiin with grey trim, the floor is terrazzo. There are four service counters selling identical merchandise. Drink 
; m machines are manually operated; there are four handled by one attendant. The four counters are so 
The “Buffeteria” is especially recom arranged that two cashiers can handle all at peak business, one at other times. A special food item 
is a “Submarine Sandwich,’ consisting of salami, sliced tomatoes, cheese and bologna. 


ind a “‘Porto-Fountain” for hot or 


mended for its ability to provide a veritable 


meession service to patrons who, because 
refreshment stand inconvenient or other- drinks and confections; hence it is pointed 


wise objectionable. out that with a “Buffeteria,” car-hop ser- 
vice can produce multiple sales—impulse 


of cool weather, damp ground, necessity 
to remain with very young children, or 


plain laziness, find going to the i 
purchases—much as at a refreshment stand. 


The “Buffeteria” is of steel construction, 
Ane | spot-welded, with a baked enamel finish, 
For Better Service q at ts f 4 eee and it is illuminated at level that allows 
and Higher Profits +s "ee ee 7) it to be noted along the ramps without 


EVERY DRIVE-IN THEATRE | |i ee een nee il imterterene 
NEEDS THE >. - : j COME 3 with car-side service. 
BUFFETERIA... s.<c<0...c.nce | A | WE APPOINTED SALES MANAGER 


HOT BOX WARMER cos Wass coo os se é- The Orange-Crush Company, Chicago, 
ca ‘ 


has announced the appointment of Wil- 


POR 0 FOUN AIN po lle a : oe : rae = elk ‘ 

- <i . fat, . : 
I T e « cold drinks aX ~ liam B. Horsey as assistant sales manager 
isk for descripti 


of the company’s fountain division. He 


ve literature, prices and delivery 
This unit can serve frankfurters, pop- had previously been an administrative assis- 


THE WALKY-SERVICE CO. corn, ice cream, hot coffee and other foods, tant to J. O. Young, Jr., sales manager. 
4 


Schweiter Bidg Wichita, Kans 











Butte Maid 


Automatic Wot Butter Dispenser 





colorful... 
animated... 
illuminated 


AUTOMATIC PRODUCTS To create greater demand for "Mission Dry" beverage products which include a base for "Mission Dry 
COMPANY ‘ Orange Drink" sold at many theatres, the Mission Dry Corporation, Los Angeles, has arranged with 
details tear out Dancer-Fitzgerald-Sample, Inc., prominent New York advertising agency, for an expanded advertising 
New Verb alas program. Pictured above are agency and company executives in a recent conference on the cam- 
paign at the agency's headquarters. 
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First Steps in 
Drive-in Planning 


(Continued from page 15) 

may have come upon that information at 
the outset; at any rate, you should know 
about the zoning situation before purchas- 
ing or leasing the land (this is another 
phase of the preliminaries, the neglect of 
which has given many a drive-in owner 
grief). 

If there are zoning laws, you may find 
your chosen tract in an area zoned for 
business, in which case the way may be 
clear for you to go to the township or 
municipal authorities for a permit. (That 
didn’t used to be true; people with nearby 
property, particularly residential, who were 
inclined to object to a drive-in would go 
so far as to appeal to the courts for an 
injunction against one as a nuisance, on 
grounds differentiating it from other types 
of business. And they had a good case 
when a drive-in had to have a powerful 
central speaker, or smaller speakers on posts 
along the ramps. Since the advent of the 
in-car speaker, and with the growing popu- 
larity of the drive-in as a place of amuse- 
ment, the courts, quite generally, we be- 
lieve, have treated the outdoor theatre like 
any other kind of legitimate business. ) 


Should the land be in an area zoned as | 


residential, however, you may have a for- 
midable problem on your hands. You then 
must get an exception from the zoning 
board. The zoning statute controls the 
situation; if it gives the zoning board the 
power to make an exception, you have a 
chance to get your drive-in project ap- 


proved. 
PRESENTING YOUR CASE 


What the procedure at this point should 
be depends upon the prospects of getting a 
favorable decision. If inquiry indicates 
that your petition would be sympatheti- 
cally considered, you probably would not 
have to go to the expense of an elaborate 
presentation of your case—a written de- 
scription of the character of the drive-in, 
physically and otherwise, might be suff- 
cient. This should include any favorable 
comment you might be able to get from 
other authorities, emphatically including 
assurances of the highway commissioner 
that the effect on traffic conditions would 
not be contrary to public safety. 

But if the membership of the zoning 
board, rulings on previous petitions from 
prospective businesses, and a critical atti- 
tude of residents in the immediate area 
make the situation look rather dubious, 
you would be advised to spend the money 
necessary to get sketches drawn to show 
how the property is to be improved—and 
of course it should look pretty swell in 
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BOX OFFICE 


AUDITORIUM 


DRIVE-IN 


CONCESSION 


STAGE 


“LOBBY 


THEATRE-TV 


HORSE SENSE 


. .. An odd sounding compliment that 
denotes a long-sighted, practical view of 
things. It’s the sign of a good business 
man .. . the sign of a successful 
business man. 


The exhibitor who realizes he owes his 
patrons a modern, handsomely equipped 
theatre is showing a great deal of “horse 
sense” by furnishing it completely 
through National Theatre Supply. 


For he knows he can count on National 
for dependable service, quality equip- 
ment and experienced counsel no mat- 
ter what his needs may be... he knows 
he can count on National for the finest 
theatre equipment and supplies avail- 
able... and he knows he can count on 
National for that basic principle of suc- 
cessful business—‘‘horse sense.” 


NATIONAL 


Division of National « Simplex * Bludworth, Inc 


Equipment and Supplies For Every Theatre Need! 








HE ASHCRAFT C-70 


T 
PROJECTION LAMP 


Suprex Projection at its best is obtained 
with the Ashcraft C-70. Either 7mm car- 
bons from 45-50 amperes or 8mm up 
to 68 amperes 


Precision operation at all currents. Ball 
and Roller bearings throughout — 14” 
high speed reflector 


THE ASHCRAFT SELENIUM 
RECTIFIER 
50 to 110 Amps 
3 phase—190 to 240 Volts 
Suitable for all types of 
high effi 
ciency and smooth operation 


Long life 


lamps 





MANUFACTURING 
COMPANY 


c. S. ASHCRAFT 


36-32 Thirty-Eighth Street Long Island City 1, N. Y 





KIDDIE RIDES 


REFRESHMENT EQUIPMENT 


rer 


TYPICAL 
HIGHWAY 
LAYOUT 


NON-CIRCULAR AUTO RIDE 
WITH YOUR CHOICE OF LAYOUT 
1 On ST. LOW-MAINTENANCE 


RIDE 


4 


CONCESSION SUPPLY CO. 


6 SECOR ROAD. TOLEDO OHIO 








READ THE ADS 





| those drawings . . . like a park. Two or 


| three photographs of actual drive-ins of | 


the best class, located in or near a good 
| residential community, would be helpful, 
| too, to show the acceptance now granted 
drive-ins. 

Specifically, the sketches should clearly 
explain the scheme of the entrance and the 
exits, within the drive-in plot and in rela- 
tion to the main highway and feeder roads; 
also the location of toll booths, to show 
in black-and-white so that no official will 
be in doubt that stopping to pay for ad- 
mission will not cause traffic to stall at the 
highways, and departing cars to cause a 
similar jam. 

This effort 


stressed. Many 


cannot be too strongly 
a drive-in operator has dis- 
pensed with it to his sorrow; even when 
he has been successful in getting a permit 
to build, and has got pretty far along in 
the project, he has sometimes been ordered 
to toll 


other adjustments in his entrance and exit 


relocate the booths, or to make 
schemes. 


There is no way to tell you how vour 


entrance and exit scheme ought to be—the 
conditions you will have to deal with will 
be too much unlike any other for you to 
follow general plans. About the only gen- 
eral rule I can offer without possibly mis 
leading you is this: Don’t put a toll booth 
(one to serve two entrance lanes) less than 


S00 feet from the highway. 


OVERCOMING PREJUDICE 


In most localities likely to be good spots 
for drive-ins because of the size and char- 
icter of the population, you will have to 
proceed according to zoning regulations. 
Quite probably they will require that you 
owners within a 
the 


intention to build a 


notify land and home 


certain distance trom property you 


have chosen, of your 
drive Such notification would ord 
Even if the 
op 


zoned = as 


in on it. 


narily be by registered mail 


already dedicated to business, 


irea is 
develop ; it c. €s 
of it. 


Osition may 


residential, you can be sure 


Che board will set a date for a hearing, 
ind notice of this will be published in the 
newspaper designated currently as the ofh 
cial one for public notices. At the hearing 
about a 


Y ou 


oyect as a 


you probably will hear things 


that dreamed of 


thought 


you never 
ot 


drive-in 


may have your pr 


Not 


instead, it will 


blessing to the community so, some 
matron will tell the board; 
be a den of iniquity, therefore a menace to 
of the 


will assure the board that a 


the children neighborhood. Some 
home owner 
theatre will invade the quiet of the com 
and therefore reduce the value of 
And 


in the country 


munity 


property. once, regarding a project 


so tar 
tarm, | 


l drive 


that it adjoined 
that 


out 


heard the farmer testify 


in next to his pasture would cause 


Burn all the carbon 
-- use CALI Couplers 


YOU SAVE MONEY when you stop wast- 
ing carbon! CALI Carbon Couplers are 
used by more theatres than all other makes 
COMBINED. Burn ‘em up — you still 
profit! 

Prices per Hundred POSTPAID: 


Satisfaction GUARANTEED, or full refund 


Sold by progressive dealers 
or Order Direct From— 


CALI Products Company 


3721 Calif. 


Marjorie Way, Sacramento, 








American 


Bodiform 


| 
eet SEATING COMPANY 
Grand Rapids 2, Michigan 
Branch Offices and Distributors in Principal Cities 


MODERNIZE YOUR BOOTH 


Pay off in easy doses with the 


§. 0. S. BUDGET PLAN 


Choice of late type Century, Simplex, Super Sim- 
plex, E7 Projectors, Hi Intensity Arcs, RCA Rotary 
Stabilizer Soundheads, Hi Generators. All Rebuilt 
Like New. 

LIBERAL TRADE-IN ALLOWANCES on your old 
equipment. Tell us what you want—what you're 
trading in. 

SPECIAL! 


Tempered Masonite Marquee Letters 
4-inch 35c - 8-inch 50c - 10-inch 60c 


S.0.S. CINEMA SUPPLY CORP. 


Dept. A, 602 W. 52 St. N.Y. 19 Cable: SOSOUND 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS —‘‘REMOVA-PANEL’’— 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 
ADLER “‘SECTIONAD’”’ LOW COST 
CHANGEABLE LETTER DISPLAYS 
WRITE FOR FREE CATALOG 
ApLER SILHOUETTE LETTER Co. 


3021b W. 36th ST., CHICAGO 32, ILL. 
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a drive-in next to his pasture would cause 
his cows to give sour milk! The fellow 
hadn’t seen a movie in thirty years. 


It is the sum of the writer’s experience 


that most objectors are misinformed. If 
the prospective drive-in operator has been 
living or in business in the area for some 
time, he will enjoy the advantage of being 
“a local man.” Whether one is or not, it 
is advisable to see the owners of the closer 
properties, and community “leaders”? who 
would be interested, to tell them person- 
ally what a drive-in is, how it is accepted 
today, and the fine theatre, with beautiful 
landscaping, that is intended. 

Furthermore, those people should be told 
how such improvement will make the land 
a much greater contributor to local taxes, 
and that the operation will add to local 
income by hiring residents of the com- 
munity. Certain property owners will also 
be sympathetic to the idea that the drive-in 
will encourage the opening of other busi 
nesses nearby, increasing land values. 


Then there is the appeal to young mar- 


ried people and oldsters in the fact that 
a drive-in provides a wholesome place to 
go for amusement without the need to hire 
baby-sitters, without needing to walk or to 
be fatigued by city trafic. A zoning board 
is expected to regard the interests of all 
the people, not just a few property owners. 
And so, let us assume, the fuss and the 
furore pass and the permit to build comes 
through. You are ready now for the plan 
ning of the drive-in physically—to get into 
a blueprint what you want to give you as 
much assurance as possible that you will 
have a profitable operation with a mini 
mum of headaches. That will come up for 
discussion in next month’s article. 


MAP COPPER SALVAGE AID 


Executives of the RCA Service Company, at Cam- 
den, N. J. shown as they recently met to check 
pledges of the company's field engineers to co- 
operate in the National Production Authority's 
program to salvage crippings of copper from pro- 
jection lamp arcs in motion picture theatres, before 
sending the pledges to the NPA. Shown are 
George F. Sandore, manager of salus and mer- 
chandising; Carl E. Johnson, manager of district 
operations; E. C. Cahill, president; David W. Neill, 
manager of advertising and sales promotion for 
technical products; and W. L. Jones, vice-presi- 
dent in charge of technical products. 
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SV 
SUPER SNAPL 


when you use 
SUPER SNAPLITE 


projection lenses 


Yes ‘MOVIES ARE BETTER™ and they're ‘BETTER THAN EVER" if you 
use Super Snaplite f/1.9 Projection Lenses. These superb lenses 

give you maximum light, maximum sharpness, and maximum contrast 
++.Mmaximum viewing satisfaction for your patrons. 


True speed of f/1.9 in every focal length up to 7 inches. 


Ask for Bulletins 207 and 209. 


“You Get More Light 
with Super Snaplite"’ 


LL 
KOLLMORGEN 
Goats ee ee Hpalical CORPORATION 








NEW! GOLDE 
MOD-URN 
SAND URN ? 


Handsome, convenient, non-tipping. 
Heavy gouge steel. Large sand stor- 
age capacity in leak proof diamond 
etched and polished chrome column. 
Polished top of triple plated chrome 
steel. Colors: Ebony Black, Mandarin 
Red trim ct top and bottom. * Write 
for bulletin No. 501. 

At better theatre supply declers. 


GOLDE MANUFACTURING CO. 





1220-D W. Madison St. Chicago 7_/ 














[3 
o»” ROBIN-ESCO 


| “Super-Power W.6. set 





MODERN .. . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, WN. J. 











On the House 


* editorial reports and comment on 


events, trends, people and opinion 





The Industry Faces Up to 
The Need for Modernization 


IN ONE thing the in 


wreed: Downtrends in theatre 


dance, and laggard uptrends, are due 
1) the appearance of theatres 
outmoded ) ; 


shabby and Or 


ot comfort in theatres; and 
in-down condition of equipment. 
ill three Panels of the Herald In 
Exhibition, 


of Industry Opinion 


Distribution, Production—have expressed 


t is reported in the January 19th 
Morton HERALD. Since 
h Panel 


division, 


] 
hemsel ve 


PICTURE 


ie of 


s thoroughly representative of 


this is recognition with au 


rity, set down in black-and-white. 


now 


In the case of Exhibition, it is an honest 


naturally, Exhibition 


factors the im- 


admission. Quite 


doesn’t give those three 
portance that Distribution and Production 
do. Of the eight causes cited, Distribution 
puts appearance of theatres Pro- 
duction makes it third. However, even Ex- 
hibition grants it fifth position, ahead of 


second, 


deficiencies in advertising and exploitation. 
Lack of comfort and run-down equipment 
conclude Exhibition’s list of both 
of which are considered of greater signifi- 


causes, 


cance by the other two | ranches of the 
industry. 
In fact, Distribution 


a first-hand observer of theatres—regards 


a division that is 


the deterioration of theatres more to blame 


THE NEW YORK PLAZA THEATRE’S LUMINOUS-SURROUND SCREEN 


i hy 
ea 


au 








How the Schlanger-Hoffberg maskless screen system 
auditorium of the Plaza theatre in New York, without structural 
and a closing curtain folds into them on either side. 


Screen has been adapted to the 


changes. Drapes provide an effective enclosure 


32 





as applied in the prefabricated RCA "'Synchro- 


than home television. doesn’t 


seem to prompt that evaluation noticeably, 


Prejudice 


for this division rates insufficient good 


product highly 
(No. 5 in contrast to a spot of 


among the causes 


least 


pretty 


significance understandably given it by 
Production ). 

Now in this light let’s look at the two 
factors unanimously cited by the three in- 
dustry reasons 
for unsatisfactory 


is, the public lacks money; the other, home 


divisions as the principal 
theatre attendance. One 


television. 

The first one begs the question. The 
public doesn’t lack money for other things 
than movies. It has been buying television 
like middle- 


families in T'V areas have been spending 


sets mad ; and low-bracket 


more on television than they ever 
spent going to the theatre. Television has 


become a challenge to the theatre mainly 


money 


because they had money for television sets. 
And more in these very classes now have 
automobiles than ever before. Home own- 
ership has increased substantially during 
the past couple of years. So have savings. 

Actually, the 


money to do 


of people have 
they 


majority 


more with than ever 
have had—or will have for a long, long 
time to come after the current economic 
hypodermic of America’s military spending 
and international defensive charity come 
to their inevitable end. But apparently too 
many are preferring to use their money 


for other purposes than going to movies. 


HOME TV’S ALLURE 


As to the second principal reason, home 


television, consider that there are seven 
days in a week, and a lot more in a month. 
Television hasn’t made homes interesting 
for the first time in history. Conversely, 
when people don’t feel like going out, we'd 
like to see the movie likely to make ’em. 

Do the majority of TV addicts think the 
shows good? From what our ears have 
picked wp they think all but a few pretty 
awful. Ever watch folks around a bar in 
a tavern with a TV set? Most of the time 
they don’t even look at it—they talk and 
sip, which are what they came there for. 


A television set doesn’t keep people home 
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seven nights a week. They still go places 
When they a theatre 
might be more often the place if it offered 
a delightful environment, and a story and 


players to their liking, presented with full 


and do things. do, 


use of the arts available only to theatres. 
But the 


become old, and there is defeat in its con- 


much of exhibition plant has 


Production technique, 


actually, 


tinued shabbiness. 
both and 
gressed ; equipment in the theatre, however, 
Years 


seven 


potentially has pro 
has widely remained unequal to it. 


Hollywood 


hundred teatures a year 


turned out six or 


ago 
—there was variety, 
something for everybody, and that pretty 
Since then production has 


Many 


the week on reissues. 


consistently. 


been halved. theatres get through 

Most people have got a buck or two for 
a show. They still go out for amusement. 
Produce and book to give them a chance 
to choose something they think they would 
like. Give them attractive, up-to-date, well 
kept theatres to go to. Put the attraction 
that 
talent and dramatic value is got out of it. 


The 


on the screen so the last measure of 


It might help. business will 


know till 


never 


it tries. 


Mask Elimination 
Takes Engineering, 


Not Gadgeteering 


SINCE a simple, inexpen 
made 


the 


been immediately 
rid of black 
around a motion picture screen in a theatre, 


sive method has 


available to get border 
certain aspects of it have appeared to be 
misunderstood, One of the more significant 
ones is that to eliminate the masking, all 
you need to do is to take it off and sub- 
stitute some translucent 


material or sur- 


round the screen with a reflective surface 


set at some angle determined by trial and 
error. 

That doesn’t quite jibe with the fact 
that persons of considerable technical train- 
ing in arts related to the task have been 
effective 
eliminating screen masking for at 


trving to find a really way of 
least 
fifteen years, to the immediate knowledge 
of this scribe, and quite probably a good 


deal longer. It looks easy, but it hasn't 
proved so to those who haven't wanted 
merely to supplant one evil with a lesser 
one, but whose objective has been rather 
to reduce to every degree possible in the 
performance, the definite edge, or framing 
effect, produced by the photograph on the 
film. 

The Schlanger-Hoffberg method em- 
ployed in the RCA “Synchro-Screen’”’ is 
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Spend Less For Cleanup Labor 


If you are cleaning your house with brooms, brushes or 
domestic vacuum cleaners, it is taking too big a portion of 
your operating budget and your house is only half cleaned. 
A specialized Super Theatre Cleaner drastically reduces 
labor cost, employee fatigue and keeps floors, furnishings, 
even the screen, bright and clean all the time. The Super is 
easily portable. Powerful pick-up. Eliminates any necessity 
of repeated effort—‘‘Once over does it."" 

Standard tool equi t bles you to do general and 
usual house cleaning. Extra tools especially designed to meet 
the particular problems of theatre cleaning are a ilable at 
slight extra cost. Super theatre tool equipment enables you to 
clean everything everywhere. 

Add 10, 20, 30 feet to the reach of the operator with 
the Super Hi-Up Tube. All high places, screen, box fronts, 
ornamentation can be cleaned without climbing risky scaf- 
folds or step ladders. Also useful in cleaning below-floor 
areas. 

Leading equip w s and supply houses sell 
and service the Super. Ask your supply dealer for a demon- 
stration or write. 
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we Super Model M—Ffor 
all general cleaning 
and blowing 
Power, readily 
portable 


Super Model BP—A 
quiet double - duty 


leaner for both f _~ 
wet and dry Jf ~ 
pick-up. y a at: 
4 | 
ence eet 
t oe 


= 
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“Once Over Does It” 


SUPER SUCTION © 


SINCE 191) 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


NATIONAL SUPER SERVICE 
COMPANY, INC. 
1941 N. 13th St., Toledo 2, Ohio 


Let us put NEW LIFE 
into your OLD CHAIRS 


atres and 





welcome your inquiry. taff of trained re 

tirmen will put new life and new beauty into 

your old theatre chairs without any interruy 
to your daily show. 

or supply cushions, re 

holster any style or make 


new 


» your seating problem 


Vv r 


jay; outline your needs 





“Better Your Theatre 
and You Better 
Your Boxoffice.” 


MANUFACTURERS: Foam Rubber and Spring Cushions—Covers for Backs and Seats 
DISTRIBUTORS: Upholstery Fabrics and General Seating Supplies 
SERVICES OF: Periodic Inspect instailati 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE e NASHVILLE, TENNESSEE 











and Ser 





Advanced 
DESIGN in : 
Griggs 


Chairs 


Solid steel cen 
® Painting 
© Luminaries 
® Curtain Tracks 
© Draperies 
© Tufted Panels 


Masters of the Art 
of Decoration 


over Joecades 
he service 
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Theatre | 


ter standards 
sibs give strength 
and durability. 
Insures years of hard 
wear in a chair with 
comfort and beauty. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 


SCENIC STUDIOS, INC. 


32-34 WEST 60th ST., NEW YORK 23, N. Y 
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GOOD SCREENS—GOOD PICTURES — 
GOOD BUSINESS! 


install 

the first solid-plastic and 
THE ONLY SEAMLESS 
PLASTIC 

SCREENS 








tiy flexible. Super-refiective. Assures sharp, brilliant pictures with vivid contrast. 
Shanon 7 Aoatlows with no projecting fibres te impede sound or collect dirt. Stays white longer. Unaffected by 
Fungus-proof. Delivered with protective coating. 
— pa ONLY $1.50 PER SQUARE FOOT. 
Write for free samples, silver or white. 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 
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The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
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YOU'LL SAVE TIME 


the result of experimentation in motion 
picture presentation since the middle 
1930's. Various devices were tried to re- 
move the border without still leaving a 
hard edge, “‘washing out” image tones with 
a constant level of light, reflecting surround 
light into the audience to a degree reducing 
visual acuity. At the same time, naturally, 
the method should not require a lot of 
changes in projection equipment (a method 
demonstrated last year at the Festival of 
Britain involved installation of mirrors 
and special lens systems on projectors). 

The problem is pretty well concealed by 
the simplicity of the Schlanger-Hoftberg 
method. This scheme involves only the 
screen and its immediately surrounding 
surfaces; and these latter may be the very 
material used for the effective area of the 
performance. Yet the level and quality 
of light reflected by the surround is directly 
determined by the density and coloration of 
the film! 


THE PROBLEM IS VIBRATION 


Contrary to the understanding of many 
people, the primary purpose of masking 
is to absorb the effect of equipment vibra- 
tion. In the early days of the motion pic- 
ture, as many persons still in the business 
can recall, the crude little mechanisms 
mounted on sheet-iron stands or slender- 
legged tables caused the image to do quite 
a dance. Absorbing the edge made the 
oscillation less noticeable. 

The black masking was always an evil— 
for years a necessary one. Its value as a 
means of overcoming some of the deficiency 
of light sources has probably been exag- 
gerated ; what little it has is confined to the 
edges, and there it distorts the extreme 
tones to the detriment of the middles. With 
color pictures, it is twice an evil. Now the 
evil is no longer necessary. 

Leo Brecher, New York exhibitor who 
installed screens of the “Synchro-Screen” 
type in two theatres last fall, is putting 
one in yet another house. He includes 
exploitation of it in both newspaper and 
program advertising. Here is a pertinent 
paragraph from a recent program: 

“The RCA ‘Synchro-Screen’ is the result 
of over 20 years study and experiment in 
the science of human vision. The improve- 
ment in sheer ease of seeing and in bringing 
vividness to the image on the screen, in 
both black-and-white and in color, have 
already struck hundreds of our patrons as 
breathtaking.” 

Viewed as a definite, substantial techni- 
cal advance, which it is, and adopted in 
accordance with that appraisal of it, substi- 
tution of an optically active surround for 
the black masking that is a relic of the 
art’s early crudities, holds promise tor any 
theatre of new public interest. Makeshifts 


could only reduce its potentialities. 
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Che Needle’s Eye 


A Department on PROJECTION & SOUND 





*® “No other art or industry in the world narrows down its success to quite such a NEEDLE’S FYE as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle af the screen 
by a man and his machine, the projectionist and his projector”°—TERRY RAMSAYI 


A Simple Way to Check 
Projection System Efficiency 


By GIO GAGLIARDI 


VARIOUS PHASES of pro- 
jection system performance were discussed 
last month in these columns, and it was 

shown that some prog- 
ress has been made 
among theatres during 
the last three or four 
years in screen illumi- 
nation, screen reflec- 
tivity, screen bright- 
ness and in projection 
efficiency generally. 
Most of us want to de- 
GIO GAGLIARDI rive the greatest ef- 
ficiency out of our pro- 
jection systems, and I believe that a gen- 
eral study of the methods involved in 
checking this efficiency, and a discussion of 


some pertinent field data, should be of 
considerable interest. 

In order to obtain the efficiency of a 
light projection system, the following in- 
formation must be obtained: 

l. What is the value of light actually 
measured on the screen under certain con- 
ditions? 

2. What is the value of the maximum 
light any given system can deliver under 
similar conditions? 

The first quantity, divided by the second 
quantity, should give the overall efficiency 
of the system. 

Before we discuss the above two items in 
detail, it should be understood that in tak 
ing projection light measurements in the 
field, a certain latitude must be allowed. 
As the carbons are fed into the arc, the 
voltage, current and light vary sufficiently 
so that it becomes necessary to use good 





Lens £/2.5 
Distribution 


Lens f/2.3 
Distribution 


Lens f/2.0 
Distribution 





S0% Max. $0% 


Max. S0% Max, 





Lumens Lumens 


Lumens 


Lumens Lumens Lumens 





3800 4100 4500 


4S00 5100 5500 





4000 4Loo 4700 


5200 5800 





4300 4700 5100 


5500 6200 





4600 5000 5400 


5900 6600 

















4g00 5300 5600 


6200 7000 

















Table 2—Theoretical lumens output to screen with shutter operating at 50% transmission. Figures are 
for 14-inch reflector type lamps using 8mm. positive and 7mm. negative Suprex carbons. Table |, the 
chart of lumen values for various screen sizes, occupies the entire following page. 


BETTER THEATRES SECTION 


NEVER HAS 


coMomy 
BEEN SO 
ESSENTIAL AS NOW! 


SLOW BURNING 
sumptien 


POWER CONSUMPTION 


»aAVING 


re 


yerages 


SAVINGS IN MAINTENANCE 


ur new coppering pr 
duces Tolaalemaalelisii-lalelaled me lale Mia: 


iat ollola taal -talmmelale Ma-ea il alel dials Idol) 


FROM “LOW” to 
HIGHEST “HIGH” 


en brightness 


over tne entire surtace o! the 


LORRAINE “‘Star-Core’’ CARBONS 
give greater controlled t 

late) thus Tab leidlale Maalela-mmelale mts 

Light. 


THERE 1S A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 


ry project .] ea 
re nmend 
ns that will d 
ial -tehid-Muelamelaha-mla) projection job ah A 
fo Talo ME Vola -im taelaloluliaoli hy 
y} 
Sea 
LORRAINE CARBONS ARE CELLOPHANE WRAPPED TO 
INSURE A MOISTURE-PROOF, AIRTICHT PRODUCT 


seniminenaiaidhamebienatis nomena. or SET 























Mok, Aq omyen wowny oseaizu: ‘>,0g 8: ones 31 °% 2 Aq ORIRA MOMN 
: i, | SaN331d SHOUEA 205 SeNjeA VOHjeUrUN)]! Ud0198 JeI04 YO HEYS vo 








Tom me Tfesr| swf oer on] ow [ow [oe st 
[ec | seer | oust _ SUE EE rt 


ry €t | Ti} tt | Ol 6 8 


40 wagNNN 


L 90 ones wownquasyp 109u22-0)-Oprs 40) poxeymaqe> 
“hawargyg weyshg wonroforg 42045 04 Ae 





judgment in order to select the proper 
averages. However, I believe that with 
care, errors in readings, or in overall re- 
sults, should not be greater than plus-or- 
minus 5%. 

Now let us take up the steps required to 
get the proper information for part one. 
The object is to get the value of the total 
amount of light delivered to the screen dur- 


ing actual operating conditions. Obviously 

it is not possible to obtain steady-state read- | 
ings of light on the screen if film is being | 
used in the projector. The film would | 
into instantaneously 


modulate the light 
varying amounts which could not be used 
for comparison. Therefore readings of light 
values are taken without film in the pro- 


jector, but with all other conditions main- 


tained exactly as during normal operation. 


FINDING SCREEN LUMENS 


There are two rather simple methods for 
arriving at the value of light delivered to 
the screen. One is by obtaining an average 
reading ot the screen brightness in foot- 
candles, using the five-point method; and 
then multiplying it by the area of the pro- 
jected picture in square feet. This gives the 
total light in /umens. 

The other is by measuring the illumina 
tion in foot-candles at the center of the 
screen, then measuring the width of the 
picture, and then locating the correspond- 
ing value of total screen illumination in 
lumens from Table 1. 

The second method is easier and does 
not involve any computations. The only 
questionable assumptions made in this table 
are the side-to-center distribution ratios of 
screen light. For this reason, and in order 
to make sure that the screen is illuminated 
as evenly as possible, it is better to measure 
the brightness of the screen at both sides 
as well as in the center. Then the neces- 
sary corrections may be applied to the 
values in the table. 


DETERMINING LIGHT OUTPUT 


Let us summarize the steps for determin- 
ing the output of your present projection 
system: 

1. Strike the are and run the projector 
without film. Set carbons, are current and 
controls exactly as for normal operation. 

2. Using a screen illumination metet 
(Weston 703), measure the intensity of 
the incident light at the center and at both 
sides of the screen. Make sure that both 
sides are evenly balanced, then measure the 
center again. Use this last reading value of 
foot-candles. 

3. Measure the width of the picture. 
(Include in this measurement the overlap 
of light on masking.) To get a proper 
value, be sure that the aperture plates are 
of standard size and that the picture width 
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Trouble with Oil Leakage? 


—is it necessary to stuff rags and 
other absorbent materials in the base 
of your projector to catch the ex- 
cess oil from causing ‘bloops’’ and 
“motorboating’’ in your sound? This 
annoying situation is now solved 
with the new RK-107 Conversion Kit. 
Both Main Drive Gear and Inter- 
mediate Gear revolve on hardened 
steel STATIONARY shafts which are 
locked in with oil-tight gaskets. 








™ 








Shafts are sturdy—' inch in diam- 
eter. The gears have '/ inch faces 
—are 50% stronger. Oil reservoirs 
built in the shafts keep the oil where 
it belongs providing adequate lubri- 
cation and eliminating those former 
costly bind-ups. For further informo- 


se a 
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tion regarding this revolutionary 
new product see your Theatre 
Supply Dealer or write direct for 
illustrated brochure. 
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Westrex maintains a complete supply and service organization 
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theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
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a HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 
Research, Distribution and Service for the Motion Picture Industry 
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Projector Measured 

Pioture Width in Feet 

Light Intensity in Foot-candles 

At Center of Picture 

At Side of Picture 

Distribution Ratio 

Actual Screen Light 
Total Lumens 

From Table One Using 

Lines 2, 3, 5. 

Arc Current in Amps. 

Lens Speed 

Theoretical Screen Light 
Total Lumens 

From Table Two Using 

ines 5, 7,  &. 

Shutter Tranemission 

Port-hole Glass Loss 


Net Theoretical Screen Light 


Total Lumens 
Figured from Line 9,10,11. 


Efficiency of Projection System | 95% 


Using Line 6, 12. 


6200 


65 
£/2.0 


6200 


57% 
10% 


Table 3—Comparison of projection data from six theatres 


for screen brightness distribution ranging 


trom 50 


It should 


to maximum center light. 
now be possible by using a 
ind by making some minor 


the actual 


tle judgment, 


corrections, to compare output 


of a 14-inch reflector system with the the 


oretical optimum output of the same sys 
tem, and for you to determine the efficiency 
of your own equipment. 

Bear in mind that in order to keep tables 
from becoming too complicated it is neces 


sary to reduce the variable quantities to a 
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TODAY’S FINEST SCREEN IMAGE 


Replace NOW with B&L Super Cinephor Lenses... 


for Steady Patronage 


Keep your patrons coming back! Don’t let dim, eye- 


straining screen images cut profits. Show today’s 


sharpest, brightest pictures... 
ance and contrast... 


lenses. 


e 
Wntlé for complete information to Bausch & Lomb Optical Co., 


679-14 St. Paul Street, Rochester 2, N. Y. 
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minimum. Therefore the values of light 
output in Table 2 were tabulated for sys- 
tems with projectors running, and with 
50% shutter transmission. Most projectors 
are equipped with single shutters having 
two 90° blades which cut off 50% of the 
light. Double shutters, and some special 
rear shutters, do not cut off quite as much 
light and therefore may have higher trans- 
mission—as high as 56% to 58%. The 
projector manufacturer can supply this in- 
formation. 

Otherwise the transmission value may 
be determined simply by measuring the 
light intensity at the screen, first with the 
projector shutter running, then with the 
shutter stopped. The ratio of the two 
values thus obtained will be equal to the 
shutter transmission. 


SPECIAL CONSIDERATIONS 


Since the values of light output in Table 
2 were tabulated tor a shutter transmission 
of 50%, a correction should be made it 
the projector varies from this standard. 
This must done if we wish to make 
proper comparisons between the theoretical 
and actual values. If we find that a cer- 
tain projector has a shutter transmission of 
57%, then the values of total light in 
lumens in Table 2 should be increased by 
14% in order to keep the calculation of 
efficiency on a proper basis. 

It has been found that projection port 
glass used to minimize the transmission of 
booth noises to the auditorium, introduce a 
loss of approximately 10%. ‘Therefore, 
whenever such glass is used during the 
measurement of screen light, corrections 
should be made for the light loss. This 
means that the values of total light in 
lumens in Table 2 should be decreased by 
10% 

Losses introduced by other items, such 

shutter draft glasses, heat filters and 
extra lamp condenser or reflector guards, 
are too indeterminate to permit proper tab- 
ulation. These extra pieces of equipment 
should be removed while making compara- 
tive tests; or else their individual losses 
should be measured and proper corrections 
should be made for them. 

Now let us summarize the steps for de- 
termining the theoretical output of a 14- 
inch reflector system which should be as 
closely comparable as possible with yours. 

1. Determine your average arc current 
over a period of several minutes. (Don’t 
goose up the settings merely for a test, then 
drop back to old conditions. ) 

2. Obtain the lens speed, or f/number, 
for your particular set of projection lenses. 
Present day lenses have their f/number 
marked on them. Otherwise, the manufac- 
turer should be able to supply this infor- 
mation, or the approximate lens speed may 

(Continued on page 42) 
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RCA Service protects your Box-Office 


—By guarding 
the HEART 
of your Theatre 


it costs so little to protect so much 





The advantages of RCA = 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for 
it. Write for complete 
information. 











a and projection equipment (the 
heart of your theatre) will wear out through 
continuous performance, unless the equip- 
ment is protected by periodic checkups 
and preventive maintenance. 

Guard your equipment . . . protect 
your box-office with complete RC AService 
Coverage. RCA Service is more impor- 
tant today than ever before. 

The possible scarcity of new sound and 
projection equipment . even replace- 
ment parts ... makes it important that 
you protect the life of the equipment you 
now have. Coming events may require 
you to keep your equipment in operation 
for a much longer period than you plan. 
Prepare now for the future while replace 
ment units are still available. 

RCA Parts Plans cover all makes and 
types of theatre sound equipment, as 
well as projectors and accessory units. 
RCA Service protection is more vital 
today than ever before. 


RCA SERVICE COMPANY, INC. 


4A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 
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YOUR CARBON DOLLARS 


using 


DROLL PROCESSED CARBONS 


A continuous trim that burns the 
entire carbon and cuts your carbon 
costs 10° to 25%. 


Available for these H.I. trims: 


NEGATIVES POSITIVES 
6mm. « 9 7 x 12” and 14’ 
7mm.x9 8 mm. x 12” and 14” 


{machined for adapters) 
minutes more burning 


and 13.6 mm. x 22 
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time 


twenty 
Shipped prepaid at regular carbon list 
plus $1.15 per hundred for milling 
drilling and clips (on 13.6 mm. x 22” $1.50 
per hundred), less 5°, on carbons, 10 days 


prices 


Literature on request 


G. C. ANDERS COMPANY 
Formerly Droll Theatre Supply Company 
317 S. SANGAMON STREET 
CHICAGO 7 ILLINOIS 
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for Less! 





Strong Rectifiers are 
the only rectifiers on the 
market which are espe- 
cially designed, manufac- 

tured and tested in one plant together 
th and for use with motion picture pro- 
jection arc lamps. This is highly important, as 
efficient operation of each type and rating of arc 
necessitates a rectifier specifically engineered to its 
particular requirements 
There is a dependable Strong Rectifier for every type 
projection lamp: 2-Tube « 4-Tube « 6-Tube © Single 
and Three Phase Models for 
e Rotating Feed Angular Trim High Intensity 
© Copper Coated Coaxial High | 
e 1 K.W. High Intensity 


© Low Intensity 





All assure smooth output current, long life, low operating 





temperature, and flexibility in control 


THE STRONG ELECTRIC CORP. | 
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OPERATION AND MAINTENANCE OF 
Theatre TV Equipment 


—explained for managers and 


projectionists in a series of articles 


By AARON NADELL 


6. 35mm Intermediate System 


EACH OF the theatre tele- 


vision systems examined thus far in this 


series has its own inherent advantages, and 


also its own disadvantages. A number of 


direct-projection theatre equipments have 


been reviewed. ‘These have had the ad 


vantages of simultaneity, ot comparative 


simplicity, and of relatively lower oper 
iting cost 


Last 


system was described. 


month a lomm. film-intermediate 

Its advantages included the possibility 
ot editing the performance before present 
ing it in order to remove boring or other 
wise objectionable footage, of repeating the 
program at subsequent shows, of bicycling 
the film to 


associated theatres, and of 


renting it tor non-associated 


This 


film-intermediate 


revenue to 
deals 


equipment, 


theatres. article with 35mm 
the Para- 
mount Inter-Film Theatre Television Sys 
tem. 

Vhe television engineering department of 
Paramount Pictures developed it, Century 
Projector 


Corporation is the distributor, 


and Century dealers are handling sales 


ind installation. Units are in operation at 
the time of writing in New York, Chicago, 
Minneapolis, St 
Los Angeles and Paris, France. 

The unit in New York City has been in 


Detroit Louis, Toronto, 


commercial operation before paying audi- 


ences for the past five years. Substantial 


improvements in both equipment and _ its 


performance have been effected, however, 
New York City 
operation. The 


described here is the latest version. 


since the unit was first 


put into model to be 


In this svstem, as in the tilm-intermediate 


equipment described last month, the tace 


of the photographed on 


film. The film is 


video tube ts 


motion picture then 


sutomatically developed, fixed, washed and 


dried, 


picture 


ind projected like any other motion 
film. The 


Che film runs in one unbroken ribbon from 


process is continuous 
camera magazine through camera, process 
equipment, projector and soundhead to 

: 1 
Especially 


projector's lower magazine 


trained personnel is not needed; the de- 


veloping processes are wholly automatic, 


and pre-packaged chemicals are used in 
mixing the solutions. 

A specific advantage of the Paramount 
film-intermediate system is the proximity of 
image quality to that of regular screen 
entertainment. The same 35mm mechanism 
projects the show in either case, the same 
irc lamp provides the screen brightness. 
Che only significant degradation of quality 
in the T'V presentation, as compared with 
the regular motion picture image, is due to 
the fact that the television signal, as author- 
ized by the FCC, cannot at present deliver 
the same degree of fine detail as a motion 
picture. If and when wider channels are 
allocated to theatre TV, there is no techni- 
cal reason why a television image, produced 
need 


inter-tilm system 


a black-and-white 


by a Paramount 
differ in definition from 
motion picture. 
Ultimately, according to Bob Dressler, 
director of research and development, and 
Al Chesnes, manager of TV operations, it 
is anticipated that channels will be allo- 
cated permitting transmission not only of 
high-quality black-and-white television to 
theatres, but also of comparable full color 
signals. Research is now under way looking 
toward eventual adaptation of the Para- 
mount system to full color operation. 
Cost of the 35mm raw stock is regarded 
by some as a specific objection offsetting 
the advantages of a 35mm film-intermediate 
That cost might be 
recouped in part or entirely, or even pro- 
duce a profit, by renting the film to other 


system. obviously 


theatres for subsequent showings; or by 
subsequent showings in the same theatre or 


associated houses. 


COMPONENTS OF SYSTEM 
The equipment is composed of four units ; 
41. These 
are: the control panel, the camera unit, and 
The panel 
where the signal 


three are pictured on page 


the processing unit. control 


mounts the apparatus 
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is received and adjusted; the power supply 
circuits, the synchronizing equipment, the 
electronic camera shutter circuits and, in 
general, the purely electronic portions of 
the system. The camera unit contains a 
large reel, capable of holding a two-hour 
supply of film, the camera, and suitable 
controls. The processing unit contains the 
developing chemicals, heaters and blowers. 

Slight 


the standard 35mm projector to reproduce 


modifications needed to enable 
the television program do not in any way 
impair its ability to project regular film 
product. Only the projector need be loca- 
ted in the projection room, so no additional 
The three 
TV units can be installed in any convenient 


floor space is required there. 


location, even in a basement. They should, 
of course, be placed as close to the projec- 
tion room as practicable in order to mini- 
film travel 
between development and projection. 


mize the distance the must 
In the latest Paramount model the pro- 
cessing time has been reduced to only 25 
seconds. In the earliest version it was 3 
minutes. 
In this latest equipment, “high tempera- 
(120° F 


the film in the form of high-speed, turbu- 


ture” .) solutions are applied to 
lent sprays. 

This 
processing the film is a minimum figure. 
To it added the time needed by 
the film to travel from the processing unit 


25-second time lag needed for 


must be 


to the projector, and this in turn depends 
on where the processing unit is installed. 


TELEVISION CONTROLS 


The tall control panel is officially known 
as the It does not 


A standard 


“video-recording rack.” 


include a television receiver. 


television signal, taken either from a re- 


ceiver, or from a coaxial cable or short 
distance telephone line, must be supplied 
to the panel. The panel is also supplied 
with a constant series of pulses from the 
camera to keep its action properly phased 
with the camera drive. 

Included on the panel are a video ampli- 
fier, horizontal and vertical sweep pulse 
generators, separator circuits that split the 
synchronous control pulses from the signal 
and then separate those pulses from each 
other and apply them to control the hori- 
zontal and vertical sweep pulses; blanking 
circuits, shading circuits, and the electronic 
shutter. The blanking circuits momentarily 
darken the tube horizontal 
vertical flyback while the tube is switched 


during and 
to show a negative image, for at such times 
the blanking pulses from the transmitting 
station cannot be used. The shading pulses 
eliminate the that Awould 
otherwise appear in the picture as the re- 
sult of the 
phosphor. 


dividing line 


decay characteristics of the 


IMAGE TRANSFER 


The purpose of the electronic shutter is 
to convert the 30-frame-per-second fre 
quency of television into the 24-frames-per 
second needed for standard motion picture 
30 is to 24 as 1! 
1, by blanking the picture for a quarter- 
trame out of 
the shutter 


projection. Since is to 
television 
TY 


quency to motion picture trame trequency. 


every 11% frame, 


converts the frame fre 
The pull-down in the camera occurs during 
the blanked-out interval. 

An electronic counter determines when 
one frame has been completed by counting 
525 horizontal scanning lines. “The counter 


FIGURE | (top left)—Video-recording rack, housing electronic 


equipment and controls. 


FIGURE 2 (top right)—Electronically 
shuttered camera and reel holding 12,000 feet of film. 


FIGURE 


3 (right)—Processing machine, in which film is developed. 


BETTER THEATRES SECTION 


first counts 


lhe 


then 


consists of three units. 


trom one to ten and triggers the 


second, which counts by tens to one hun- 


dred and triggers the hundreds counter. 


4 } 
Low and high-voltage rectifiers are also 
control panel, or video- 
and deliver 210, 310 and 


Meters set in 


located in the 
recording rack, 
19,000 volts respectively. 
the topmost panel read line voltage, minus- 
310 current, plus-210 current, and cathode 
ray tube current, respectively. 

The 


tube must be negative when photographed 


picture shown on the face of the 


in order to obtain a positive print with the 


amount of processing. A switch is 


least 
provided through which the picture can be 


made positive at any time for inspection 


and testing purposes. The switch acts by 


adding in or shorting out one stage ot 
amplification in the TV amplifier. 

The camera 1s shutterless, since the elec- 
rack darkens the 


picture tube whenever the film is pulled 


tronic shutter in the 
intermittent 
action, not an intermittent sprocket. “The 
12,000 teet of film. At 
standard speed of 90 feet per minute, this 


down. It has a claw-type 


magazine holds 


provides 2 hours 13 minutes of uninter- 
rupted operation. 

\ new development associated with the 
light valve 


camera is a sound-recording 


that has no moving parts. ‘The speech 
current to be recorded impresses a vibratory 
electric field upon a crystal, and the crystal 


then modulates a beam of polarized light. 


FILM PROCESSING 


In the developing tank the film makes 


a single loop nearly 4 feet long and is 


exposed to a high-pressure spray from ten 


nozzles. The solution is recirculated con 





automatic 
tank 
three 
film traverses this tank 
after 


fixed 


temper 
holds enough Tt it 
hours of continuous 
seconds, which it is 
ised and 

) the rinse box takes one 


rinse water is derived from 
hot and cold plumbing supply, 
under 


mixed temperature 


required tor fixing is somewhat 
10) seconds 

vashing action is similar to the 
that it lasts nearly 10 
conventional hot air drier com 
rocessing 


SCREENING THE IMAGE 


rocessing machine, the film 


the theatre projector. Al- 
stock film 
run it 
The path need 
film 


Is used, standard 


been to through an 
thr oug rhout 
be light-tight once the 
machine, but a fire- 


Such chutes 


left the developing 


metal chute is specified. 
100 teet long and with 


have 


many bends in 


been up to 
actual theatre installations 
without to difficulty 

Moditi itions of the 
nism include the 


\n upper 


ri e the chute and 


viving rise 


projector mecha- 


tollowing: 


Magazine case 


adapted to re- 


admit the film. There 


s no reel in the upper magazine when tele 


ision is run; the film’ passes directly 


through to the projector mechanism. ) 

A special 
drive 
+] 


synchronous-ty pe 
interloc ked 


le motors driving the camera and proces- 


projector 


motor. electrically with 


or. When television is not being shown, 


nterlock can be switched out of service 


tl then controlled in 


i¢ projector motor 


usual way through the egular pro 


room switch 
requirements are a three phase, 


»» 


20-volt a.c. supply, and 


It supply. Plumbing re 
and cold water 
W ifer 
is where in 

ind sink, for 
should be 


re ordinary hot 


drain consumption 


ordinary 


ICAIS 


film 


space tor 


about 

cost of 

ind estimated wages 
Param« unt adds, ts 
LS. locals. An 


sufficient to operate 


» 
t Paramount 


nd engineer 
ts for many 
year im as nm equent contributor to 
Berrer THEATRES on sound lited the Sea 
enth Edition ¢ . irdson’s Mluct k 


Projection.” —Et 
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Simple Projection 
Efficiency Test 


Continued from Page 3 


be measured by using the methods pre 


viously described in these columns. 

3. From the light measurements on the 
screen, determine the side-to-center dis 
tribution of screen light. 

4. From Table 2 
possible the total 


corresponding to the three above conditions. 


select as closely as 


light value in lumens 

5. Take the lumens value in item + and 
make shutter 
transmission 1f It Simi 


make the 


projector 
from 50% 
projection 


corrections tor 
varies 
larly, correction for 
port glasses. 

The resultant net amount of total screen 
lumens should be the optimum value that a 
theoretical projection system can deliver to 
the screen when operating under your own 
conditions. 

A comparison of the measured amount 
value should give you 


efficiency of 


of light with this 


the approximate your own 


project ion system. 


EXAMPLE OF METHOD 


tield 
examples illustrates the comparison pro- 
cedure and may prove interesting. Table 

shows a tabulation of data taken from six 
all using 14-inch re- 
This information is 
refer- 


The following discussion of a few 


theatres at random, 
flector light 


numbered 


sources. 


listed in lines for easier 
ence. 
the data obtained from 


2 shows the picture is 


Let us examine 
Theatre A. Line 
24 teet 


over the 


measured at center height 


3 shows the light 


wide 
masking. Line 
intensity at the center of the screen to be 
17 foot-candles. Line 4 
be 14 foot-candles. This 
center light distribution of 82% 


shows the sides to 
gives uSa side to- 
as shown 
in line 5. 

From Table 1 it will be seen that for a 
picture width of 24 feet, and a center light 
of 17 total light is 5620 


lumens at In order 


foot-candles, the 
a distribution of 70%. 


to change to an 82% distribution we must 


this figure by 7%, making a cor- 


This 


light being delivered to 


increase 
rected total of 5900 lumens (line 6). 
is the amount of 
the screen under the conditions prevailing 
during the test. 

Now let us see what that system should 
current is 68 


The lens speed is f/2.3 


actually deliver. The are 
(line 7). 
and the light distribution is 82° 


Table 2 indicates that these con- 


amperes 
(line 8), 
line 5). 
ditions indicate that the light output should 
be 5400 lumens (line 9). 
However, the shutter transmission is not 
50%, but actually slightly over 57% (line 
10). Therefore this light output should be 


increased by the ratio of 7 to 50, 
proximately 14% 


or ap- 
Since no port glass was 
no correction is necessary in this case. 
then 6200 


used, 
This 
lumens (line 12). 

of 5900 (line 6), 
actual total screen light, di- 
of 6200 lumens 


system should deliver 


The value lumens 
which is the 
vided by the value 
12), which is the 
optimum light, gives an efficiency rating of 
95% 


(line 


corrected theoretical 


In a similar way, it is possible to deter- 


mine the efficiency of the other examples, 


even though there may be differences in 


conditions and in equipment. 


[Gio Gagliardi, a graduate of Massachusetts 
Institute of Technology, has been a theatre 
projection and sound and maintenance engineer 
than twenty years. Until recently he 
was a technical executive with Warner Bros. 
T heatres.—Eb. | 
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CANADIAN DEALERS 

Adamson, M. L., 105 Strand Theatre Bldg., 
Edmonton, Atla. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Ala.; 4 Hazen Avenue, St. John, 
N.B.; 1299 Boulevard Charest, Quebec 
City, Que.; 270 McLaren Street, Ottawa, 
Ont.; 218-222 Fort Street, Winnipeg, 
Man.; 2300 Dewdney Avenue, Regina, 
Sask.; 10305 160th Street, Edmonton, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. C. 

Gaumont-Kalee, Ltd. 431 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vaucouver, B.C.; 185 Portage, 
Winnipeg, Man. 

Hutton & Sons, Inc., 
Street, St. John's, 

LaSalle Recreations, Ltd., 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury St., 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., 
change Bldg., Calgary, Atla. 
Theatre Equipment Supply Company, 906 

Davie Street, Vancouver, B. C. 

United Electric Company, 847 Davie Street, 
Vancouver, B. C. 

EXPORT DISTRIBUTORS 

Bizzelle Cinema Supply Corp., 
45th St., New York 19, N. Y. 

Frazar & Hansen, ail oe 301 Clay 
Street, San Francisco Calif. 

National Theatre Supply, ‘on aaa 92 
Gold Street, New York 7, N. 

Norpat Sales, Inc., 45 West on Street, 
New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 

Robin, Inc., J. E.; 267 Rhode Island Avenue, 
East Orange, N. J. 

S O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N. Y. 

K. Streuber & La Chicotte, 
New York 23, N. Y 

Westrex Corp., II1 
York II, N.Y. 

U. S. dealers appear on page 20. 


Yonge Street, 


Charles, 222 Water 
Newfoundland. 
945 Granville 


Film Ex- 


420 West 


1819 Broadway, 


Eighth Avenue, New 
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New In-Car Speaker Built 
To Withstand Sun and Rain 


IN RESPONSE to the ex- 
perience reported by drive-in operators that 
summer weather, rather than winter, 
caused deterioration of in-car speakers, 
The Ballantyne Company of Omaha, has 
developed a new type drive-in speaker de 
signed especially to resist the effect of 
changing conditions of rain and sunshine, 
with the sun’s heat impairing the speaker 
cone, and rain and dampness damaging 
particularly the diaphragm and voice coil 
assembly. The new Ballantyne in-car 
speaker is trade-named the “Dub’l Cone.” 

After extensive acoustic tests, the an 
nouncement explains a 4-inch size speaker 
mechanism was retained because low-fre- 
quency sensitivity of an enclosed-type 
speaker is a function of the size of the en 
closure, as well as the size, mass, and stiff- 
ness of the diaphragm, and it is claimed 
that at the volume level normally used in 
drive-in theatres, the response of the 4-inch 
mechanism is superior in tonal quality to 
that of larger speakers when these are 
cramped into small housings for the pur 
pose of keeping down the overall size. 

The “Dub’l Cone” speaker consists of 
two cones, one superimposed over the other 
with a 3/1l6-inch air space between. The 
outside cone floats and operates indepen- 
dently of the inside cone, the outside being 
tor protection, the inside for projection ot 
the sound. Both cones are completely 
weather-proofed. It is therefore stated 
that “the sun can dry or bake out, or 
water can soak the outer cone until it goes 
to pieces, without damage to the inner 
cone.” If the outside cone ever becomes 
destroyed, it can be replaced with a new 
cone and ring by the drive-in owner. 


LARGER MAGNET FOR SENSITIVITY 


The new unit has a 1.47-ounce Alnico 
5 magnet to give greater power than earli- 
est magnet materials. The larger ‘magnet 
is said to increase the sensitivity of the 
speaker and to allow for extra clearance 
for the voice coil in the gap. For optimum 
sound reproduction, this magnet is said to 


BETTER THEATRES SECTION 





The Ballantyne “Dub'l Cone" speaker, in picture 
and diagram. Cones are superimposed with air 
space between (A). The magnet is large for 
sensitivity and to allow extra clearance (B) for 
voice coil in gap (C). The diaphragm has special! 
alumizite treatment (D). 











give a frequency response range of 140 to 
7500 cycles. 

The speaker is designed to enhance low 
frequency response, and vents are dimen 
sioned to create high apparent sound level. 
The company claims that the die cast 
aluminum casing makes the speaker prac 
tically non-resonant at any frequency, while 
the grillé and speaker mounting, using no 
screws or nuts, is said to eliminate rattles 
and mechanical vibrations. The sounding 
board effect of the protective cone and air 
space is pointed out as producing sound 
that is more completely developed in the 
entire frequency range. 


The voice coil is made of aluminum so 
as not to swell, warp, or buckle, thus 
maintaining the delicate air gap around it. 
The diaphragm is silver-coated with a 
special alumizite treatment which makes 
it impervious to dampness. All metal parts 
ot the speaker are zinc-plated by a special 
process. The cones, gaskets, and dust but- 
tons are treated with a fungus and a 
weather-proof lacquer approved for use 
on Signal Corps equipment. ‘The gaskets 
ire punched out of solid beaverboard to 
eliminate chance of splitting. A brass dust 
collar is used to prevent corrosion. 

The “Dub’l Cone” speaker was given 
the standard 200-hour U. S. Navy salt 
spray test, called the equivalent of about 
five years of use under adverse weather 
conditions. ‘The speaker has survived also 
other tests simulating various kinds of 


weather 
SPEAKER CASE AND MOUNTING 


The speaker case is die-cast of alumi 
num tinished in a two-tone color Both 
colors are double-coated and each coat 


baked on. A tamper-proof wire wound 


volume control is used. ‘There are small 
drain holes in the bottom of the speaker 
case to allow for drainage in the event 
that wind-driven rain enters the speaker 
grille, or moisture condenses within the 
Case Both case and speaker were also de 
signed to withstand severe drop tests. 
The speaker unit itself is spring-mounted 
in the case, ina floating torsional mount to 
eliminate pull on the speaker cone. The 
louvres are of strength said to make the 
case practically resistant to damage from 
dropping or running an automobile over 
it. The speaker is baffe-mounted in the 


case, with a cast-metal collar which re 


cesses the speaker 34 inch from the front 
ind produces a full baffle effect. 
The junction box housing is a_ heavy 


iluminum die-casting in two sections, with 
baked-on two-tone enamel finish. The top 
part has cast-in “ears” for hanging the 
speaker. The “ears” have been désigned 
to prevent the speaker from being knocked 
or blown off the junction box 

The lower section, or tray, has the pipe 
mounting flange cast into if as an integral 
part of the box, to eliminate the need for 


purchasing flanges and extra cost in assem 
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will fit any trom 


pipe 
pipe (2 inch 


The 


ranstorme! Is varnished, 


boiler 
without adaptors. 


ct against morsture, 


istallation and speed in 
the speaker cables are 


The 


ly disassembled if the 


lugs. 


le terminal 
patented screws are used 
rious patrons trom taking 
Dub'l Cone 


downlights, 


speaker 
“ ithout 


coiled cords 


New Tube Rectifiers 
For 80-100-Amp. Lamps 


\ NEW TUBE 


Electric Com 


rectifier has 
he Grarver 
Ind 


trim. Using 


, 
for use with lamps 


twelve stan 


tubes of 15 


amperes each, 
rated output of trom 50 
rom 58 to 65 ar 

the inufacturer points out, 
mplitted that with use of stan 


high 


stable ar operation, low 


equipment provides 


give long tube lite, 


sto 
ability to withstand arc 


and low tube cost 


Portable, Flexible Sign 
To Direct Drive-In Cars 


rHERE HAVE been a vari 


o supply a drive-in with 


onvenient and yet eftective traffic control 


m equipment. Some drive-in operators, 


finding nothing suitable on the market, have 


own—perhaps tor the most 


TUG LEFT 
stemmed 


*~ 
~ 


rt crudely ngs weren't their 


business, and in any ca o do a better 
iy one installation, would have 
been too costly 


Now Poblocki & Sons 


many 


Milw aukee, man 


ufacturers of types of equipment tor 


theatres, have annnounced a traffic sign 
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which not only has the convenience ot 
portability, and the provisions which make 
for practical effectiveness, but is highly 
flexible in addition 


kinds of directions to patrons. 


it provides for various 


It is designed for use at any time, and in 
any location, where traffic control is indica- 
ted, either along the drives and at the 
ramps, or on the highway, It is illuminated 
ot legibility 


has 


following study 
(The 


under tests, the manufacturer points 


and lettered 


in these situations 


been 


equipment 


out, at several drive-ins during the past 
two vears, 

It is also fabricated to withstand years of 
is entirely of 


Each 


operator can have a plexiglas sign, or signs, 


rugged usage. Construction 


metal, with sign inserts of plexiglas. 
needs. These are 


to meet his particular 


panel inserts that can be readily changed. 
The 


iufomotive lacquer to give the equipment a 


overall finish of the equipment. is 


neat, professional appearance as well as 
protection from the elements. 


The 


inserts can indicate the ramps by number, 


directional copy of the plexiglass 


identify the refreshment stand, give the 
time of the next performance, instruct pa- 
trons to turn to left or right, point the way 


to the plavground, and so on. 


Bausch & Lomb Markets 
Fast Long-Throw Lens 


NEW PROJECTION — lenses 
of six elements have been announced by 
Bausch & Lomb, Rochester, N. Y., designed 
specifically to improve screen illumination 
ind provide greater center-to-edge picture 
clarity in long-throw theatres and drive- 
ins.” The lenses, added to the Super-Cine- 
phor line, have a speed of £/2.0, and are 
available in focal lengths from 5'4 through 
inches. 

means of a 


The elements are joined by 


heat-resistant cement and are mounted in a 
one-piece aluminum barrel rated as secure 
against dirt and moisture 

First installed in a theatre for the show 
ing ot “Quo Vadis” 
in New York, the new lenses are being in- 
stalled, 


150 theatres of the Loew circuit. 


at the Capitol theatre 


according to the manufacturer, in 


Car Register Device 
For Admissions Control 


control of 
prov ided the 


PRACTICABLI 
idmissions transactions — 1s 
of drive-ins by registration 


equipment K-Hill 


Signal Company, Uhrichsville, Ohio, man- 


management 
manufactured by the 


utacturers of highway signal devices. 

Equipment of the type recommended for 
admitted, thus 
tamper-proot 


drive-ins records each car 


viving management a count 


to compare with ticket sales. Because it con- 


centrates on this aspect of admissions, the 
equipment is relatively simple. 

It consists in an accumulative register 
actuated by a tube extending into both 


lanes of a two-lane entrance served by one 


toll booth. One front and one rear wheel 
runs over the tube, which is fabricated of 
rubber and twist cord so as to resist heavy 
abrasion and action of the sun. 

Powered by 6-volt radio A-batteries, the 
counter receives the impulse from the tube 
and registers the car. The counter is at 
tached to 


provided) for easy reading. The standard 


a wall (for which a hanger is 


counter cannot be reset, but one that can 
be put back to zero each day is available. 


The 


overall, and weighs 7 pounds. 


Odor Removal Added 
To Air Filter Function 


THE 
trapping material has importantly extended 


counter measures 7x714x4'%_ inches 


ADDITION of odor- 
the function and the applications of air 
filtering in filters developed by the Research 
Madison, Wis., 


removing 


Products Corporation, 


leading manufacturers of dust 


equipment for ventilating and air-condition- 


ing systems. The new type air filters are 
indicated for any situation in which air 
taken into a building from the outside, or 
passing from one inside area to another, 
carries noxious odors. 

To the dust and pollen collecting mater- 
ial has been added a special ingredient, 
called by the manufacturer X-56, for the 
removal of odors. The structure of the fil- 
ter is permanent, only the material is re- 
placed when it has become too dirty for 
efficient service. Both filter frames and pads 
may be obtained in various sizes for adapta- 


tion to the amount of air handled. 


MOTION PICTURE HERALD, FEBRUARY 9, 1952 



































oo 





























In trouble, that's sure, for nothing takes the place of your changeable copy attraction board when it 
comes to selling shows at lowest cost. 


That's why it's important that you have the best possible display and that you use it properly. It's 
made to be changed, not to carry permanent messages. 


Be sure that your panels are large enough to really attract attention . . . to accommodate ample selling 


copy. Big boards and good copy ARE GETTING THE BUSINESS TODAY AS ALWAYS! 


WAGNER WINDOW-TYPE FRAMES AND 
GLASS UNITS 
(Pat. Pending] 
Because of their stronger construction, plus the 
fact that they can be installed before installing 
the glass, they are the only frames which can 
be built without limitation of size, and which 
can be economically serviced through open win- 
dows and without removing frames. 


WAGNER TRANSLUCENT PLASTIC LETTERS 
[Pat. 2048040 (adjudicated) and many other patents) 
The easiest changed of ali letters. Exclusive 
wind-proof slotted method of mounting prevents 
freezing, sliding or blowing off. The only letters 
that can be stacked in storage without danger of 
warping. Five sizes in five gorgeous colors, the 
widest range on the market. Also slotted alumi- 
num fetters in the largest range of sizes, styles 

and colors. 


WAGNER LOW COST STEEL PANEL 
ASSEMBLIES FOR DRIVE-INS 
(Pat. No. 2224069. Other patents pending) 
Letters mount directly on the panels. No dirt- 
catching bars required. Panels in porcelain 
enamel guaranteed ten years against cracking, 
crazing, chipping or discoloration by reason of 
the elements. Panels in tong lasting baked 
enamel at two-thirds the price of porcelain. 





WAGNER SIGN SERVICE, INC. 


218 S. Hoyne Avenue 


Please send details and prices on 


Assemblies 


NAME 


Chicago 12, Illinois | THEATRE 
} Frames, —) Steel Panel 
(} Aluminum Letters. 


STREET 


Plastic Letters 


} Please send big free catalog on Wagner show-selling 


equipment, the largest line in the world 
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SOUND 
MOVE! 


. .. Smart move! . . . Logical move! And yet it took 
SIMPLEX engineers to transfer the PRE-AMPLIFIER 
from its usual position on the front wall to a position 
within the soundhead itself! 


For the PRE-AMPLIFIER logically belongs in the 
soundhead — side by side with the unit of which it 
is an integral part! So, naturally, SIMPLEX engineers 
constructed a PRE-AMPLIFIER on a plug-in chassis 
contained within the soundhead! Such a design elimi- 
nates the difficulties associated with the high imped- 
ance co-axial cable . . . makes possible a completely 
concealed wiring installation . . . simplifies removal 
and replacement of the PRE-AMPLIFIER in case of 
emergency . . . makes it far less susceptible to 
pick-up and other interference . . . and keeps it free 
from all effects of shock and vibration! 


This soundhead PRE-AMPLIFIER is just one example 
of the technical advances found exclusively in the 
SIMPLEX X*L — advances which make this finest, most 
reliable of sound systems your best buy . . . your 
soundest move! 


Xe L 
PROJECTION and 
SOUND SYSTEMS 


Boston Hujection Tags 


t 
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